DAFTAR 1Sl

LEMBAR PERNYATAAN. ..iiiiitiiiiiiiiiieiittetiotsstotesstosessosssssossssasesssssone 1
N 2 3 A G I
ABSTRACT 1t tiiitiuititiiiitieterurtaseretsesesssssasssssassssssssssassssssssssssssssssssns Vi
KATA PENGANTAR...ccctiittiiiiiiiitteniotstosstssscssscsssssssosssssssssssssssnsnn VI
(BNl 1N 2 S 1] DT IX
DAFTAR GAMBAR.....ciitiiiiiiiiiitiiiniitetitetsescsstosstosssesssssssssssssssssassnss X1
DN I N N =1 = XVII
5 N 3 1
PENDAHULUAN. ... tititititiiettiittetetetusesasesssessssssssssssasssassssssssssssssssasass 1
1.1 Latarbelakang..........coooiiiiiii e 3
1.2 Identifikasi Masalah................coiiiiiii e 3
1.3 Rumusan Masalah.............c.oooiiiiiii 3
14 Ruang LingKup.......ccoooiiiiiiii 3
1.5 Tujuan Perancangan.............c.covveiiiiiiiniinriniiiieireiienranrenaanans 4
1.6 Cara Pengumpulan Data dan Analisis..............ccoevviriiiinineninnnn.n. 5
1.6.1 Metode Pengumpulan data... .............c..ccoeeeeeieeeeeeeeeer e vee eeeeinenndD
1.6.2 Metode ANAliSiS.....ouvinrirititeetitetetr et et e 6
1.7  Kerangka Penelitian............c.oiviiiiiiiiiiiiiiiiii i 7
1.8 Pembabakan............coooiiiiii 8
2 A= 1 P 10
DASAR PEMIKIRAN. . cttttuttetetetresasecasasessssssssssssssasssssssssssssssssssns 10
2.1 Teori KOMUNIKAST. ... .oueeeieiei e, 10
2.1.1 Definisi KOMUNIKASI. . ... .oueuininiiiiiie e 11
2.1.2 Tujuan KOMUNTKEST ....covviveiireieieesesese s e 11
2.2 KOMUNIKAST IMBSSA .....evevieieieieiie ettt 12
2.3 Te0ri PEmMASAran .........cccoiieiiieeeie e etiesie et 13
2.3.1 Strategi PEMASAIAN .......cccveruereeeierieeieenieseeeeeste e seeseeeeeseeereeneeseeeneees 14
O o (0] 110 ISR 15
2.4.1 BaUran PrOMOSI ....cccoveiiiieiiiice e 18
2.4.2 Media PrOMOSH ......ccuiiuiiiiieieieisisie s 19



2.5 PeriKIaNaN......cooiiiii s 19
2.6 TEOM DKV ..ot 19
2.7 Teori Media & Media planning..........ccccocveveiiiiieniiiece e 19
2.7.1 KIaSIfiKasi MEIA .......ccceririiiiiiiiisese s 22
2.8 Teori Elemen Desain GrafiS..........cocevierveiiniiniienn e e 29
2.8.1 TIPOGIAi ... 29
2.8.2 WAAIMA ...ttt sttt be e 35
p S TR 1 101 1 - SR 38
2.8.4 LAYOUL......oveieeieeecieciee ettt ettt 38
2.9 Teori Identitas ViSual ..........cccveveieiieiinieesecee e e 39
DDFFFF
2.9.2 Elemen Pembentuk LOQO ......ccccveieiieiiieciccccecce e 39
2.9.3 Penggunaan LOgO0 .......cocvveiiieiiieiie e sie e 40
2.9.4 FOOQrafi....ccccccveiiiiicicce e s e 42
2.9.5 Teknik dalam Fotografi..........ccocviiiiiiiiiiiciiicc e 47
2.9.6 ViIdEOGIafi....ccccueiiiiciici e e 52
2.10 Media SOCIAL.......ccviiiieieieieee s 52
2.11 Kerangka TO . ....ouu et e 56
BAB I e 58
DATA DAN ANALISIS oot 58
Bl DALA it res 58
3.1.1 Data Pemberi Proyek/Mitra..........ccccovirireieininiiiiescneeeeseee 58
3.2 Data Obyek penelitian ..........ccccooviiriiiiiieice e 75
3.2.1 Latar Belakang Pasar Seni Ancol...............ooiviiiiiiiiiiiiiian.. 75
3.2.2 Sejarah Pasar Seni ANCOl..........cooiiiiiiiii e 76
3.2.3 Lambang Pasar Seni ANCol...........ccoiiiiiiiiiiiiiii e 77
3.2.4 Peta Pasar Seni ANCOL..........o.ouiiiiiii i 78
3.3 Data Khalayak Sasaran............ccocceiiiieiiiioie e 85
3.4 Data Hasil Observasi, Wawancara, KUISIONEr...........ccccevvveeciieeereennnn 86



3.5 Data Proyek Terdahulu atau SEJenis............ccccevevivevienenieereseeeene 119
3.6 ANANSIS DALA ....ccveviiiieieiee s 121
3.6.1 Kesimpulan Analisis Data institusi pemberi ProyeK..............co........ 126
3.6.2 Kesimpulan Analisis Data Khalayak Sasaran ............cccocccevvvvinenne. 127
3.7 Analisis Data Objek Penelitian...................cocooiiiiiiinn.. 127
3.7.1 Kesimpulan Analisis Pasar Seni SekKitar................c.cocoviiiiiiinn 127
3.8  Analisis Data Hasil Observasi,, Wawancara, Kuisioner................. 130
3.9  Analisis Data Proyek Terdahulu Atau Sejenis...............ccoevenenn.. 134
3.10 Analisis dan Teori Tambahan.................cooviiiiiiiiiiieninn, 135
3.11 Kesimpulan Hasil Analisis Data..............cccooiviiiiiiiiiiiiiinninnnn 137
BAB [V ..ottt e 138
KONSEP DAN HASIL PERANCANGAN .....oooiiiieieiee s 138
4.1 KONSEP PESAN ..ot 138
411 Big I0BA vt 138
4.0.2 TUJUN PESAN ....e e e 138
4.1.3 SHrategi PESAN .....ccccveiviiiciiecteee e e e 138
4.1.4 Tagline/Headling/ Judul...........c.ccoooviiiiiieiiiicc e 140
4.2 Konsep Kreatif .......ccccviiiiiiicc et 141
4.3 KONSEP VISUAL ..ottt e 143
4.4 KONSEP MEIA......cccoviiiiiieiicieee e s 152
4.4.1 SOCIAl MEAIA......cviiiieieieicie e 152
4.4.2 Media Cetak...... cooooveiiiiiie e 152
4.4.3 Strategi Media .......c.ooveieiiiiiii e 153
45 KONSEP BiSNIS....ciiiiiiiiiieiiiisise e 155
4.5.1 Biaya Media ......cooiviiiiiiiiiisee e 157
4.6 HaSil PEranCangan .........cccocuviiiiiienieiesieiees st 157
4.6.1 POSIET....c.i ittt e rre e e snaee e 1D8
4.6.2 E-POSter INStAgram ........ccocoeieiieiiiieie et 158
4.6.3 Flyer/ Selebaran.........cccooviiiiiiiiiieieeee e 162
4.6.4 X-BANNET ...iiiiiiieiie ettt sttt e e e 163
4.6.5 Merchandise T-Shirt..........ccccveiiiiiiiieiiiir e 163
4.6.6 Merchandise SHCKEF ..........cooieiiiiiiee e 164
4.6.7 Merchandie Gantungan KUNCI..........cccooveiiniiie i 165

Xi



BAB V .ottt ettt 167
PENUTUP oottt 167
5.1 KeSIMPUIAN. ..o 167
5.2 SAIAN ...ttt 167
DAFTAR PUSTAKA ...ttt sttt ettt naene s 168
LAMPIRAN. i iiiiitiiitiitntetetetatoestosatsesssestssssessosssossssssssensonsssssssnss 169

xii



