DAFTAR ISl

KATA PENGANTAR ...ttt ettt e e i
ABSTRAK ..ot bbbt b et enes i
ABSTRACT ...ttt ettt b et r ettt ne st e e nnenreeneas iii
2 A = S ST 1
PENDAHULUAN ..ottt ste et sne s neestenneanes 1
1.1 Latar BelaKang........ccooiiiiiiiiieiiiee e 1
1.2 Permasalanan .........cccooiiiiiiiiiei e 3
1.2.1 Identifikasi Masalah ...........ccccooiiiiiiniiie e 3
1.2.2 RUmusan Masalah ............ccooviiiiinniniicceesee e 3
1.3 RUANG LINGKUP ..ottt 3
1.4 TUjuan PeranCangan.........c.ccccevveieeieeseeseesieesieesseeiessnessesseessaesneessnenens 4
1.5 Cara Pengumpulan Data dan AnalisiS..........ccccccevvveviiieiiecie s 4
1.6 Kerangka PeranCangan..........cccccoveiieeiiueeiueeiieesiieesieesneesssesesssesssnnssnenes 5
1.7 Pembabakan.........cccoooiiirieiiec e 6
BAB T 7
DASAR PEMIKIRAN ...ttt e st e e sane e s sane e 7
2.1 Desain Komunikasi ViSUAI .........cccooveieriiiiieieie e 7
2.1.1 Teori Desain Komunikasi Visual ...........cccccooiiiiiiniiinienie s 7
2.1.2 Elemen-Elemen Desain Komunikasi Visual .............ccccccevivervennnn 7
2.1.3 UNSUr-UNSUr VISUAL ........ccovviieiiiiii e sie e 10
2.1.4 PrinSip DESAIN ......ccvviiieiiiie ettt sttt re s 11
2.2 TeOri KEMASAN.......cciiiiiiiiieiieie sttt 12
2.2.1 Jenis-Jenis KEMASAN ........cccviiiririieiie e 13
2.3 Branding .....oooveiiiiiieieie s 14
2.3. 1 TEON Brand ......cccoiiiiiiieiiisieeees e 14
2.4 1dentitaS ViSUal .........cooeiiiiiiiiecic s 15
2.4.1 Unsur-Unsur Identitas Visual..........ccccoeiiriiininin e 16
27 A= T I PSP 19
DATA DAN ANALISIS MASALAH ...t 19
Bl DAL et 19
3.1.1 Data Institusi Pemberi Ptoyek (Bandrek Abah).............c.ccccceueenie. 19

I A BT 1 - ot (0T [0 G RRRT 20



3.2 Data Khalayak SaSaran ..........cccccerieieienenieneneseseese s 23

3.2.1 SEPMENTING ..ecvveieeiiiieciee ettt sre e sreesreere s 23

KA A - (o [<1 (| o RS 24

3.2.3 POSIHIONING ... 24

3.3 Data Proyek SEJENIS ......cc.eiiiieiiiiiiiisieie e s 25

3.3.1 Bandrek Hanjuang .........c.ovvveireieeieeie e 25

3.3.2 INtra Jahe WaNQi ......ccceviiiiiii ettt 28

3.4 Data Hasil WawWanCara...........ccoceiiiiiriieiie e 31

3.4.1 Data Hasil ODSEIVASI........cvveiieieeieeie et 31

3.4.2 Data Hasil KUESIONET .......cccveiieiieiecie e 31

3.5 ANALISIS DALA......eeiviiiieieiesccee s 34

3.5.1 ANaliSiS SWOT ...t 34

3.5.2 Analisis Matriks SWOT .......cccooiiiiieeee e 35

3.6 Analisis Proyek SeJeNIS........cceiiiiiiiieieieiieie s 37

BAB TV . 40
KONSEP DAN HASIL PERANCANGAN .....cooiiiic e 40
4.1 KONSEP PESAN....cciiiiieiiiiie ettt et 40

4.2 KONSep KIeatif.......ccooeiiiiiiic et 40

4.3 KONSEP PeranCangan...........cuoverrerrermereeseesiee e sneesreesreesreesneesnessreennens 41

4.3.1 Konsep Media Utama..........ccooeiiieriniiene e 41

4.3.2 KONSEP VISUAL......ocivviieiiiiii et 42

4.3.3 Konsep Media Pendukung .........cccoeviveiii s e 43

A4 PrOSES KIBASH ...ecvieuiieiiiie ettt ettt sttt st et see e 43

B2 LOGO0....veeeeeeeeeeeeeseesees s es e 44

4.2 KEBIMASAN ..oviiiiiieiiiie ittt s srte e srbeesnbe e snaeenens 44

4.5  Media PENAUKUNG .....covviieiiece et e 46

BAB V ettt bt anes 50
PENUTUP ...ttt e ene et e e nbeene e e ntenreenes 50
5.1 KESIMPUIAN ...t 50
5.2 SAIAN ..ttt bbbt 50

DAFTAR PUSTAKA ..o 52



