DAFTARISI

HALAMAN JUDUL ..itiiiiiiiiiiiiiiiiintieiiestesestcssssttsssssscssssssssssssssssssssssssssssssscns
LEMBAR PENGESAHAN ...cutiiiiiiiiiiiiiiiiiiiiiietitattieetssatosssssestosssssssssssssssssnms i
HALAMAN PERNYATAAN ORISINALITAS ..oiiiiiiiiiiiitiiiienetcssastcssasscssensscsnces ii
HALAMAN MOTO PERSEMBAHAN ....ciitiiiiiiiiiieiiiniiisatesatcsssssesscsssssssosssssns iii
KATA PENGANTAR ...cuiiiiiiiiiiiiiiiiiiiiiiiiteiiietitatetsssssstosssssssssssssssssssssssnsssnses iv
e N 0 0 2 N vii
ABSTRACT tititieiuiururerarasasesrsssssssssssssssssssssssssssssssssssssassssssssssssssssssssssssssssns viii
DAFTAR IS .ciiiiiiiiiiiiiiiiiiiiiiiiiiiiietieiesstostesssssssstossssssssssssssssssssssssnsssssssssns IX
DAFTAR TABEL.....uuiiiiiiiiiiiiiiiiiiiitiiiintiiiiissttssesstcsssssssssssscsssssssssnsssssssssssons xiil
DAFTAR GAMBAR....c.titititiiiuiniuintataterestettsssesasasasssasassssssssssssssssssssssssssssses XVi
DAFTAR LAMPIRAN .ttiiiiitiiiiitiiiiintiiiesstesssstsosesssosssssssssssssssssssssssnssosssssns xviii
2 A = N TP PSR 1
PENDAHULUAN. ...ttt sttt et e naeaneeaneennes 1
1.1 Latar BelaKang.......ccocoooiieiiiii e 1
1.2 RUumusan Masalah. ... 9
1.3 Tujuan Penelitian.........ccoooeiiiiiiiiic et 9
1.4 Manfaat Penelitian ..........cccooiiiiiiiieic s 9
BAB L.ttt e et re e 11
TINJAUAN PUSTAKA .ottt anes 11
2.1 Penelitian Terdahulu ..........ccccooiiiiiiiii e 11
2.1.1  SKEIPSI.cuiiieiiie ettt 11
2.1.2  JUrNal NaSION@AL .......cccuiiiiiiiieiie e 15
2.1.3  Jurnal Internasional ...........ccooiiiiiiiiie e 19
2.2 TinJauan PUStaKa ..........ccceeiiiiiiiiie st 23
2.2.1  Definisi PAriWiSata .........c.ceiiiiiiiiiiieiie e 23
2.2.2  KomuniKasi PariwiSata...........cccouvieiiiiiieiiiesieesiee e see e 24

2.2.3  City Branding.......coueeiiiiiiiie et 29



2.24  CItY IMAGE.....eie ittt et e e 34

2.2.5  Keputusan BerkUNJUNQ.........cocviiiieiiiiiieiiiesieesee e 34
2.2.6  Pengaruh City Branding terhadap city image
Dan Keputusan BerkKunjuNg..........cccocveiiieiiiiiie e 36
2.2.7  WISATAWAN .....oeiviiiiiieeeeieee e eiee e iee e e et e et e et e et e e snta e e sntaeeanneeeaneeas 38
2.2.8  PEIMUAA ...ttt 40
2.3 Kerangka PemiKiran..........ccoooooiiiiiiiiiie e 40
2.4 HIpOtesiS PENEHTIAN ........ccuiiiiiiiie i 41
N I I PP 43
METODE PENELITIAN oottt e e e e n e e e e e e 43
3.1 JeniS PeNelitian.......ccooiiiiie et 43
3.2 Operasional Variabel dan Skala Pengukuran ...........c.ccccccooviiiiiiiiiinnnn. 43
3.21  Operasional Variabel ... 43
3.2.2  SKala PENQUKUIAN .......coiiiiiiieiie et 50
3.3 Populasi dan SAmMPEL ..o 51
TR 0 R o] o 1] - 1 SRR 51
3.3.2  SAMPEL e 52
3.4 Teknik Pengumpulan Data..........cccccvveiiiieiiieeiiiec e 54
3.5  Uji Validitas dan Uji Realibilitas............cccccovviiiie i 55
351 UJIValIdItas .....c.oeeiiiieiiee et 55
3.5.2  UJi REHADIITAS......cccveiiiieecie et 57
3.6 Teknik ANaliSisS Data..........cccoeiiiiiiiiiiiieie e 59
3.6.1  Analisis Data MUITIVArIAL ...........ccceiiiiiiiiiieiiee e 59
3.6.2  UjJi ASUMSE KIASIK ....oeeiiiieeiiiecce e 59
3.6.3  Analisis Linear Berganda ...........cccccoveiiiiiiiiic i 59
3.6.4  Pengujian HiPOtESIS......ccuveiiiuiiiiiie ettt 60
3.6.5  KOETISIEN KOFEIASI ...ccuvviiiieiiiieiie et 61
52 N 5 1 62
PEMBAHASAN . .itiiiittiiiittieiitetttttsttesesstessstosssssssssssssssssssosssssssssssscssssses 62
4.1  Karakteristik RESPONAEN..........cociviiiiiiieiic e 62
411 ReNtaNg UMUL ....oooiiiiiiiiiiie sttt e e nbrrene e e e e e ans 62

41.2 JENIS KBIAMIN .. e 63



4.1.3  JeniS PEKEIJAAN ....ccviiiiiiiieiiee s 64

4.1.4  Jumlan BeIWISALA........cciiieieiiiie ettt 65
4,15 ASAI DACIAN .....cociiiiii 66
4.1.6  Pernah Mengunjungi PUrwakarta ............c.cccooveiiieniiniienie e 67
4.2 Analisis City Branding (Variabel X) ........cccooiiiiii e 68
.21 NAIUIE et e ettt 68
4.2.2  BUSINESS OPPOITUNITY ....ooiniiiiiieiiie ettt 72
4.2.3  THANSPONT ..ottt 75
4.2.4  CURUFAl ACHIVITES ...oeiiieeiiiie et e e 78
4.2.5  SOCIAl BONAING ... .coiiiiiiiiie s 81
4.2.6  Total Penilaian Responden Terhadap City Branding (X)............c....... 84
4.3  Analisis City Image (Variabel Y1) ..o 85
4.3.1  ATBKLT e 85
4.3.2  EVAIUALIVE ...ttt 87
4.3.3  BehavIiOUIal.........ccooiiiiiiiec et 90
4.3.4  Total Penilaian Responden Terhadap City Image (Y1) ......ccccceevvernnne. 92
4.4 Analisis Keputusan Berkunjung (Variabel Y2) .......cccoccoviiiiiieiiie e, 93
441 Pre-DeCISION.....coiiiiii et 93
A.4.2  DECISION .ottt bbb 98
4.4.3  POSE-PUICNASE .....ooiiiiiiie ettt 101
444 EVAIUBLION .......oiiiiiii e 104
445  Total Penilaian Responden Terhadap Keputusan Berkunjung........ 106
45  UJi ASUMST KIASIK ...coovviiiiieccc et 107
45.1  Analisis Regresi LINEAT ........cccccccveiiiieeiiiie s cee e 107
4.6 Uji Koefisien KOrelasi...........ccveiiiiiiiii i 108
4.7  UJi ASUMST KIASIK ...covviiiiieccc e 110
4.7.1  Analisis Regresi LINEAT ........ccccccoveeiiiiiiiiie s 110
4.8 Pembahasan Hasil Penelitian..........cccccocoiiiiiiiiiiiiiice e 111
BAB Vaiiititiiiiitinittttttetetetetetetesessssssssesssssossssssssssssssssssssnsasssnsnsnes 113
SIMPULAN DAN SARAN . cttttttttttiitenttesssstessssstossssscssssssssssssssssssssssnssonns 113

ST R 111 4111 1 T 113



5.1.1 Pengaruh Program City Branding “Purwakarta Istimiewa
Terhadap City Image Kabupaten Purwakarta dan Keputusan

BerKUNJUNG ..ot 113
5.1.2 Tanggapan Responden Terkait Variabel City Branding

“Purwakarta Istimewa” ....................ccooe, 114
5.1.3 Tanggapan Responden Terkait Variabel City Image Kabupaten

U T 1V g - USRS 115
5.1.4 Tanggapan Responden Terkait Variabel Keputusan Berkunjung......116

I Y- | £ | o T OO PR 116
5.2.1  Saran AKAGeMUS ........eeeiiieeiiie e ciie et e e saee e 116
5.2.2  SAran PrakUiS........ccciiiiiiie et snee e 116

DAFTAR PUSTAKA ..titiiiiiiiniatntettetetesessesssnsasasnsasssssasssssssssssssssssssens 118

I 1 o L T 120



