
DAFTAR TABEL 

 

Tabel 1.1 Indonesia Green Companies ......................................................................... 5 

Tabel 1.2 Pangsa Pasar susu bubuk di Indonesia ....................................................... ...6 

Tabel 1.3 Tanggapan Pra survei terhadap PT. Nutrifood Indonesia ........................ ...11 

Tabel 2.1 Jurnal Nasional ........................................................................................... 27 

Tabel 2.2 Jurnal Internasional ..................................................................................... 32 

Tabel 2.3 Skripsi Terdahulu ........................................................................................ 37 

Tabel 3.1 Variabel Operasional .................................................................................. 46 

Tabel 3.2 Instrumen Skala Likert................................................................................ 49 

Tabel 3.3 Kriteria Interprestasi Skor ........................................................................... 53 

Tabel 3.4 Hasil Convergent Validity ........................................................................... 58 

Tabel 3.5 Hasil Uji Realibelitas .................................................................................. 58 

Tabel 4.1 Karakteristik Jenis Kelamin ........................................................................ 61 

Tabel 4.2 Karakteristik Usia ....................................................................................... 62 

Tabel 4.3 Karakteristik Pendidikan ............................................................................. 62 

Tabel 4.4 Karakteristik Pekerjaan ............................................................................... 63 

Tabel 4.5 Karakteristik Pendapatan ............................................................................ 64 

Tabel 4.6 Analisis Deskriptif Corporate Social Responsibility (CSR)....................... 65 

Tabel 4.7 Analisis Deskriptif Green Brand ................................................................ 69 

Tabel 4.8 Analisis Deskriptif Minat Beli Konsumen.................................................. 72 

Tabel 4.9 Hasil Convergent Validity ........................................................................... 78 

Tabel 4.10 Hasil Discriminant Validity (Cross Loading)  .......................................... 78 

Tabel 4.10 Hasil Fornell- Larcker Criterion  ............................................................. 79 

Tabel 4.12 Uji Realibelitas ......................................................................................... 80 

Tabel 4.13 Nilai R-Square .......................................................................................... 82 

Tabel 4.14 Path Coefficient ........................................................................................ 83 

 


