
 
 

DAFTAR PUSTAKA 

 

Aaker, D. (2007). Strategic Market Management. New York: John Wiley & Sons. 

Ai Chin, T., Haslinda Binti Mohd Lawi, N., Sulaiman, Z., Mas'od, A., Merlinda 

Muharam, F., & Hon Tat, H. (2019). Effect of green brand positioning, 

knowledge, and attitude of customers on green purchase intention. Journal 

of Arts & Social Science, 23-33. 

Aman, A. L., Harun, A., & Hussein, Z. (2012). The influence of environmental 

knowledge and concern on green purchase intention the role of attitude as a 

mediating variable. British Journal Publishing. inc, 145-167. 

Andhani, & Indrawati. (2016). Pengaruh social media comunication terhadap 

intention to buy (objek penelitian followers akun instagram @ HIJUP. e-

Proceeding of Management : Vol.3, No.2. 

Arnold, D. (1996). Pedoman Dalam Manajemen Merek. Surabaya: PT.Kentindo 

Soho. 

Baiquni, M. A., & Ishak, A. (2019). The green purchase intention of Tupperware 

products: the role of green brand positioning. Jurnal Siasat Bisnis, 1-14. 

Bewarajabar.com. (2020, Januari 2). Berita terbaru. Diambil kembali dari 

Bewarajabar.com: http://bewarajabar.com/tahun-2020-ini-bakal-makin-

ngetren-di-kota-bandung/ 

Bisnis.com. (2019, Oktober 13). Bandung.bisnis.com. Diambil kembali dari 

Bisnis.com: 

https://bandung.bisnis.com/read/20191013/550/1158455/prospek-bisnis-

produk-ramah-lingkungan-di-jabar-menganga 

Bisnis.com. (2019, februari 27). Infografik. Diambil kembali dari Bisnis.com: 

https://infografik.bisnis.com/read/20190227/547/894064/perusahaan-

ramah-lingkungan-unilever-peringkat-1-dan-kraft-heinz-paling-buncit 



120 
 

Business Dictionary.com. (2009, Juni 30). Definition. Diambil kembali dari 

Business Dictionary.com: www.businessdictionary.com/definition/likert-

scale.html 

Chan, R. (1999). Environmental attitudes and behaviors of consumers in China: 

survey findings and implications. Journal of International Consumer 

Marketing, Vol. 11 No. 4, 25-52. 

Chen, M.-f., & Lee, C.-L. (2015). The impacts of green claims on coffee consumers 

purchase intention. British Food Journal, Vol. 117 Iss 1, 195-209. 

Chen, Y.-S. (2008). The drivers of green brand equity: green brand image, green 

satisfaction, and green trust. Journal Bussines Ethics 81, , 307-319. 

Chen, Y.-S., & Chang, C.-H. (2012). Enhance green purchase intention: the roles 

of green perceived value, green perceived risk, and green trust. Management 

Decision, Vol. 50 No.3, 502-520. 

Chew, K. (2007). Modified technology acceptance models as a predictor of online 

purchase behaviour: a Malaysian Perspective. Doctoral Disertation 

Multimedia University Malaysia. 

Chin, W. (1998). The partial least sqaure approach for structural equation modeling. 

Modern Method for Business Research. 

Consultancy.uk. (2019, July 22). News. Diambil kembali dari www.consultancy.uk: 

https://www.consultancy.uk/news/21891/largest-fmcg-companies-of-the-

globe-enjoy-moderate-growth 

Cooper, D., & Schindler, P. (2011). Bussines research Methods Fift edition. New 

York: Mcgraw-hill irwin. 

Dahlstrom, R. (2011). Green Marketing Management. Natorp Boulevard: South-

Western Cengage Learning. 



121 
 

Dyllick, T., & Muff, K. (2015). Clarifying the Meaning of Sustainable Business: 

Introducing a Typology From Business-as-Usual to True Business 

Sustainability. SAGE, 1-19. 

Fornell, C., & larcker, D. (1981). Evaluating structural equation model with 

unobservable variable and measurment error. Journal of Marketing 

Research, 39-50. 

Foxall, R. G. (2003). The Marketing Book fifth edition. Oxford: Butterworth-

Heinemann. 

Gail, N. (2010). Green Marketing: What Works; - A Marketing Study 

of Practitioners. 

Ganapathy, S., Natarajan, J., Gunasekaran, A., & Subramanian, N. (2014). 

Influence of eco-innovation on indian manufacturing sector sustainable 

performance. International Journal of Sustainable Development and World 

Ecology, vol 21 No.3, 198-209. 

Garson, D. G. (2016). Partial Least Squares (PLS-SEM). North Carolina: Statistical 

Associates Publishing. 

Ghozali, I. (2014). Structural Equation Modeling Metode Alternatif Dengan Partial 

Least Square. Semarang: Badan Penerbit - Undip. 

Ghozali, I., & Latan, H. (2015). Partial least squares konsep, teknik dan aplikasi 

menggunakan program SmartPLS 3.0 untuk penelitian empiris. Semarang: 

Badan Penerbit - Undip. 

Grant, J. (2007). The Green Marketing Manifesto (1st Edition). Chichester: John 

Wiley & Sons Ltd. 

Grant, J. (2008). Green marketing. Strategic Direction Vol. 24 No. 6, 25-27. 

Hair J.F., e. (1995). Multivariate Data Analysis With Reading,Fourth Edition. New 

Jersey: Prentice Hall. 



122 
 

Hair, J., Black, W., Babin, J., & Anderson, R. (2010). Multivariate data analysis, a 

global perspective. seventh edition. New Jersey: Pearson Education. 

Hartman, P., Ibanez, V. A., & Sainz, F. J. (2005). Green branding effects on 

attitude: functional versus emotional positioning strategies. Marketing 

Intelligence & planning, vol.23 No. 1,, 9-29. 

Hartmann, P., & Ibanez, V. A. (2006). Green value added. Marketing Intelligence 

& Planning, Vol. 24 No. 7, 673-680. 

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., 

Straub, D. W., . . . & Calantone, R. J. (2014). Common beliefs and reality 

about partial least squares: Comments on Rönkkö & Evermann. 

Organizational Research Methods 17(2), 182-209. 

Henseler, J., Ringle, C., & Sarstedt, M. (2015). A new criterion for assessing 

discriminant validity in variance-based structural equation modeling. 

Journal of the Academy of Marketing Science 43(1), 115-135. 

Huang, Y.-C., Yang, M., & Wang, Y.-C. (2014). Effect of green brand on green 

purchase intention. Marketing Intelegence & Planning, 250-268. 

Indrawati. (2012). Behavioural intention to use 3g mobile multimedia service in 

Indonesia. Doctoral Disertation Multimedia University Malaysia. 

Indrawati. (2015). Metode penelitian manajemen dan bisnis konvergensi teknologi 

komunikasi dan informasi. Bandung: PT.Refika Aditama. 

Indrawati. (2017). Metode Penelitian Kualitatif. Bandung: Refika. 

Indrawati. (2019). Inilah cara mengukur kesiapan suatu kota pintar. Malang: 

Inteligensia Media. 

Indrawati, & Primasari, N. (2016). Digital advertising media adoption in consumer 

(an Indonesian perspective). Fourth International Conference on 

Information and Communication Technologies (ICoICT). Bandung: 

Information and Communication Technologies (ICoICT). 



123 
 

Investasi.kontan.co.id. (2019, Juli 17). Investasi/Emiten. Diambil kembali dari 

www.Investasi.kontan.co.id: https://investasi.kontan.co.id/news/unilever-

indonesia-unvr-meluncurkan-love-beauty-and-planet 

Keller, K. (1993). Conceptualizing, measuring, and managing customer-based 

brand equity. Journal of Marketing, Vol. 57 No. 1, 1-22. 

Keller, K. L., & Lehman, D. R. (2006). Brands and Branding: Research Finding 

and Future Priorities. Marketing Science, 740-759. 

Keller, K. L., Sternthal, B., & Tybout, A. (2002). Three questions you need to ask 

about your brand. Harvard Buss, 80-89. 

Kotchen, M., & Reiling, s. (2000). Enviromental attitude, motivation and 

contingent valuation of nonuse values: a case study involving endangered 

species. Ecological Economic, 93-107. 

Kotler, P., & Armstrong, G. (2006). Prinsip Prinsip Pemasaran edisi ke-12 Jilid 1. 

Jakarta: Erlangga. 

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran. Jakarta: Erlangga. 

Lin, Y., & Chang, C. (2012). Double standard: the role of environmental 

consciousness in green product usage. Journal of Marketing, Vol. 76 No. 5, 

125-134. 

Lindungi.com. (2019, Juli 17). Green Business. Diambil kembali dari 

www.Lindungi.com: https://lindungi.com/2019/07/17/unilever-luncurkan-

produk-personal-care-ramah-lingkungan-love-beauty-and-planet 

Lovebeautyandplanet.com. (2019, November 7). Home. Diambil kembali dari 

www.Lovebeautyandplanet.com: 

https://www.lovebeautyandplanet.com/id/home.html 

M.Mostafa, M. (2007). Gender differences in egyptian consumers' green purchase 

behaviour: the effect of environmental knowledge, concern and attitude. 

International Journal of Consumer Studies. Vol 31. Issue 3, 220-229. 



124 
 

majalahcsr.id. (2018, Agustus 12). Berita. Diambil kembali dari 

www.majalahcsr.id: https://majalahcsr.id/membumikan-konsep-bisnis-

berkelanjutan 

Maniatis, P. (2015). Investigating factors influencing consumer decision-making 

while choosing green product. Journal of Cleaner Production. Vol. 132, 1-

14. 

Martin, D., & Schouten, J. (2012). Sustainable Marketing. New Jersey: Pearson 

Education, inc. 

Nisa, R. R. (2019). Pengaruh sosial media influencer dan trustworthiness terhadap 

keputusan pembelian kosmetik make over (di royal plaza) . Jurnal 

Pendidikan Tata Niaga (JPTN) volume 07 No 02, 479-482. 

Nunnally, J., & Bernstein, I. (1994). Psycometric Theory. New York: Mcgraw-Hill. 

Peattie, K., & Crane, A. (2005). Green marketing: legend, myth,farce or prophesy? 

Qualitative Market Research: An International Journal Vol. 8 No. 4, 357-

370. 

Pedhazur, E., & Pedhazur, S. (1991). Measurement design and analysis: An 

Integrated Approach. Hillsdale: NJ: Lawrence Erlbaum Associates 

Publisher. 

Polonsky, M. (2015). Transformative green marketing: Impediments and 

opportunities. Journal of Business Research, 1311-1319. 

Pratiwi, H. I., Octavia, A., & Machppudin, A. (2019). Analisis green brand 

positioning produk kosmetik hijau terhadap keputusan pembelian dan 

perilaku pascapembelian produk The Body Shop Kota Jambi. Jurnal 

Ekonomi dan Manajemen Sistem Informasi, 17-32. 

PT. Unilever Indonesia TBK. (2018). Laporan Keberlanjutan PT.Unilever 

Indonesia TBK. Jakarta: PT Unilever Indonesia TBK. 



125 
 

PT.Unilever Indonesia Tbk. (2017). Laporan Keberlanjutan PT. Unilever 

Indonesia Tbk. Jakarta: PT. Unilever Indonesia Tbk. 

Rahbar, E., & Abdul Wahid, N. (2011). Investigation of green marketing tools' 

effect on consumers' purchase behaviour. Business Strategy Series, 73-83. 

Republika.co.id. (2019, Desember 9). Berita. Diambil kembali dari 

Republika.co.id: https://republika.co.id/berita/q28w02463/ltemgtgreen-

productltemgt-kian-diminati-masyarakat-indonesia 

Riduwan. (2004). Metode dan teknik menyusun tesis. Bandung: Alfabeta. 

Rios, F. F., Martinez, T. L., Moreno, F. F., & Soriano, P. C. (2006). Improving 

attitudes toward brand with environmental associations: an experimental 

approach. Journal of Consumer Marketing, 26-33. 

Santosa, P. I. (2018). Metode Penelitian Kuantitatif Pengembangan Hipotesis dan 

Pengujiannya Menggunakan SmartPLS. Yogyakarta: ANDI. 

sdg2030indonesia.org. (2019, desember 10). apa itu sdg. Diambil kembali dari 

www.sdg2030indonesia.org: https://www.sdg2030indonesia.org/page/8-

apa-itu 

sdg2030indonesia.org. (2019, Desember 10). Home. Diambil kembali dari 

www.sdg2030indonesia.org: https://www.sdg2030indonesia.org 

Sedarmayanti, & Hidayat, S. (2002). Metodologi Penelitian. Bandung: Mandar 

Maju. 

Sekaran, U. (2003). Research methods for bussines, a skill building approach fourth 

edition. Singapura: John Wiley & Son Inc. 

Sekaran, U., & Bougie, R. (2010). Research method for bussiness, a skill building 

approach. fifth edition. singapura: John Wiley & Son Inc. 

Setiyaningrum, a., Udaya, J., & Efendi. (2015). Prinsip-prinsip Pemasaran. 

Yogyakarta: ANDI. 



126 
 

Simao, L., & Lisboa, A. (2017). Green marketing and green brand- The Toyota 

case. International Conference on Sustainable and Intelegent 

Manufacturing (hal. 183-194). Leiria: Elsevier. 

Sugiyono. (2013). Metode penelitian bisnis. Bandung: Alfabeta. 

Suki, N. M. (2013a). Green product purchases: structural relationships of 

consumers perception of eco-label, eco-brand and environmental 

advertisement. Journal Sustainable and Management, Vol 8 No.1, 1-10. 

Suki, N. M. (2016). Green Product Purchase Intention: Impact of green brands, 

attitude, and knowledge. British Food Journal Vol. 118 No. 12, 2893-2910. 

Suki, N. M., Suki, N. M., & Azman, N. S. (2016). Impact of corporate social 

responsibility on the link between green marketing awareness and consumer 

purchase intention. Fifth International Conference on Marketing and 

Retailing (5th INCOMaR) (hal. 262-268). Malaysia: Elsevier. 

Teo, T. S., Srivastava, S. C., & & Jiang, L. (2008). Trust and electronic government 

success: an empirical study. Journal of Management Information Systems 

25(3), 99 132. 

Unilever. (2019, Juni 11). News. Diambil kembali dari www.Unilever.com: 

https://www.unilever.com/news/press-releases/2019/unilevers-purpose-

led-brands-outperform.html 

Unilever.co.id. (2019, Oktober 2). Tentang unilever indonesia. Diambil kembali 

dari Unilever.co.id: https://www.unilever.co.id/about/who-we-

are/introduction-to-unilever 

Unilever.co.id. (2019, Oktober 21). Tentang Unilever Indonesia. Diambil kembali 

dari Unilever.co.id: https://www.unilever.co.id/about/who-we-

are/introduction-to-unilever/ 

Wang, H.-J. (2017). A brand-based perspective on differentiation of green brand 

positioning: a network analysis approach. Management Decision, 1-21. 



127 
 

Wati, D. A., & Ekawati, N. W. (2016). Pengaruh green brand positioning terhadap 

niat pembelian yanag dimediasi oleh sikap (kasus The Body Shop Bali). E 

Jurnal Manajemen Unud, 6731-6761. 

Wetzels, M., & Odekerken-Schroder, G. &. (2008). Using PLS path modeling for 

assessing hierarchical construct models: Guidelines and empirical 

illustration. MIS Quarterly 33, 177-195. 

Wetzels, M., Schroder, G., & Oppen, V. (2009). Using PLS path modelling for 

assessing hierarchical construct models: Guidelines and empirical 

illustartion. MIS Quarterly, Vol.33 No.1, 177-195. 

Wold, H. (1982). Models for knowledge.In J. Gani (ed). The Making Of Statistician, 

190-212. 

Wu, H.-C., & Cheng, C.-C. (2019 ). What drives green persistence intentions? Asia 

Pacific Journal of Marketing and Logistics. Vol. 31 No. 1, , 157-183. 

Wu, S.-I., & Chen, Y.-J. (2014). The impact of green marketing and perceived 

innovation on purchase intention for green products. International Journal 

of Marketing Studies. Vol. 6, No. 5, 88-100. 

www.bps.go.id. (2020, Januari 16). sp2020. Diambil kembali dari www.bps.go.id: 

https://www.bps.go.id/sp2020/faq/detail/113#:~:text=Yang%20dimaksud

%20dengan%20alamat%20tinggal,yang%20terdapat%20dalam%20Kartu

%20Penduduk.  

 

 

 

  

 

 


