DAFTAR ISI

HALAMAN PENGESAHAN i
HALAMAN PERNYATAAN ORISINALITAS ...uiiisiiiinseecsnisssnssssnsssecssssssnnes ii
KATA PENGANTAR ....uiiiitinticnnncticsnnissessssessisssssssssssssssssssssssssssssssssssssssss iii
ABSTRAK ..iitnnttnntncnisnnsssnissiesssisssnsssssssssesssisssssssssssssesssssssssssssssssssssssssses v
ABSTRACT vi
DAFTAR ISI vii
DAFTAR TABEL ....cuuiiiiiiiiiniinninnninnissnncssissssssssssssssssssssssssssssssssssssssssssssssssssssse xi
DAFTAR GAMBAR ...ciitiiiinniisninntissinssncsssissssssssisssssssssssssssssssssssssssssssssssssssssssss xii
DAFTAR LAMPIRAN Xiv
BAB1 1
PENDAHULUAN 1
1.1 Gambaran Umum Perusahaan...........cc..cccooiiiiiiiiiiiiicceceec e 1
1.1.1 Profil Perusahaan............ccceoviiiiiiiiiiiiiiiceiceeeeee e 1
1.1.2 LogO Perusanaan..........cocueeriiiiiiiiieniieeeiieeeite ettt et 2
1.1.3 Profil Produk..........cooiiiiiiii e 2

1.2 Latar Belakang Penelitian ...........ccoccuiiiiiiiiiiiiiiiiicceeceeceee e 2
1.3 Rumusan Masalah ...........cooouiiiiiiiii e 16
1.4 Tujuan Penelitian ..........cocoeiiiiiiiiiiiiiieciecce e 16
1.5 Manfaat PEnelitian ............ccoceiiiiiiiiniiiiieeeeeceeeeeee e 16
1.5.1 Manfaat TEOTILIS ....cccveeriieriiiiieeieeiieee ettt 16
1.5.2 Manfaat Prakiis ........ccooveeriiieiieniieie ettt 16

1.6 Tabel Kegiatan Penelitian ...........coccoevveiiiiiiiniiinieeiieicecceceeeee e 17
BAB II 19
TINJAUAN PUSTAKA 19
2.1 Tinjauan Teori dan KONSEP......ccueeeruiiiriieeiiiieeiieeeiie ettt e e 19
2.1.1 Komunikasi Pemasaran ..........ccocceeevieeiiieiniiiinieeeeseeeee e 19

vil



212 TKIAN o e s e 19

2.1 3 INSEAZIAIN ..ottt ettt ettt e st e s e s e 21
2.1.4 Celebrity Endorser dalam InStagram.............ccecveeviiieeniieeniieiniieeniee e 21
2.1.5 Peran Celebrity ENAOTSEr ...........ccccuueeeeeeeeieeeiciieeeeeiee e eeieeeeeeiveeeeeaaee e 22
2.1.6 Kredibilitas ERdOrSer .........ccccoiuiiiiiiiiiiieeieeee ettt 23
2.1.7 MINAE BEIH .. 25
2.1.7.1 Indikator Minat Beli ........cccceooiiiiiiniiiiiiiiccceeecee e 26
2.1.8 Hubungan Selebgram dan Minat Beli ...........cccocveiviiiiniiiiniiiiiiiceee 26
2.2 Penelitian Terdahulu ..........cocooiiiiiiiiiiiiee e 27
2.2, 1 SKIIPST 1ttt ettt ettt ettt e b e sttt e bt e e b e sateebeen 27
2.2.2 Jurnal Internasional............coocueiiiiiiiiiiiiiieeeee e 31
2.2.3 Jurnal Nasional ..........coceerieiiiiiniiiieneeeeee et 35
2.3 Kerangka PemiKiran.........ccccueeeiiiiiiiiiiiniieeiiieeeiie ettt 40
2.4 Hipotesis Penelitian .........cccueoiiiiiiiiiiiiiiiiiieiiieeeeeeeet e 41
BAB III 42
METODE PENELITIAN 42
3.1 Metode Penelitian .........coceeiiiiiiiiiiiiiiiiceeecctcee e 42
3.2 Variabel Penelitian ........c.c.cooiiiiiiiiiiiiiiiiiecetcee et 42
3.3 Tabel Operasional ...........ccooiiiiiiiiiiiinieeeeeee e 43
3.4 Skala Pengukuran .........ccccoociioiiiniiiiiiineeeeeee e 45
3.5 Subjek dan Objek Penelitian ..........ccccovcuieeriiiiniieeniieeiiecice e 46
351 SUDJEK et 46
B.5.2 ODBJEK ettt ettt st 46
3.6 Populasi dan Sampel ..........cocoiiiiiiiiiiiiiiie e 46
3.5.1 POPUIAST e e 46
3.5.2 SAMPEL ...eviieniiieeiieeee et ettt e e e e b e e e nnbeeeaneas 47
3.6 Teknik Pengumpulan Data..........coocveeriiiiiiiiiniieeeieeieeeee e 49

viil



3.0.1 Data PrIIMET .. oo e e e e e e e eeeeeeeeeeeaaas 49

3.6.2 Data SEKUNAET......ccc.eiiiiiiiiiiiieie et 49

3.7 Uji Validitas dan Reliabilitas ..........cccoeouieeiiiiiiniiiiniieiiieciceeceeee e 50
3.7.1 Uji VAIAILAS ..ottt 50
3.7.2 Uji RelIabilitas .....ccc.eeiiiiiiiiiiiiiieiiete e 52

3.8 Teknik Analisis Data.........cooueiiiiiiiiiiiieeieeete et 54
3.8.1 Analisis DesKIIptif........cccooviiiiiiiiiiiiiiiieeeeeeee e 54
3.8.2 Method of Succesive Interval (IMSI) ......cccovveeeiiiiiiiiiiieiee e 56
3.8.3 AsumsSi KIASIK......cocoiiiiiiiiiiiiiiiiiiicici 57
3.8.4 Linear Regresi Sederhana...........ccoooooiiiiiiiiiiiiiiiicececeeceen 58
3.8.5 Pengujian HIpotesis (UJ1 ) coeeeveeriiiiiiiiiiiiiiiieeeeceeee e 59
BAB IV 61
PEMBAHASAN 61
4.1 Karakteristik ReSponden .............cooviiiiiiiiiiiiiiiiiieceeeeeeeeee e 61
4.1.1 Karakteristik Responden Berdasarkan Usia ..........cccoceeiiiiiiniiinniiinniccnnneen. 62
4.1.2 Karakteristik Responden Berdasarkan Pekerjaan.............cocccocoeniiiininien. 62

4.2 SCTeening QUESIION .........ueevcueeeeiiieeeieeesieeesieeesteeeneteeesiteessreessteesseeessseesnnseesnnseas 63
4.2.1 Screening Question Responden Berdasarkan Jenis Kelamin ..............cc......... 63

4.2.2 Screening Question Responden Berdasarkan Followers Instagram Rachel Vennya

................................................................................................................................. 64
4.2.3 Screening Question Responden Berdasarkan yang Pernah Melihat Konten Insta
Story (Instagram Story) Rachel Vennya Mengenai Produk Scarlett Whitening ..... 64
4.3 Hasil Penelitian .........cocoooieiiiiiiiiiiiiiciicicecieceee e 65
4.3.1 Analisis DesKtiPtif........cceriiieiiiieieeeieeee e e e 65
4.4 Transformasi Data Method of Successive Interval (MSI) ......ccccooovivveieiiineeennnee. 78
4.5 Ujt Asumsi KIASTK .....ooviiiiiiiiiiiicicecceeecceeee e 78
4.5.1 UJI NOTMALIEAS ..covvieniiiiiieiieniieeieerte ettt ettt 78
4.5.2 Uji HeteroSKedastiSItas .........evueeereeeeiuieeniiieeeiieeeiieesreeesveeesereessneesnsseesnnneeens 79

X



4.6 Analisis Regresi Linear Sederhana .............cccoevvieeiiieeiieeciieecieeeee e 81

4.7 Pengujian Hipotesis (Ui 1) ..cuueeiiiieiriiieiiieeeiiieesieeesiteeeieeeeeeeesvee e e eeveeesevee e 81
4.8 Pembahasan Hasil Penelitian ...........cccccooeiniiiiiiniiiniiicicicecceceeceeeee 83
4.8.1 Variabel Kredibilitas ERdOrser (X) c..uueeueeeeeiieciiieeeeeeeeeeeeciireeeeeeeeeeeeeivrereeeeees 83
4.8.2 Variabel Minat Beli (Y).uuuuveeiiiiiiiiiieieeee ettt 86
4.8.3 Pengaruh Kredibilitas Endorser Rachel Vennya Terhadap Minat Beli Scarlett
WHIEBIINE ..ttt sbe e et e b e e 87
BAB V 89
KESIMPULAN DAN SARAN 89
ST KESIMPUIAN ... s 89
S.2 SATAN Lot et ettt sttt st esanees 89
5.2 TEOTILIS ¢ttt ettt et saa e e st e st e s bt esbee e s neee e 89
5.2.2 PLAKLIS vttt sttt st et 90
DAFTAR PUSTAKA 91
LAMPIRAN cuuoiiiiittinninsninnsinssnississstsssisssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 98



	DAFTAR ISI

