
 

183 
 

DAFTAR PUSTAKA 

Adams, W. J., Yellen, J. L. (1976). Commodity Bundling and The Burden of Monopoly. 
The Quarterly Journal of Economics, Volume 90, Issue 3, August 1976, Pages 
475 – 498. Retrieved from https://doi.org/10.2307/1886045. 

Akbar, F., Bin Omar, A.R., Wadood, F. (2015). Niche Marketing Strategy and Form 
Success: Review on SMEs in Peninsular Malaysia. Retrieved from 
https://www.researchgate.net/publication/318869838_Niche_Marketing_Strate
gy_Framework_for_SMEs_A_Conceptual_Framework 

Alfina, Tahta, Santosa, Budi & Barakbah, Ali Ridho (2012). Analisis Perbandingan 
Metode Hierarchical, Clustering, K-Means dan Gabungan Keduanya dalam 
Membentuk Cluster Data (Study Kasus: Problem Kerja Praktek Jurusan Teknik 
Industri ITS). Jurnal Teknik POMITS Vo. 1, No.1, (2012) 1 – 5.  Retrieved from 
http://ejurnal.its.ac.id/index.php/teknik/article/view/1794.  

Alsafadi, A.Y. (2018). Benefit of Digital Transformation for Telecommunication 
Organization. Journal of Marketing and Consumer Research ISSN 2422-8451 
An International Peer-reviewed Journal Vol. 42, 2018. Retrieved from 
www.iiste.org 

Amanaturrohim, H., & Widodo, J. (2017). Pengaruh Pendapatan dan Konsumsi Rumah 
Tangga Terhadap Kesejahteraan Keluarga Petani Penggarap Kopi di Kecamatan 
Candiroto Kabupaten Temanggung. Economic Education Analysis Journal, 
5(2), 468. Retrieved from 
https://journal.unnes.ac.id/sju/index.php/eeaj/article/view/13579 

Amiri, S., Woodside, J. M (2017). Emerging Markets: The Impact of ICT on the 
economy and society. Emerald Insight, Digital Policy, Regulation and 
Governance, Vol.19, Issue: 5, pp. 383 – 396. Retrieved from 
https://doi.org/10.1108/DPRG-04-2017-0013. 

Annual Report PT. Excel Axiata tahun 2015, 2016, 2017, 2018, Q3- 2019. 

Annual Report PT. Indosat Ooredo tahun 2015, 2016, 2017, 2018, Q3- 2019. 

Annual Report PT. Telkom tahun 2015, 2016, 2017, 2018, Q3- 2019, 2019. 

Ariyanti, S. (2014), Studi Perencanaan Jaringan Long Term Evolution Area 
Jabodetabek Studi Kasus PT. Telkomsel. Retrieved from DOI: 
10.17933/bpostel.2014.120402 

Arofianto, W (2015), Strategi Mempertahankan Nilai EBITDA dan ARPU pada 
Operator Selular. Retrieved from 
https://www.academia.edu/12301375/STRATEGI_MEMPERTAHANKAN_N
ILAI_EBITDA_DAN_ARPU_PADA_OPERATOR_SELULAR 

Arora, A., Vohra, R. (2014), Segmentation of Mobile Customers for Improving 
Profitability Using Data Mining Techniques. Retrieved from 



 

184 
 

https://www.ijert.org/segmentation-of-mobile-customers-using-data-mining-
techniques. 

Arumawadu, H. I., Rathnayaka, R. M. K. T., S. K. Illangarathne, S.K. (2015), Mining 
Profitability of Telecommunication Customers Using K-Means Clustering. 
Retrieved from http://dx.doi.org/10.4236/jdaip.2015.33008. 

Ayanda, A., M., Tunbosun, L., A (2016), Exploring Marketing Strategy as a Catalyst 
for Performance in Nigerian Telecommunication Industry. Retrieved from 
https://www.researchgate.net/publication/311232525_Exploring_Marketing_St
rategy_as_a_Catalyst_for_Performance_in_Nigerian_Telecommunication_Ind
ustri/citations. 

Badan Pusat Statistik Jawa Barat, Sosial dan Kependudukan. Retrieved from 
https://jabar.bps.go.id/subject/26/indeks-pembangunan-
manusia.html#subjekViewTab1. 

Bayer, J. (2010), Customer Segmentation in The Telecommunications Industry. 
Retrieved from 
https://link.springer.com/article/10.1057/dbm.2010.21#rightslink 

Bondos, I. (2014), Price and Service Bundling – an Example of The Telecommunication 
Market in Poland. Retrieved from  http://www.toknowpress.net/ISBN/978-961-
6914-09-3/papers/ML14-566.pdf 

Chaffey, Dave & Chadwick, Fiona Ellis (2016). Digital Marketing, Strategy, 
Implementation and Practice, 6th edition. United Kingdom: Pearson Education 
Limited. 

Dasi, A., Elter,F., Gooderham, P. & Pedersen, T (2017). New business models in the 
making in extant MNCS: digital transformation in a telco. Emerald Insight, 
Breaking up the Global Value Chain: Opportunities and Consequences 
Advances in International Management, Vol.30, pp. 29 – 53. Retrieved from 
https://doi.org/10.1108/S1571-502720170000030001. 

Daudi, R (2013), Marketing Strategies based on Consumer Behaviour and Marketing 
Segmentation on Telecoms in Tanzania. Retrieved from 
https://www.semanticscholar.org/paper/Marketing-strategies-based-on-
consumer-behaviour-on-
Daudi/75de3bcb45265422ef041e1213d793a2e85f9a7d. 

David, Fred, R. & David, Forest, R. (2017). Strategic Management A Competitive 
Advantage Approach, Concept and Cases 16th Edition. Edinburg, England: 
Pearson Education. 

Deiss, Ryan & Henneberry, Russ (2017). Digital Marketing for Dummies. 
Hoboken,New Jersey: John Wiley & Sons. 

Duenias, M (2015), The key to driving 4G profit: sell value, not bandwidth. Retrieved 
from http://bswan.org/driving_4g_profit.asp 



 

185 
 

Edwinanto, Krisnadi,I (2014). Strategi Implementasi 4G/LTE Pada Jaringan Operator 
Selular PT. Telkomsel. Retrieved from 
https://jurnal.nusaputra.ac.id/rekayasa/uploads/paper/ca019-4-edisi-iii-jurnal-
rekayasateknologinusaputra-edwinanto..pdf 

Fauzi, F (2013), Pengaruh Strategi Bundling iPhone 5 dengan Telkomsel Terhadap 
Keputusan Pembelian Konsumen di Kota Bandung Tahun 2013. Retrieved from 
https://openlibrary.telkomuniversity.ac.id/pustaka/63962/pengaruh-strategi-
bundling-iphone-5-dengan-telkomsel-terhadap-keputusan-pembelian-
konsumen-di-kota-bandung-pada-tahun-2013.html. 

Giovanni, R. (2018). Analisis Pengaruh PDRB, Pengangguran dan Pendidikan 
Terhadap Tingkat Kemiskinan di Pulau Jawa Tahun 2009-2016. Economics 
Development Analysis Journal, 7(1), 23-31. Retrieved from 
https://doi.org/10.15294/edaj.v7i1.21922. 

Gould, A. M., Desjardins, G. (2014), A spring-clean of Michael Porter’s Attic the 
Canadian Telecommunications Sector as an Exemplar of Refurbished Generic 
Strategy. Retrieved from https://www.researchgate.net/publication/277350945. 

Halaoui, H., Fadel, H., Makki,M (2014), Hitting the target Analytical imperatives for 
telecom marketers in emerging markets. Retrieved from 
https://www.strategyand.pwc.com/m1/en/reports/hitting-the-target.pdf. 

Hanifah, N (2016), Analisis Strategi Bisnis Telkomsel Dalam Menghadapi Persaingan. 
Retrieved from https://www.onesearch.id/Record/IOS4198.23992/Details. 

Hanif,M., S., Yunfei, S., Hanif, M., I (2018), Growth Prospects, Market Challenges and 
Policy Measures: Evolution of Mobile Broadband in Pakistan. Retrieved from 
https://www.researchgate.net/publication/321380642_Growth_prospects_mark
et_challenges_and_policy_measures_Evolution_of_mobile_broadband_in_Pak
istan 

Hartana (2018), Invasi OTT (Over the Top) Terhadap Bisnis Telekomunikasi dan Arah 
Regulasi Pemerintah Indonesia. Retrieved from 
https://independent.academia.edu/HartanaHartana3. 

Hasil Survei Penetrasi dan Perilaku Pengguna Internet Indonesia 2018. Retrieved from 
https://apjii.or.id/survei. 

Hawkins,Mothersbaugh (2016). Consumer Behaviour, Building Marketing 
Strategy13th Edition. New York: Mc-Graw Hill Education. 

Indikator Kesejahteraan Rakyat, Welfare Indicators 2015 yang dikeluarkan Badan Pusat 
Statistik Indonesia. Retrieved from 
https://www.bps.go.id/publication/2015/11/10/9b1a211623201b8577993639/in
dikator-kesejahteraan-rakyat-2015.html 

Indrawati (2015). Metode Penelitian Manajemen dan Bisnis. Bandung: Refika Aditama. 



 

186 
 

Indrawati (2018). Metode Penelitian Kualitatif, Manajemen dan Bisnis Konvergensi 
Teknologi Informasi dan Komunikasi. Bandung: Refika Aditama. 

Insani, R., Soemitro,H.L(2016). Business Intelligence for Profiling of 
Telecommunication Customers. Asia Pacific Journal of Contemporary 
Education and Communication Technology. Retrieved from 
https://apiar.org.au/journal-paper/business-intelligence-for-profiling-of-
telecommunication-customers/. 

Ketelaars, H. J. (2011). The Perceived Impact of Social Media On Value Creation. 
Retrieved from http://arno.uvt.nl/show.cgi?fid=114223. 

Khizindar, T, M., Al-Azzam, A., F, Khanfar, I. (2015), An Empirical Study of Faktors 
Affecting Customer Loyalty of Telecommunication Industri in The Kingdom of 
Saudi Arabia. Retrieved from http://www.eajournals.org/wp-
content/uploads/An-Empirical-Study-of-Faktors-Affecting-Customer-Loyalty-
of-Telecommunication-Industri-in-the-Kingdom-of-Saudi-Arabia.pdf 

Khomarudin, Agus Nur (2016). Teknik Data Mining: Algoritma K-Means Klustering.  
IlmuKomputer.com. Retrieved from https://ilmukomputer.org/wp-
content/uploads/2018/05/agus-k-means-clustering.pdf. 

Kim,J., S (2018), Measuring Willingness – to – Pay  for Mobile phone features: a Multi 
– region Study. Retrieved from 
https://www.emerald.com/insight/content/doi/10.1108/JRME-02-2016-
0003/full/html?skipTracking=true. 

Kingsnorth, Simon (2016). Digital Marketing Strategy, An Integrated Approach to 
Online Marketing. Philadelphia: Koganpage. 

Knaflic, Cole Nussbaumer (2015). Storytelling with Data, A Data Visualization Guide 
for Business Professionals. Hoboken, New Jersey: John Wiley & Sons. 

Komari, A (2016), Strategi Pemasaran Produk Indosat M3 di Kota Kediri Berdasarkan 
Analisis SWOT. Retrieved from 
https://www.neliti.com/publications/244216/strategi-pemasaran-produk-
indosat-m3-di-kota-kediri-berdasarkan-analisis-swot. http://jurnal.untag-
sby.ac.id/index.php/jmm17/article/view/803 

Kotler, Philip & Keller, Kevin Lane (2016). Marketing Management Global Edition 
15e. England: Pearson Education Limited. 

Kotler, Philip (2000). Marketing Management Millennium Edition. New Jersey: 
Prentice-Hall Inc. 

Kotler, Philip & Amstrong, Gary (2014). Principle of Marketing 15th Edition.  Harlow: 
Pearson Education Limited. 

Kotler, Philip, Kartajaya, Hermawan & Setiawan, Iwan (2017). Marketing 4.0 Moving 
from Traditional to Digital. Hoboken, New Jersey: John Wiley & Sons. 



 

187 
 

Kumar, V., Umashankar, N., Kim, K,H., Bhagwat, Y.(2014), Assesing the Influence of 
Economic and Customer Experience Factors on Service Purchase Behaviors. 
Retrieved from 
https://pubsonline.informs.org/doi/abs/10.1287/mksc.2014.0862 

Kutcher, S. &Partners (2017). Monetizing digitalization boosting revenue and profit in 
a digital world. Retrieved from https://www.simon-kucher.com 

Laporan Asosiasi Penyelenggara Jasa Internet Indonesia (APJII) Survey Penetrasi & 
Profil Perilaku Pengguna Internet Indonesia-Survey 2018, Mei 2019. 

Lipowski, M (2015), Service Bundling from the Perspective of Customer. Retrieved 
from 
https://www.researchgate.net/publication/282417601_Service_Bundling_from
_the_Perspective_of_the_Customer. 

Malhotra, Naresh, K. (2005). Riset Pemasaran Pendekatan Terapan Edisi Keempat. 
Jakarta: Indeks. 

Malhotra, Naresh, K. (2010). Marketing Research, An Applied Orientation 6th edition. 
New Jersey: Prentice-Hall Inc. 

Markendahl, J., Makitalo,O., Werding, J., Molleryd, B.G (2009), Business innovation 
strategies to reduce the revenue gap for wireless broadband services. 
Researchgate.net. Retrieved from 
https://www.researchgate.net/publication/46532671_Business_Innovation_Stra
tegies_to_Reduce_the_Revenue_Gap_for_Wireless_Broadband_Services 

Mawanda. J (2011), Strategic Marketing and Competitive Advantage of Firms in the 
Telecommunication Industri in Kenya. Retrieved from 
http://erepository.uonbi.ac.ke/handle/11295/96663. 

Mc Kinsey & Company (2016). Unlocking Indonesia's Digital Opportunity. Retrieved 
from https://www.mckinsey.com/ 

Moderandi (2013). The Strategic Marketing Process, How to Structures Your Marketing 
Activities to Achieve Better Result, 2nd Edition. Moderandi Inc. Retrieved from 
https://www.academia.edu/10435212/The_Strategic_Marketing_Process_How
_to_Structure_Your_Marketing_Activities_to_Achieve_Better_Results 

Možný, L (2017), Key Elements of Strategy in The Telecommunication Industri – 
Overview of Discussion. Retrieved from 
https://pdfs.semanticscholar.org/e19e/c9cfbb7ff5f7c1eafdbc3608cae28214355
d.pdf. 

Nina, G. A., Rustariyuni, S. D. (2018). Pengaruh Gini Ratio, Pengeluaran Non Makanan 
dan Belanja Modal Terhadap Tingkat Kesejahteraan Masyarakat di Provinsi 
Bali. Retrieved from https://jurnal.uns.ac.id/jiep/article/view/23330. 

Noviyarto, H (2010), Pengaruh Perilaku Konsumen Mobile Internet Terhadap 
Keputusan Pembelian Paket Layanan Data Unlimited Internet CDMA di DKI 



 

188 
 

Jakarta. Retrieved from 
http://publikasi.mercubuana.ac.id/index.php/Incomtech/article/view/1099. 

Ovando, C., et. al. (2015). LTE Techno-Economic Assessment: The Case of Rural Areas 
in Spain. Telecommunications Policy, Vol.39, Issues: 3-4, May2015, pp. 269-
283. Retrieved from http://dx.doi.org/10.1016/j.telpol.2014.11.004 

Papandrea, F., Stoeckl, N., Daly, A. (2001), Impact of Bundling of Telecommunications 
Services on Consumers, Industri and Competition. Retrieved from 
http://www.nelsonpricing.com.ar/biblioteca_pricing/2001_03_impact_of_bund
ling_of_telecommunications_services_on_consumers_industri_and_competitio
n_Papandrea_F.pdf. 

Perreault, William, D. Jr., Cannon, Joseph, P. & McCarthy, E. Jerome, (2017). Essential 
of Marketing, A Marketing Strategy Planning Approach 15e.        New York: 
McGraw-Hill Education. 

Prince, J., Greenstein, S. (2011), Does Service Bundle Reduce Churn?. Retrieved from 
https://kelley.iu.edu/riharbau/RePEc/iuk/wpaper/bepp2011-05-prince-
greenstein.pdf. 

Priyanto, I., W., Ariyanti, M. (2018), Analysis of Video Market Place (VMP) Marketing 
Strategy to Achieve Customer – Based Target Of XYZ. Retrieved from 
http://www.ajssh.leena-luna.co.jp/AJSSHPDFs/Vol.7(3)/AJSSH2018(7.3-07). 

Rahmat, D., Bahtiar, N. (2016), Analisis Faktor-Faktor yang Memengaruhi Indeks 
Pembangunan Manusia di Sumatera Barat. Retrieved from 
https://onesearch.id/Record/IOS3629.6521 

Rajasekar, J., Al Raee, M. (2013), An analysis of The Telecommunication Industry in 
the Sultanate of Oman using Michael Porter’s Competitive Strategy Model. 
Retreived from 
https://www.researchgate.net/publication/263077443_An_analysis_of_the_tele
communication_industri_in_the_Sultanate_of_Oman_using_Michael_Porter's_
competitive_strategy_model. 

Reinold, P. (2009), Strategi Pemasaran Produk Mobile Broadband PT. Smart Telecom 
di Indonesia. Retrieved from 
https://www.academia.edu/11365155/STRATEGI_PEMASARAN_PRODUK
_MOBILE_BROADBAND_PT_SMART_TELECOM_DI_INDONESIA. 

Rory (2019), Analisis Pengaruh Komponen Indeks Pembangunan Manusia Terhadap 
Tingkat Kemiskinan di Indonesia. Retrieved from 
https://www.researchgate.net/publication/336988187   

Sagala, F., Y., P., Ramantoko,G (2018). Strategies to Increase Purchase of Data 
Packages for Telkomsel Kartuhalo Customers. Retrieved from 
https://www.academia.edu/38281923/PROCEEDINGS_OF_THE_9TH_SCBT
II.pdf. 



 

189 
 

Sekaran, Uma & Bougie, Roger (2016). Research Methods for Business. Chicester, 
West Sussex, United Kingdom: John Wiley & Sons. 

Setiawan, W., B., Tricahyono, D. (2019), Optimization Strategy of Mobile Cellular 
Network Based on Customer Smartphone Penetration. Retrieved from DOI: 
10.5220/0008432904980505. 
https://www.researchgate.net/publication/339081559_Optimization_Strategy_
of_Mobile_Cellular_Network_based_on_Customer_Smartphone_Penetration. 

Sihotang, J (2014), Strategi Perusahaan Telekomunikasi untuk Memenangkan 
Persaingan Segment dan Korporasi dalam Rangka Meningkatkan Sustainable 
Competitive Perusahaan. Retrieved from 
https://www.academia.edu/5914849/Strategi_Perusahaan_Telekomunikasi_dal
am_memenangkan_pelanggan_segmen_bisnis_dan_korporasi. 

Stenberg, P., Morehart, M (2011), Broadband Internet Use by Economic Actions in 
Rural Regions. Researchgate.net. Retrieved from 
https://www.researchgate.net/publication/254457518_Broadband_Internet_Use
_by_Economic_Actors_in_Rural_Regions 

Strauss, Judy & Frost, Raymond (2014). E-Marketing, 7th Edition, International Edition. 
England: Pearson Education Limited 

Stremersch, S., Tellis, G. J., (2002).  Strategic Bundling of Products and Prices A New 
Synthesis for Marketing. Retrieved from 
https://personal.eur.nl/stremersch/artikels/Strategic%20Bundling%20of%20Pr
oducts%20and%20Prices%20A%20New%20Synthesis%20for%20Marketing.
pdf 

Suci, R., P. (2015). Esensi Manajemen Strategi. Sidoarjo: Zifatama Publisher. 

Sugiyanto (2018), Formulasi Strategi Segmentasi Penjualan MIicro Cluster PT. Indosat 
Wilayah Sulawesi Selatan. Retrieved from 
https://openlibrary.telkomuniversity.ac.id/home/catalog/id/149848/slug/formul
asi-strategi-segmentasi-penjualan-micro-cluster-pt-indosat-wilayah-sulawesi-
selatan.html 

Sujah, A. M, A, Rathnayaka R.M.K.T (2019), Telecommunication Customer 
Categorization with Novel Data Mining Approach for Effective Communication 
and Increase Profitability. Retrieved from DOI: 10.9790/0661-2105015566. 
www.iosrjournals.org                  

Suliyanto (2006). Metode Riset dan Bisnis. Yogyakarta: ANDI. 

Thianyuan, Z. (2018), Telecom Customer Segmentation and Precise Package Design by 
Using Data Mining. Retrieved from http://hdl.handle.net/10071/17567. 

Tien, Nguyen Hoang & Anh, Dinh Ba Hung, (2017). Global Strategic Marketing 
Management. Warsaw: Wydawnictwo EMENTON. 



 

190 
 

U. R. Raval and C. Jani, “Implementing & Improvisation of K-means Clustering 
Algorithm,” Int. J. Comput. Sci. Mob. Comput., vol. 55, no. 5, pp. 191 – 203, 
2016. Retrieved from 
https://www.ijcsmc.com/docs/papers/May2016/V5I5201647.pdf 

Vanka, G. (2010), Corporate Branding Effects on Consumer Purchase Preferences 
Serbian in Telecom Market. Retrieved from 
https://www.researchgate.net/publication/342741768_Corporate_branding_eff
ects_on_consumer_purchase_preferences_in_Serbian_telecom_market 

Wibowo, W. (2020), The Segmentation and Targeting Prepaid Customer of Micro 
Cluster PT Indosat in West Java Province. Retrieved from 
https://openlibrary.telkomuniversity.ac.id/home/catalog/id/158052/slug/segme
ntasi-dan-targeting-pelanggan-prepaid-pada-micro-cluster-pt-indosat-di-jawa-
barat.html. 

Widodo, A, W., Ramantoko, G. (2018), Optimizing Market Segmentation for The 
Telecommunications Industri: A Contextual Marketing Based Approach (Case 
Study at PT. Telkomsel). Retrieved from http://www.ajmse.leena-
luna.co.jp/ajmsevol8n1.php 


