Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.

DAFTAR GAMBAR

1 UNSUE TIHK oot 6
2 UNSUL GATIS .eenveintiriieieeieeit ettt ettt sttt st s e e enees 7
3UNSUr Bidang......c.cooviiiiieiieieeeee et 7
4UNSUr BENtUK....coviiiiiiiiiiiiece e 8
S UNSUL RUANE. ..cooiiiiiiiieeiieeete et 8
6 UNSUT VAIUC....coiiiiiiiiiiiieieece et 9
7 UNSUL TEKSTUT ..ttt 9
8 UNSUI WAIMNA ...oueiiiiiiiiiiiiierteceete ettt 10
O CHOCREL ...ttt 13
LO KRTTEIAG ..ottt ettt et 14
L1 OVEI ..ottt 15
L2 TADESITY oottt ettt 15
L3 MACFAME.......ccceeeeiieieeeeeeeee et 16
14 Sandal .....cc.ooviiiiiiiiiee e 17
L5 SEPALU....eeiiiiii i 18
16 Sepatu Sandal ........cccoevviiiiiiiieiiiee e 18
17 CFOSS BOAY ..ottt ens 19
18 BACKDACK ...ttt 20
1O KOPET ..ttt ettt et 20
20 TOtE BAZ ..eiiiiiieiiieeiieee et 21
21 Business Model CAnvas.................ccoeccueeceeeciencieeciesieecieeseeeeeeenes 26
1 Observasi Brand Pembanding.............cccoocveviieniiencieinieniieieeieeee. 28
2 Observasi Brand Pembanding .............cccoecveeeiienieeiiienieeiienieeieee. 29
3 Observasi Brand Pembanding .............cccecceeviieiiieniiiiniieniieiceeeeeen 30
4 L0ogo Tigah HOME .......ooviieiiiiiiiieceeece e 38
5 Produk Tigah HOME .......cccooviiiiiiiiiiiieicecee e 39
6 Logo KAR JeWEllerY......oovuiiiiiiiiieiieeeeee e 39
7 Produk KAR ....ooiiiieeeeee e 40
8 L0ogo BARON ...ttt 41
9 Produk BARON .....ccciiiiiiiiiiiictee et 42
10 Observasi Virtual Customer Brand Pembanding........................... 43
11 Warna Komplementer ............cocueeuieriienienieeniiesie e 44
12 Warna EGrtHIONE ..........cccocueveeiieiiiiiieiiesiteciesese et 45
13 MOOADOATA ...........cceveeaieieeeeeee et 46
14 Lifestyle BOAEd ..............cccueiueeiiieeieaiieeieeie et 48
15 Jenis Tas yang Dibutuhkan saat Traveling...........ccccccoceeveevuennnene. 63
16 Desain Tas yang Paling Diminati...........ccccceeveeriienieniieniienieenen. 63
17 DESAIN 2.ttt sttt sttt st 64
I8 DIESAIN 4.ttt sttt 64
19 DEsain 2 REVISI....cecuiieiiiiiiieiieeieeiie et ste et esene e 65
20 Desain 4 REVISI....cccuiiriieiieiiieiiesiie ettt ettt e e 65
21 Technical Drawing Desain 2............ccceveeecieenieeciienieeieeniee e 66
22 Technical Drawing Desain 4............ccceveeecuienieeciienieeieeniee e 67
23 Produk Akhir Desain 2.........ccccceeviieiiienieeiieie et 67
24 Produk Akhir Desain 4...........cccveviieiiienieeiieie e 68
25 LOZO BFANA ... 69



GamDbAr 3. 26 HANGLAZ .........coccueeeeeeiieiieeie ettt stte e e sseesaesaseens 70

Gambar 3. 27 PACKAGING ............ocueeecueeiieeiieeieeie ettt sveeiee e esaeeaeens 70
Gambar 3. 28 PACKAZING .........c.cocueeeueeiieeiieeieeie ettt ettt esaeeaeens 71
Gambar 3. 29 HANGIAZ .........cccueeeueeeiieieeeieeeieeee ettt e e esaeeaaeens 71
Gambar 3. 30 Business Model CANVAS ..............cccooeveecienieeeciieiiesiiesieeieesaeeaeens 76



