
 

 77 

BIBLIOGRAPHY 

 

360researchreports. (2018, February 20). GLOBAL COSMETICS PRODUCTS 

MARKET - SEGMENTED BY PRODUCT TYPE, DISTRIBUTION 

CHANNEL (DIRECT SELLING, SUPERMARKETS, SPECIALTY STORES), 

AND REGION - GROWTH, TRENDS AND FORECASTS (2018 - 2023). 

Retrieved from 360researchreports: 

https://www.360researchreports.com/global-cosmetics-products-market-

13100793 

 
Ali, F., Hussain, K., & Ragavan, N. A. (2014). Memorable customer experience: 

Examining the effects of customers experience on memories and loyalty in 

Malaysian resort hotels. Procedia-Social and Behavioral Sciences, 144(1), 

273-279. 

Alnaser, F., Ghani, M., & Rahi, S. (2018). Service quality in Islamic banks: The 

role of PAKSERV model, customer satisfaction and customer 

loyalty. Accounting, 4(2), 63-72. 

Amin, M. (2016). Internet banking service quality and its implication on e-customer 

satisfaction and e-customer loyalty. International journal of bank marketing. 

Anandan, R., Sipahimalani, R., Saini, S., Aryasomayajula, S., & Smittinet, W. 

(2018, November). e-Conomy SEA 2018: Southeast Asia's internet economy 

hits an inflection point. Retrieved from thinkwithgoogle: 

https://www.thinkwithgoogle.com/intl/en-apac/tools-resources/research-

studies/e-conomy-sea-2018-southeast-asias-internet-economy-hits-

inflection-point/ 

Andreani, F., Taniaji, T. L., & Puspitasari, R. N. M. (2012). The impact of brand 

image, customer loyalty with customer satisfaction as a mediator in 

Mcdonald’s. Jurnal Manajemen dan Kewirausahaan, 14(1), 63-70. 



 

 78 

APJII. (2019). Hasil Survei Penetrasi dan Perilaku Pengguna Internet Indonesia 

2018. Retrieved from Asosiasi Penyelenggara Jasa Internet Indonesia: 

https://apjii.or.id/content/read/39/410/Hasil-Survei-Penetrasi-dan-Perilaku-

Pengguna-Internet-Indonesia-2018 

Belás, J., & Gabčová, L. (2016). The relationship among customer satisfaction, 

loyalty and financial performance of commercial banks. Economics and 

Management. 

Bhaskara, L. A., & Gumiwang, R. (2019, June 21). Di Balik Tren Masuknya Para 

Artis ke Industri Kosmetik. Retrieved from tirto.id: https://tirto.id/di-balik-

tren-masuknya-para-artis-ke-industri-kosmetik-ecFW 

BusinessDictionary. (n.d.). Retrieved from Business Dictionary: 

http://www.businessdictionary.com/definition/brand-image.html 

Chae, H., Ko, E., & Han, J. (2015). How do customers' SNS participation activities 

impact on customer equity drivers and customer loyalty? Focus on the SNS 

services of a global SPA brand. Journal of Global Scholars of Marketing 

Science, 25(2), 122-141. 

Chang, C. C. (2015). Exploring mobile application customer loyalty: The 

moderating effect of use contexts. Telecommunications policy, 39(8), 678-

690. 

Chou, P. F., Lu, C. S., & Chang, Y. H. (2014). Effects of service quality and 

customer satisfaction on customer loyalty in high-speed rail services in 

Taiwan. Transportmetrica A: Transport Science, 10(10), 917-945. 

Chung, K.-H., Yu, J.-E., Kim, W., & Shin, J.-I. (2016). The Antecedent and 

Consequences of Brand Image in a Low- Priced Cosmetic Brand of South 

Korea: The Moderating Effect of Gender. International Journal of u- and e- 

Service, Science and Technology Vol.9, No. 2 (2016), 175-184. 



 

 79 

Cuong, D. T., & Khoi, B. H. (2019). The effect of brand image and perceived value 

on satisfaction and loyalty at convenience stores in Vietnam. Journal of 

Advanced Research in Dynamical and Control Systems, 11(8), 1446-1454. 

 
Da Silva, R. V., & Alwi, S. F. S. (2008). Online corporate brand image, satisfaction 

and loyalty. Journal of Brand Management, 16(3), 119-144. 

Gabrielle, N., & Harjati, L. (2018). PENGARUH CITRA MEREK DAN 

KUALITAS LAYANAN TERHADAP LOYALITAS PELANGGAN 

MASKAPAI GARUDA INDONESIA. Jurnal Manajemen, 8(1). 

iprice. (2019, September). The Map of E-commerce in Indonesia. Retrieved from 

iprice insight: https://iprice.co.id/insights/mapofecommerce/en/ 

Han, S. H., Nguyen, B., & Lee, T. J. (2015). Consumer-based chain restaurant brand 

equity, brand reputation, and brand trust. International Journal of Hospitality 

Management, 50, 84-93. 

Hapsari, R., Clemes, M. D., & Dean, D. (2017). The impact of service quality, 

customer engagement and selected marketing constructs on airline passenger 

loyalty. International Journal of Quality and Service Sciences. 

Indrawati, P. D. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi 

Teknologi Komunikasi dan Informasi. Bandung: PT Refika Aditama. 

Indrawati. et al., (2017). Perilaku Konsumen Individu, Bandung: PT Refika 

Aditama  

Iqbal, A., Murni, Y., & Sulistyowati, N. (2018). ANALYSIS OF THE 

INFLUENCE OF BRAND IMAGE AND CUSTOMER VALUE ON 

CUSTOMER SATISFACTION AND ITS IMPACT ON CUSTOMER 

LOYALTYs. International Journal of Economics, Business and 

Management Research,02, 04th ser. Retrieved from 



 

 80 

http://digilib.mercubuana.ac.id/manager/t!@file_artikel_abstrak/Isi_Artikel

_515488533614.pdf 

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on 

brand image and purchase intention. Marketing Intelligence & Planning. 

Kaura, V., Prasad, C. S. D., & Sharma, S. (2015). Service quality, service 

convenience, price and fairness, customer loyalty, and the mediating role of 

customer satisfaction. International Journal of Bank Marketing. 

Kemenperin: Kian Kinclong, Industri Kosmetik Nasional Tumbuh 20 Persen. 

(n.d.). Retrieved from https://kemenperin.go.id/artikel/18954/Kian-

Kinclong,-Industri-Kosmetik-Nasional-Tumbuh-20-Persen. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (14th ed.). Upper Saddle 

River, New Jersey: Prentice Hall. 

Kaura, V., Prasad, C. S. D., & Sharma, S. (2015). Service quality, service 

convenience, price and fairness, customer loyalty, and the mediating role of 

customer satisfaction. International Journal of Bank Marketing. 

Keegan, W. J., & Green, M. C. (2013).A Global marketing(7th ed.). Boston: 

Pearson. 

Keegan, W. J., & Green, M. C. (2017).A Global marketing(9th ed.). Boston: 

Pearson. 

Keller, K. L. (2013).Â Strategic Brand Management: Building, Measuring, and 

Managing Brand Equity(4th ed.). Boston: Pearson. 

Kinasih, R. (2017, April 10). eIQ Insider: Sociolla is Beautifying Indonesia's 

Online Cosmetics Sector. Retrieved from ECOMMERCEIQ: 

https://ecommerceiq.asia/indonesia-beauty-sociolla/ 

Kotler, P., & Keller, K. L. (2006). In Marketing Management. 12th Edition (p. 57). 

Upper Saddle River: Prentice Hall. 



 

 81 

Kotler, P., & Keller, K. L. (2012). In Marketing Management, 14th Edition (p. 27). 

Boston: Pearson. 

Kotler, P., & Keller, K. L. (2018).Â Excerpt from Marketing management, 15th 

global edition, Philip Kotler & Kevin Lane Keller. Harlow, England: Pearson. 

Laudon, K. C., & Traver, C. G. (2018).Â E-commerce 2017: Business. technology. 

society(13th ed.). Upper Saddle River: Pearson. 

Lenka, U., Suar, D., & Mohapatra, P. K. (2009). Service quality, customer 

satisfaction, and customer loyalty in Indian commercial banks. The Journal 

of Entrepreneurship, 18(1), 47-64. 

Leong, L. Y., Hew, T. S., Lee, V. H., & Ooi, K. B. (2015). An SEM–artificial-

neural-network analysis of the relationships between SERVPERF, customer 

satisfaction and loyalty among low-cost and full-service airline. Expert 

Systems with Applications, 42(19), 6620-6634. 

Marhaeni, G., A., M., M. (2014). Analisis Perilaku Penggunaan Aplikasi Pesan 

Instan dengan Menggunakan Model Unified Theory of Acceptance and Use 

of Technology 2 Di Kota Bandung. Thesis pada Universitas Telkom: tidak 

diterbitkan.  

Matthews, B., & Ross, L. (2010).Â Research methods: A practical guide for the 

social sciences(1st ed.). New York: Pearson Longman. 

Maxwell, J. A. (2013).Â Qualitative research design an interactive approach(3rd 

ed.). Thousand Oaks (Calif.): SAGE Publications. 

Monecke, A., & Leisch, F. (2012). semPLS: structural equation modeling using 

partial least squares. 

Ngo, V. M., & Nguyen, H. H. (2016). The relationship between service quality, 

customer satisfaction and customer loyalty: An investigation in Vietnamese 

retail banking sector. Journal of Competitiveness. 



 

 82 

Orel, F. D., & Kara, A. (2014). Supermarket self-checkout service quality, customer 

satisfaction, and loyalty: Empirical evidence from an emerging 

market. Journal of Retailing and Consumer Services, 21(2), 118-129. 

Peng, L. S., & Moghavvemi, S. (2015). The dimension of service quality and its 

impact on customer satisfaction, trust, and loyalty: A case of Malaysian 

banks. Asian Journal of Business and Accounting, 8(2). 

Pérez, A., & Del Bosque, I. R. (2015). An integrative framework to understand how 

CSR affects customer loyalty through identification, emotions and 

satisfaction. Journal of Business Ethics, 129(3), 571-584. 

Razak, I., Nirwanto, N., & Triatmanto, B. (2016). The impact of product quality 

and price on customer satisfaction with the mediator of customer value. 

Journal of Marketing and Consumer Research, 30(1), 59-68. 

Sekaran, U. & Bougie, R. (2010). Research Methods for Business: A Skill Building 

Approach (5th Edition). Haddington: John Wiley & Sons Ltd. 

Sekaran, U., & Bourgie, R. (2013).Â Research methods for business: A skill-

building approach(6th ed.). Chichester, West Sussex: Wiley. 

 

Shahbandeh, M. (2020, March 18). Cosmetic industry growth. Retrieved October 

03, 2019, from https://www.statista.com/statistics/297070/growth-rate-of-

the-global-cosmetics-market/ 

SimilarWeb. (2019, September). Sociolla.com Analytics - Market Share Stats & 

Traffic Ranking. Retrieved from SimilarWeb: 

https://www.similarweb.com/website/sociolla.com/ 

Sugiyono. (2010). Metode Penelitian Bisnis. Bandung: Alfabeta. 

Su, J., & Tong, X. (2015). Brand personality and brand equity: evidence from the 

sportswear industry. Journal of Product & Brand Management. 



 

 83 

Sulibhavi, B., & Shivashankar, K. (2017). The impact of brand image on 

customers’s loyalty towards private label brands: The mediating effect of 

satisfaction. International Journal of Marketing & Financial 

Management, 5(8), 43-50. 

Syarizka, D. (2019, September 03). Bidik 100 Juta Pengguna, Sociolla Perkuat 

Ekosistem dan SDM: Teknologi. Retrieved November 18, 2019, from 

https://teknologi.bisnis.com/read/20190903/266/1143985/bidik-100-juta-

pengguna-sociolla-perkuat-ekosistem-dan-sdm 

Syahfudin, E., & Ruswanti, E. (2017). The Impact of Service Quality and Brand 

Image on Customer Loyalty Mediated by Customer Satisfaction: in Indonesia 

Banking Industry. UEU-Master-6266-international journal. 

 
Thakur, R. (2018). The role of self-efficacy and customer satisfaction in driving 

loyalty to the mobile shopping application. International Journal of Retail & 

Distribution Management. 

Tjiptono, Fandy. 2014, Pemasaran Jasa – Prinsip, Penerapan, dan Penelitian, Andi 

Offset, Yogyakarta. 

Urge, B. T. (2017). Service Quality and Customer Satisfaction in the Hotel 

Industry, The Case of SNNPRS; Ethiopia. International Journal of 

Management Research and Reviews, 7(10), 950-957. 

Widiaswara, T., & Sutopo, S. (2017). Analisis Pengaruh Kualitas Produk Dan Citra 

Merek Terhadap Loyalitas Pelanggan Melalui Kepuasan Pelanggan Sebagai 

Variabel Intervening (Studi Pada Pelanggan Air Minum Dalam Kemasan 

Club Di Semarang). Diponegoro Journal of Management, 6(4), 980-994. 

Wieseke, J., Alavi, S., & Habel, J. (2014). Willing to pay more, eager to pay less: 

The role of customer loyalty in price negotiations. Journal of 

Marketing, 78(6), 17-37. 



 

 84 

Wijaya, B. S. (2013). Dimensions of Brand Image: A Conceptual Review from the 

Perspective of Brand Communication. European Journal of Business and 

Management, 5 (31): 55-65. DOI: 10.13140/ejbm.2013.55.65 

Gong-min, Z. H. A. O. (2010). Research on customer loyalty of B2C e-

commerce. China-USA Business Review, 9(5), 46. 

 

Zikmund, W. G. (2010).Â Business research methods(8th ed.). Mason, OH: South-

Western Cengage Learning. 

 


