
64 
 

DAFTAR PUSTAKA 

Ahlemeyer-Stubbe, A., & Coleman, S. (2014). A Practical Guide to Data Mining for 

Business and Industry. West Sussex: John Wiley & Sons Ltd. 

Akram, W., & Kumar, R. (2017). A Study on Positive and Negative Effects of Social 

Media on Society . International Journal of Computer Sciences and 

Engineering, 1. 

Alamsyah, A. (2013). The Role of Social Network Analysis for Knowledge 

Management. Jurnal Manajemen Indonesia, 309-314. 

Alamsyah, A., & Syawiluna, M. (2018). Mapping Organization Knowledge 

Networkand Measuring Employee Reputation. 

Alamsyah, A., Bratawisnu, M. K., & Sanjani, P. H. (2018). Finding Pattern in Dynamic 

Network Analysis. 

Andrianto. (2020). Manajemen Kredit: Teori dan Konsep Bagi Bank Umum. Pasuruan: 

Penerbit Qiara Media. 

Arif, T. (2015). The Mathematic of Social Network Analysis: Metrics for Academic 

Social Networks. International Journal of Computer Applications Technology 

and Research, 891. 

Arisawati, E. (2017). Penerapan K-Nearest Neighbor Berbasis Genetic Algorithm 

untuk Penentuan Pemberian Kredit. Jurnal Sains Komputer & Informatika (J-

SAKTI), 1. 

Blochlinger, A., & Leippold, M. (2005). Economic Benefit of Powerful Credit Scoring. 

Journal of Banking & Finance, 22. 

Bollen, J., Mao, H., & Zeng, X.-J. (2010). Twitter Mood Predicts The Stock Market. 

Bradburry, D. (2011). Data Mining with LinkedIn. Computer and Fraud Security 

Journal, 5-8. 

Budiman, I., Prahasto, T., & Christiyono, Y. (2012). Data Clustering Menggunakan 

Metodologi CRISP-DM untuk Pengenalan Pola Proporsi Pelaksanaan 

Tridharma. Masters Thesis Universitas Diponegoro. 

Cao, C. (2012). Sports Data Mining Technology Used in Basketball Outcome. 

Dissertations of Technology University Dublin. 



65 
 

Datareportal. (2019, Januari). Digital 2019 Indonesia. Diunduh Januari 10, 2020, dari 

Datareportal.com: https://datareportal.com/reports/digital-2019-indonesia 

Dang-Pham, D., Pittayachawan, S., & Bruno, V. (2017). Applications of Social 

Network Analysis in behavioural Information Security Research: Concepts and 

Empirical Analysis. Journal Computers & Security. 

Davenport, T. H., & Dyche, J. (2013). Big Data in Big Companies. International 

Institute for Analytics, 16. 

Dong, Y., Yang , Y., Tang, J., & Chawla, N. V. (2014). Inferring User Demographics 

and Social Strategies in Mobile Social Networks. Journal of Department of 

Computer Science and Engineering University of Notre Dame, 2. 

Eddy, Y. L., & Nazri, E. M. (2017). Credit Scoring Models: Techniques and Issues. 

Journal of Advanced Research in Business and Management Studies, 29. 

El-Badawy, T. A., & Hashem, Y. (2015). The Impact of Social Media on the Academic 

Development of School Students. International Journal of Business 

Administration, 1-2. 

Fadillah, A. P. (2015). Penerapan Metode CRISP-DM untuk Prediksi Kelulusan Studi 

Mahasiswa Menempuh Mata Kuliah (Studi Kasus Universitas XYZ). Jurnal 

Teknik Informatika dan Sistem Informasi. 

Fahmi, I. (2014). Manajemen Perkreditan. Bandung: Alfabeta. 

Fakhrurroja, H., Atmaja, M. N., Panjaitan, J. N., Alamsyah, A., & Munandar, A. 

(2019). Crisis Communication on Twitter: A Social Network Analysis of 

Christchurch Terrorist Attack in 2019. 2019 International Conference on ICT 

for Smart Society (ICISS), 1. 

Garg, P., Rani, R., & Miglani, S. (2016). Analysis and Visualization of Professional's 

LinkedIn Data. Emerging Research in Computing, Information, 

Communication and Applications, 1-9. 

Granovette, M. (1985). Economic Action and Social Structure: The Problem of 

Embeddedness. The University of Chicago Journals, 481-510. 

Grewal, D., & Levy, M. (2012). Marketing. New York: Mc Graw Hill. 

Gunther, W. A., Mehrizi, M. R., Huysman, M., & Feldberg, F. (2017). Debating Big 

Data: A Literature Review on Realizing Value from Big Data. Journal of 

Strategic Information Systems. 



66 
 

Guo, G., Zhu, F., Chen, E., Liu, Q., & Wu, L. (2016). From Footprint to Evidence: An 

Exploratory Study of Mining Social Data for Credit Scoring. Research 

Collection School of Information Systems Singapore Management University, 

1-40. 

Han, J., Kamber, M., & Pei, J. (2006). Data Mining Concepts and Techniques Second 

Edition. San Fransisco: Morgan Kauffman. 

Hand, D. J., & Henley, W. E. (1997). Statistical Classification Methods in Consumer 

Credit Scoring: a Review. 1. 

Hand, D., Mannila, H., & Smyth, P. (2001). Principles of Data Mining. Cambridge: 

The MIT Press. 

Hurwitz, J., Nugent, A., Halper, F., & Kaufman, M. (2013). Big Data for Dummies. 

Hoboken: John Wiley & Sons, Inc. 

Idris, A. (2018, Juli 11). Confusion Matrix. Retrieved from Medium: 

https://medium.com/@awabmohammedomer/confusion-matrix-b504b8f8e1d1 

Indonesia, I. B. (2014). Mengelola Kredit Secara Sehat. Jakarta: Gramedia Pustaka 

Utama. 

Indonesia, I. B. (2014). Mengelola Kredit Secara Sehat. Jakarta: Gramedia Pustaka 

Utama. 

Kantardzic, M. (2011). Data Mining: Concepts, Models, Methods, and Algorithms. 

Hoboken: John Wiley & Sons, Inc. 

Karisik, E. (2018). A Standardized Data Mining Method in Healthcare. Thesis of 

Master Business Informatics Student University Utrecht, 17. 

Karthika, S., & Sairam, N. (2015). A Naïve Bayesian Classifier for Educational 

Qualification. Indian Journal of Science and Technology, 1-5. 

Kaviani, P., & Dhotre, S. (2017). Short Survey on Naive Bayes Algorithm. 

International Journal of Advance Engineering and Research Development, 

607-611. 

Kempe, D., Kleinberg, J., & Tardos, E. (2003). Maximizing the Spread of Influence 

through a Social Network. 

Keramati, A., & Yousefi, N. (2011). A Proposed Classification of Data Mining 

Techniques in Credit Scoring. International Conference on Industrial 

Engineering and Operations Management, 1-2. 



67 
 

Kotler, P., & Armstrong, G. (2008). Principles of Marketing. New Jersey: Pearson 

Education Ltd. 

Larose, D. T. (2005). Discovering Knoweledge in Data: An Introduction to Data 

Mining. Hoboken: John Wiley & Sons. 

Li, R., Wang , C., & Chang, K. C.-C. (2014). User Profiling in an Ego Network: Co-

profiling Attributes and Relationships. Journal of Department of Computer 

Science, 2. 

Lin, M. (2009). Peer-toPeer Lending: An Empirical Study. Americas Conference on 

Information Systems, 1-7. 

Lin, M., Viswanathan, S., & Prabhala, N. R. (2009). Judging Borrowers by the 

Company They Keep: Social Networks and Adverse Selection in Online Peer-

to-Peer Lending. University of Maryland Journals, 1-37. 

LinkedIn. (2020, Januari). About Us. Diunduh Januari 6, 2020, dari LinkedIn: 

https://news.linkedin.com/about-us#2003 

Maimon, O., & Rokach, L. (2010). Data Mining and Knowledge Discovery Handbook. 

New York: Springer. 

Malik, R. F., & Hermawan. (2018). Credit Scoring Using CART Algorithm and Binary 

Particle Swarm Optimization. International Journal of Electrical and 

Computer Engineering (IJECE), 1. 

Masyutin, A. A. (2015). Credit Scoring Based On Social Network Data. National 

Research University Higher School of Economics, 1. 

Mbaru, E. K., & Barnes, M. L. (2017). Key Players in Conservation Diffusion: Using 

Social Network Analysis to Identify Critical Injection Points. Journal 

Biological Conservation, 222-232. 

Misheva, B. H., Giudici, P., & Pediroda, V. (2018). Network-based Models to Improve 

Credit Scoring Accuracy. 2018 IEEE 5th International Conference on Data 

Science and Advanced Analytics (DSAA). 

Narkhede, S. (2018, Mei 9). Understanding Confusion Matrix. Retrieved from 

Medium: https://towardsdatascience.com/understanding-confusion-matrix-

a9ad42dcfd62 

Napoleon Cat. (2019, Desember). LinkedIn Users in Indonesia. Diunduh Januari 10, 

2020, dari Napoleon Cat: https://napoleoncat.com/stats/linkedin-users-

inindonesia/2019/12 



68 
 

Niu, J. B., & Li, X. (2019). Credit Scoring Using Machine Learning by Combing Social 

Network Information: Evidence from Peer-to-Peer Lending. College of 

Economics and Management China Agricultural University, 1. 

Ntwiga, D. B., & Weke, P. (2016). Consumer Lending Using Social Media Data. 

International Journal of Scientific Research and Innovative Technology, 1-8. 

Nurnafia, A. N. (2019). Analisis Brand Awareness Melalui Dynamic Social Network 

Pada Pola Penyebaran Informasi Pengguna Twitter Terhadap Produk Apple Inc 

(Studi Kasus Pada Iphone XS, Iphone XS Max dan Iphone XR). 8. 

Olson, D., & Shi, Y. (2007). Introduction to Business Data Mining. New York: 

McGraw-Hill Irwin. 

O'Reilly. (2012). Big Data Now: 2012 Edition. Sebastopol: O'Reilly Media Inc. 

Patgiri, R., & Ahmed, A. (2016). Big Data: The V’s of the Game Changer Paradigm. 

18th International Conference on High Performance Computing and 

Communications, 19-20. 

Powers, D. M. (2011). Evaluation: From Precision, Recall and F-Measure to ROC, 

Informedness, Markedness, & Correlation. Journal of Machine Learning 

Technologies, 3. 

Reda, A., & Rokne, J. (2014). Encyclopedia of Social Network Analysis and Mining. 

New York: Springer Science+Business Media. 

Ren, Q., Cheng, H., & Han, H. (2017). Research on Machine Learning Framework 

Based on Random Forest Algorith. AIP Conference Proceedings, 1-7. 

Sadatrasoul, S. M., Gholamian, M. R., Siami, M., & Hajimohammadi, Z. (2013). Credit 

Scoring in Banks and Financial Institutions via Data Mining Techniques: A 

Literature Review. Journal of AI and Data Mining, 2. 

Salmu, S., & Solichin, A. (2017). Prediksi Tingkat Kelulusan Mahasiswa Tepat Waktu 

Menggunakan Naive Bayes: Studi Kasus UIN Syarif Hidayatullah Jakarta. 

Prosiding Seminar Nasional Multidisiplin Ilmu Universitas Budi Luhur, 5. 

Samreen, A., & Zaidi, F. B. (2012). Design and Development of Credit Scoring Model 

for the Commercial banks of Pakistan: Forecasting Creditworthiness of 

Individual Borrowers. International Journal of Business and Social Science, 

155-167. 

Sapountzi, A., & Psannis, K. E. (2016). Social Networking Data Analysis Tools & 

Challenges. Journal Future Generation Computer Systems, 2. 



69 
 

Sarica, A., Cerasa, A., & Quattrone, A. (2017). Random Forest Algorithm for the 

Classification of Neuroimaging Data in Alzheimer's Disease: A Systematic 

Review. Journal of Frontiers in Aging Neuroscience, 1-12. 

Satyanarayana, N., Ramalingaswamy, C., & Ramadevi, D. Y. (2014). Survey of 

Classification Techniques in Data Mining. International jurnal of Innovative 

Science, Engineering & Technology, 268-278. 

Scott, J. (2013). Social Network Analysis. London: Sage Publications Ltd. 

Sun, C., Deng, C., Xu, W., & Su, J. (2019). A Social Relationships Enhanced Credit 

Risk Assesment Approach. 12th Springer International Conference, 221-233. 

Suyanto. (2017). Data Mining Untuk Klasifikasi dan Klasterisasi Data. Bandung: 

Informatika. 

Swamy, M. N., & Hanumanthappa, M. (2012). Predicting Academic Success from 

Student Enrolment Data Using Decision Tree Technique. International Journal 

of Applied Information Systems (IJAIS), 2. 

Syukron, A., & Subekti, A. (2018). Penerapan Metode Random Over-Under Sampling 

dan Random Forest untuk Klasifikasi Penilaian Kredit . Jurnal Informatika 

Lembaga Ilmu Pengetahuan Indonesia, 1. 

Verma, A. (2018). Study and Evaluation of Classification Algorithms in Data Mining. 

International Research Journal of Engineering and Technology (IRJET), 1297-

1308. 

We Are Social. (2019, Oktober). Digital 2019: Q4 Global Digital Statshot.Diunduh 

Januari 8, 2020, dari We Are Social: https://wearesocial.com/blog/2019/10/ 

theglobal-state-of-digital-in-october-2019 

Wikipedia. (2020, Januari). LinkedIn Corporation. Diunduh Januari 6, 2020, dari 

Wikipedia: https://en.wikipedia.org/wiki/LinkedIn 

Yap, B. W., Ong, S. H., & Mohamed Husain, N. H. (2011). Using Data Mining to 

Improve Assessment of Credit Worthiness via Credit Scoring Models. Expert 

Systems with Applications, 2. 

Zhan, J., & Fang, X. (2011). Social Computing: The State of The Art. International 

Journal Social Computing and Cyber-Physical Systems, 1-12. 

 

 


