DAFTAR PUSTAKA

Doyle, P. (1975). Brand Positioning using Multidimensional Scaling. European Journal
of Marketing, 20-30.

Duncan, T. (2005). Principle Of Advertising and IMC, Interntional Edition. New York:
McGrawlHill.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data
Analysis . New York: Pearson Pretince Hall.

Hendrastomo, G., & Hermawan, H. (2017). Traveling sebagai gaya. Yogyakarta: UNY.

Jancewiz, B. (2014). Perception of Income Inequality: A Multidimensional Scaling
Study. Economic Well-Being and Inequality, 251-272.

Kartajaya, H. (2006). Hermawan Kartajaya on Positioning Seri 9 Elemen Marketing.
Bandung: PT.Mizan Pustaka.

Konuk, F. A. (2011). Brand Positioning Through Multidimensional Scaling.
Interantional journal od social sciences and humanity studies, 1309-1373.

Kotler, P., & Amstrong, G. (2016). Principles of Marketing Sixteenth Edition. Endland:
Pearson Education Limited.

Kotler, P., Keller, & Lane, K. (2012). Marketing Management. New York: Pretince
Hall.

Malhotra, N. K. (2010). Consumer cognitive complexity and the dimensionality of
multidimensional scaling configurations. Review of Marketing Research, 199-
253.

Malhotra, N. K., Kunan, D., & Birks, D. F. (2017). Marketing Research: An Applied
Approach. New York: Prentince Hall.

Niculescu, M. (2006). Strategic positioning in Romanian higher education. Journal of
Organizational Change Management.

Ramos, F., Wahyuni, C. S., & Desrianty, A. (2015). Perancangan produk Tas ransel
anak menggunakan Metode TRIZ. Bandung: Jurnal Online ITenas.

Sabit, M. I, Angra, R. D., & khairunnisa, A. (2018). Analisis Perancangan Dan
Pengembangan Inovasi Tas Multifungsi Menggunakan Integrasi Metode Kano
Model . Yogyakarta: IENACO.

Scott, C. J. (2011). A new constrained stochastic multidimensional scaling vector
model: An application to. Journal of Modelling in Management, 7-32.

Sinunggila, S. (2013). Metode Penelitian Edisi 3. Medan: USU Press.

59



Sugiyono. (2015). Metode Penelitian Kuantitatif R&B. Bandung: Alfabeta.

60



