
xii 

 

DAFTAR TABEL 

 

Tabel 1.1 Katagori yang ada di Tokopedia .................................................................. 2 

Tabel 1.2 Metode Pembayaran ..................................................................................... 2 

Tabel 1.3 Pertumbahan E-Commerce Di Dunia .......................................................... 4 

Tabel 1.4 Data Pengunjung E-commerce Yang Paling Sering Dikunjungi ................. 6 

Tabel 2.1 Skripsi Terdahulu ....................................................................................... 33 

Tabel 2.2 Penelitian Terdahulu Jurnal Nasional ........................................................ 38 

Tabel 2.3 Penelitian Terdahulu Jurnal Internasional.................................................. 45 

Tabel 3.1 Tabel Operasional Variabel ....................................................................... 59 

Tabel 3.2 Skala Ordinal.............................................................................................. 61 

Tabel 3.3 Hasil Uji Validitas Brand Ambassador ...................................................... 67 

Tabel 3.4 Hasil Uji Validitas Keputusan Pembelian .................................................. 68 

Tabel 3.5 Hasil Uji Validitas Brand Image ................................................................ 68 

Tabel 3.6 Hasil Uji Reliabilitas Brand Ambassador .................................................. 70 

Tabel 3.7 Hasil Uji Reliabilitas Keputusan Pembelian .............................................. 70 

Tabel 3.8 Hasil Uji Reliabilitas Brand Image ............................................................ 70 

Tabel 3.9 Kriteria Interpretasi Skor ........................................................................... 72 

Tabel 3.10 Summary Of Indices For Measuremnt Model Analysis Using PLS-SEM

 .................................................................................................................................... 76 

Tabel 3.11 Indicies For Structural Model Analysis Using PLS-SEM ....................... 77 

Tabel 4.1 Distribusi Jawaban Responden Terhadap Brand Ambassador (X1) .......... 83 

Tabel 4.2 Distribusi Jawaban Responden Terhadap Keputusan Pembelian (X2) ...... 89 

Tabel 4.3 Distribusi Jawaban Responden Terhadap Brand Image (Z) ...................... 94 

Tabel 4.4 Uji Kolmogorov-Smirnov ........................................................................ 101 

Tabel 4.5 Construct Validity .................................................................................... 103 

Tabel 4.6 Hasil Discriminant Validity (Cross Loading) .......................................... 108 

Tabel 4.7 Fornell  Larcker’s Criterion .................................................................... 110 

Tabel 4.8 Hasil Uji Disciminant Validity (HTMT Criterion) .................................. 110 

Tabel 4.9 Variance Inflator Factor (VIF) ................................................................ 111 

Tabel 4.10 Coefficient of determination (𝑹𝟐) .......................................................... 112 

Tabel 4.11 Effect size to 𝑹𝟐 (𝑭𝟐) ........................................................................... 113 

Tabel 4.12 Path Coefficient...................................................................................... 114 


