
12 
 

DAFTAR TABLE 

Table 1: Hasil Pra Riset ....................................................... Error! Bookmark not defined. 

Table 2: Ulasan Penelitian Skripsi ...................................... Error! Bookmark not defined. 

Table 3: Ulasan Jurnal Nasional ......................................... Error! Bookmark not defined. 

Table 4: Ulasan Jurnal Internasional .................................. Error! Bookmark not defined. 

Table 5: Operasional Bauran Pemasaran (Marketing Mix) 8P........ Error! Bookmark not 

defined. 

Table 6: Operasional variabel Keputusan Pembelian ........ Error! Bookmark not defined. 

Table 7: Instrumen Skala Likert ......................................... Error! Bookmark not defined. 

Table 8: Hasil Uji Validitas Variabel Bauran Pemasaran 8P ........... Error! Bookmark not 

defined. 

Table 9: Hasil Uji Validitas Variabel Keputusan Membeli Error! Bookmark not defined. 

Table 10: Hasil Uji Reliabilitas ............................................ Error! Bookmark not defined. 

Table 11: Kriteria Interpretasi Skor ................................... Error! Bookmark not defined. 

Table 12: Tanggapan Responden Mengenai Baruan Pemasaran 8p Error! Bookmark not 

defined. 

Table 13: Tanggapan Responden Mengenai Keputusan Pembelian Error! Bookmark not 

defined. 

Table 14: Pengujian Kolmogorov Smirnov ......................... Error! Bookmark not defined. 

Table 15: Uji Multikolinearitas ........................................... Error! Bookmark not defined. 

Table 16 ................................................................................ Error! Bookmark not defined. 

Table 17: Besaran Pengaruh ............................................... Error! Bookmark not defined. 

Table 18: Koefisien Determinasi.......................................... Error! Bookmark not defined. 

  

file:///D:/Skripsi%20Andre/Skripsi%20Pengaruh%20Bauran%208P%20Terhadap%20Keputusan%20Pembelian%20Coffee%20Shop%20Kopi%20Kenangan.docx%23_Toc47354170
file:///D:/Skripsi%20Andre/Skripsi%20Pengaruh%20Bauran%208P%20Terhadap%20Keputusan%20Pembelian%20Coffee%20Shop%20Kopi%20Kenangan.docx%23_Toc47354171

