88

BIBLIOGRAPHY

Anggraini, D., Indrawati, & Harsono, L. D. (2017). The Use of Modified
Unified Theory of Acceptance and Use of Technology 2 Model to
Analyze Factors Influencing Continuance Intention of E-Payment
Adoption (A Case Study of Go-Pay from Indonesia) .6 (11). doi:
10.21275 / ART20178283

Anna, L. K. (2018, March 22). 80 Persen Konsumen Belanja Online Orang
Muda dan Wanita Halaman all. Retrieved June 3, 2020, from
https://lifestyle.kompas.com/read/2018/03/22/155001820/80-persen-
konsumen-belanja-online-orang-muda-dan-wanita?page=all

Arora, D. R. (2017). Analysing the Effect of Brand Ambassador On Purchase
Decision & Consumers Behaviour of the Telecom Sector. Head,
Bachelor of Business Administration, Faculty of Commerce &
Management, Bhupal Nobles University, Udaipur, Rajasthan, Vol-3
Issue-3 2017.

Asosiasi Penyelenggara Jasa Internet Indonesia. (n.d.). Retrieved October 21,
2019, from  https://apjii.or.id/content/read/39/410/Hasil-Survei-
Penetrasi-dan-Perilaku- Pengguna-Internet-Indonesia-2018.

Asri, Marwan. 2003. Marketing. Jakarta: Erlangga.

Boone, Louise E, dan David L. Kurtz. (2002). Pengantar Bisnis. Jilid 2. Edisi
1. (Diterjemahkan oleh : Fadrinsyah Anwar, Emil Salim, Kusnedi).
Erlangga, Jakarta.

Deretan Prestasi yang Diraih Grup K-Pop BTS. (2019, March 14). Retrieved
October 21, 2019, from https://kumparan.com/seleb-
sensation/deretan-prestasi- yang-diraih-grup-kpop-bts-
1539913178248351683

Doucett, Elisabeth. (2008). Creating Your Library Brand, Communicating
Your Relevance and Value to Your Patrons. Chicago: American
Library Association ( E- books).

Foster, B. (2016). Impact of Brand Image on Purchasing Decision on Mineral
Water Product “Amidis” (Case Study on Bintang Trading Company),
2.

Google and TEMASEK, “e-Conomy SEA 2018 Southeast Asia’s internet
economy hits an inflection point” 2018. [Online]. Available:
https://www.thinkwithgoogle.com/intl/en-apac/tools-
resources/research-studies/e- conomy-sea-2018-southeast-asias-
internet-economy-hits-inflection-point/



Goutam, D. (2013). Influence of Brand Ambassadors on Buying Behavior of
Soft Drinks (Study of Belgaum City). Vol. 1, Issue 4, Sep 2013, 9-18.

Hawkins, Del 1. and Mothersbaugh, David L. 2013. Consumer Behaviour:
Building Marketing Strategy. USA: McGraw-Hills

Huang, Z., & Benyoucef, M. (2017). The effects of social commerce design
on consumer purchase decision-making: An empirical study.
Electronic Commerce Research and Applications, 25, 40-58. doi:
10.1016/j.elerap.2017.08.003

Huo, C., & Wonglorsaichon, P. (2016). The Relationship Among Brand
Awareness, Brand Image, Perceived Quality, Brand Trust, Brand
Loyalty And Brand Equity of Customer in China’s Antivirus Software
Industry.

I., & Yusliansyah, S. (2017). Adoption factors of online-web railway ticket
reservations service (A case from Indonesia). 2017 5th International
Conference on Information and Communication Technology
(ICoIC7). doi: 10.1109 / icoict.2017.8074709

Indrawati. (2015). Metodologi Penelitian Manajemen Dan Bisnis
Konvergensi Teknologi Komunikasi dan Informasi. Bandung: PT.
Refika Aditama.

Indrawati. (2017). Perilaku Konsumen Individu. Bandung: PT. Refika
Aditama.

J. Setiadi, Nugroho, SE., MM., 2003, Perilaku Konsumen Konsep dan
Implikasi untuk Strategi dan Penelitian Pemasaran”. Jakarta:
Kencana.

Jayani, D. H. (2019, October 15). Tokopedia, E-Commerce dengan Nilai

Transaksi Terbesar. Retrieved October 21,

2019, from
https://databoks.katadata.co.id/datapublish/2019/10/15/2014-2023-
nilai-transaksi- tokopedia-terbesar-dibandingkan-e-commerce-
lainnya.

Keller, K. L. (2013). Strategic brand management: building, measuring, and
managing brand equity (4th ed.). Boston: Pearson Education.

Kertamukti, Rama. (2015). Strategi Kreatif Dalam Periklanan: Konsep,
Media, Branding, Anggaran. Jakarta: Rajawali Pers.

89



90

Khan, Afsheen, & Lodhi, Samreen. (2016). Influence Of Celebrity
Endorsement On Consumer Purchase Decision: A Case Of
KARACHI. Imperial Journal of Interdisciplinary Recsearch, Vol.2
2016: 102-111.

Kemkominfo: Pertumbuhan e-Commerce Indonesia Capai 78 Persen. (2019,
February 28). Retrieved May 29, 2020, from
https://kominfo.go.id/content/detail/16770/kemkominfo-
pertumbuhan-e-commerce-indonesia-capai-78-
persen/0/sorotan_media

Kotler, P., & Armstrong, G. (2018). Principles of marketing (17th ed.).New
York: Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing Management 16 edition. New
Jersey: Pearson.

Lea-Greenwood, G. (2012). Fashion Marketing Communications E-book.
Somerset, NJ, USA: Wiley.

Logos and Branding. (n.d.). Retrieved from
https://www.tokopedia.com/brand- asset/.

Lovelock, C., & Wirtz, J. (2015). Services Marketing: Global Edition.
Harlow, United Kingdom: Pearson Education.

Lupiyoadi, Rambat. 2013. Manajemen Pemasaran Jasa Berbasis Kompetensi
(Edisi 3). Jakarta: Salemba Empat.

Magdalena, P. A. (2015). Pengaruh Brand Ambassador Terhadap
International Brand Image Serta Dampaknya Terhadap Keputusan
Pembelian (Studi Pada Pengguna Smartphone Samsung), 23(01).

Malhotra, N. K., Nunan, D., & Birks, D. F. (2015) Marketing Research: an
applied approach. Harlow, England: Pearson

Moderate  Level. (n.d.). Retrieved June 29, 2020, from
https://www.educationnext.org/map/moderate-level/

Momani, R. A. (2015). The Impact of Brand Dimension on the Purchasing
Decision Making of the Jordanian Consumer for Shopping
Goods. International Journal of Business and Social Science , 6(7),
149-168.

Morrisan. (2014). Komunikasi Pemasaran Terpadu Edisi 1. Jakarta: Kencana.
Mudzakir, F. (2018). The Influence of Brand Ambassador Usage
Towards Brand Image of Oppo



Mullins, John W dan Walker Jr, Orville C. 2013. Marketing Management: A
Strategic Decision-Making Approach, 8th Edition, McGraw-Hill
International Edition.

Ngaku Toppers? Udah Tahu Belum 6 Fakta Rahasia seputar Tokopedia Ini?

(2018, August  17). Retrieved October 16, 2019,
from  https://www.tokopedia.com/blog/ngaku-toppers-udah-
tahu-belum-6-fakta-rahasia- seputar-tokopedia-

ini/?utm_source=socialmedia&utm medium=social&utm campaign
=mkt social reg tokopedia-identik-hijau.

Ozdemir, A., Tozlu, E., Sen, E., & Atesoglu, H. (2016). Analyses of Word-
of-mouth Communication and its Effect on Students’ University
Preferences. Procedia - Social and Behavioral Sciences, 235, 22-35.
doi: 10.1016/j.sbspro.2016.11.022

Rahayu, N. (2019, February 19). Pertumbuhan E-Commerce Pesat di
Indonesia. Retrieved October 21, 2019, from
https://www.wartackonomi.co.id/read216302/pertumbuhan-e-
commerce-pesat-di- indonesia.html.

Rangkaian Investasi yang Diterima Tokopedia dari 2009 hingga 2018. (2019,
March 14). Retrieved October 16, 2019, from
https://kumparan.com/kumparantech/rangkaian-investasi-yang-
diterima- tokopedia-dari-2009-hingga-2018-1544669941534032824.

Royan, F. M. (2004). Marketing Selebrities "Selebriti Dalam Iklan dan
Strategi Selebriti Memasarkan Diri Sendiri. Jakarta: Alex Media

Sangadji, E. M., & Sopiah, 2013. Consumer Behavior: Perilaku Konsumen
dan Strategi Pemasaran Jilid 2. Jakarta: Erlangga.

Schiffman, Leon, & Kanuk, Leslie Lazar. 2008. Consumer Behaviour 7th
Edition (Perilaku Konsumen). Jakarta: PT. Indeks.

Sekaran, U., & Bourgie, R. (2013). Research methods for business: A skill-
building approach. Chichester, West Sussex: Wiley.

Sonwalkar, J., Manohar K., and Pathak A. (2013). Celebrity Impact- A model
of Celebrity Endorsement, Journal of Marketing and Communication,
Vol.7, issue 1.

Sugiyono. 2005. Memahami Penelitian Kualitatif. Bandung: CV.
Alfabeta

Sugiyono. 2012. Metode Penelitian Kuantitatif Kualitatif dan R&D.
Bandung: Alfabeta.

91



92

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, Kombinasi, dan
R&D. Bandung: Alfabeta.

Top 50 E-Commerce Sites & Apps in Indonesia 2019. (n.d.). Retrieved
October 21, 2019, from
https://iprice.co.id/insights/mapofecommerce/en/.

Triananda, K. (2015, January 22). Riset: Perempuan Lebih Sering Belanja
"Online". Retrieved May 29, 2020, from
https://www.beritasatu.com/iptek/242786-riset-perempuan-lebih-
sering-belanja-online

Wang, F., & Hariandja, E. S. (2016). The Influence of Brand Ambassador on
Brand Image and Consumer Purchasing Decision: a Case of Tous Les
Jours in Indonesia.

Weerasiri, Sudath & Herath, Renuka. (2017). The Impact of Celebrity
Endorsement toward Brand Image with Special Reference to Men's
Wear Apparel in Sri Lanka. Winnet Centre of Excellence.

Wheeler, A. (2006). Designing Brand Identity: A Complete Guide to
Creating, Building and, Maintaining Strong Brands (2nd ed.).
Hoboken, N.J: Wiley.

Widiarini, A., & Berlian, 1. (2019, October 7). Fix! BTS Jadi Brand
Ambassador Tokopedia. Retrieved October 21, 2019, from
https://www.viva.co.id/showbiz/gosip/1182654-fix-bts-jadi-brand-
ambassador- tokopedia.

Zikmund, W. G., DAlessandro, S., Winzar, H., Lowe, B., & Babin, B. (2017).
Marketing research: Asia-Pacific edition. South Melbourne, Victoria:
Cengage Learning.



	PREFACE
	ABSTRAK
	ABSTRACT
	TABLE OF FIGURES
	LIST OF TABLES
	1.1. Overview of Research Object
	1.1.2. Products and Services of Tokopedia
	b. Services of Tokopedia
	1.2. Research Background
	Figure 1.2. Indonesia’s Internet Penetration
	Figure 1.3. Transaction Value of Tokopedia, Bukalapak, and Shopee
	Source: katadata.co.id, 2019
	Figure 1.5. BTS Poster on Tokopedia’s Instagram Story
	Source: Instagram.com/Tokopedia, 2019
	Bangtan Sonyeondan or popularly known as BTS is a Korean pop group that made up of seven members; Suga, RM, J-Hope, Jin, Jungkook, Jimin, and V. This Korean pop group debuted under Big Hit Entertainment in 2013, BTS has been popular both in Korea a...
	1.5. Research Objectives
	1.6. Research Usabilities
	1.7. Systematics of writing
	a. Chapter I: Introduction
	b. Chapter II: Literature Review
	c. Chapter III: Research Methodology
	d. Chapter IV: Research Result and Study
	e. Chapter V: Conclusion and Recommendation
	2.1. Theoritical Background
	2.1.1. Marketing
	2.1.1.1 Marketing Mix
	2.1.1.2 Promotion
	2.1.1.3 Promotion Mix
	2.1.1.4 The Purpose of Promotion
	2.1.2 Brand
	2.1.2.1 Brand Ambassador
	2.1.2.2 Brand Ambassador’s Dimensions
	2.1.3 Brand Image
	2.1.4 Consumer Behavior
	2.1.5 Consumers’ Purchasing Decision
	2.1.5.1 Consumers’ Purchasing Decision Process
	Figure 2.2. Five-Stage Model of the Consumer Purchasing Decision Process
	Source: Kotler and Armstrong (2018:75)
	2.2 Previous Research
	2.3 Theoretical Framework
	Figure 2.3 Felicia Wang and Evo Sampetua Hariandja’s Theoritical Framework
	2.4 Research Hypothesis
	3.1 Research Characteristics
	3.1.2 Based on the purpose
	3.1.3 Based on the type of investigation
	3.1.4 Based on the researcher interference
	3.1.5 Based on the research setting
	3.1.6 Based on the unit analysis
	3.1.7 Based on the time horizon
	3.2 Operational Variable
	Table 3.2 Operational Variables
	3.2.4 Scale
	Table 3.3 Likert Scale Rating
	3.3 Research Stage
	3.4 Population and Sample
	3.4.1 Population
	3.4.2 Sample
	3.5 Data Collection
	3.5.1 Type of Data
	3.6 Data Processing Technique
	3.7 Validity and Realibility Test
	3.7.1 Validity Test
	3.7.2 Reliability Test
	BIBLIOGRAPHY

