
TABLE OF CONTENT 

 

ABSTRACT………………………………………………………………….…...1 

PREFACE………………………………………………………………………...2 

TABLE OF CONTENT….....................................................................................3 

CHAPTER I INTRODUCTION 

1.1 OBJECT OVERVIEW…………………………………………..5 

1.2 RESEARCH BACKGROUND…...……………………………..6 

1.3 PROBLEM STATEMENT……….……………………………..8 

1.4 RESEARCH QUESTION…...…………………………………..9 

1.5 RESEARCH OBJECTIVE.……………………………………..9 

1.6 SIGNIFICANT OF STUDY……….……………………………10 

1.6.1 ACADEMIC ASPECT.…………………………………10 

1.6.2 BUSINESS ASPECT……………………………………10 

1.7 SCOPE OF STUDY………..……………………………………10 

1.7.1 LOCATION AND OBJECT OF STUDY……...………10 

1.7.2 TIME AND PERIOD...…………………………………10 

1.8 SYSTEMATIC OF WRITING…………………………………10 

CHAPTER II LITERATURE REVIEW 

2.1 LITERATURE REVIEW OF RESEARCH...…………………12 

2.1.1 OPERATION MANAGEMENT….……………………12 

2.1.2 SUPPLY CHAIN MANAGEMENT……...……………12 

2.1.3 SUPPLY CHAIN MANAGEMENT PRACTICE….…12 

2.1.4 COMPETITIVE ADVANTAGE………………………14 

2.1.5 SUPPLY CHAIN PERFORMANCE…………………..14 

2.1.6 FIRM PERFORMANCE……………………………….15 

2.2 PREVIOUS RESEARCH…………...…………………….……16 

2.3 RESEARCH FRAMEWORK…………....…………………….19 

 2.4 RESEARCH HYPOTHESIS…..………………………………20 

CHAPTER III RESEARCH METHODOLOGY 

 3.1 RESEARCH CHARACTERISTIC ……...……………………20 

 3.2 OPERATIONAL VARIABLE AND MEASUREMENT....…21 



  3.2.1 TYPE OF VARIABLE……….…………………………21 

  3.2.2 OPERATIONAL VARIABLE…………………………22 

  3.3.3 SCALE…………..………………………………………32 

 3.3 RESEARCH STAGE...…………………………………………32 

 3.4 POPULATION, SAMPLE AND SAMPLING METHOD...…33 

3.4.1 POPULATION…….……………………………………33 

  3.4.2 SAMPLE...………………………………………………33 

  3.4.3 SAMPLING METHOD...………………………………34 

 3.5 DATA COLLECTION…………………………………………34 

 3.6 VALIDITY AND RELIABILITY………………………..……35 

  3.6.1 VALIDITY..............................................................….....35 

  3.6.2 RELIABILITY...………………………….……………35 

 3.7 DATA ANALYSIS TECHNIQUE......................................…...36 

 3.8 HYPOTHESIS TESTING……………………………………..36 

CHAPTER IV RESEARCH RESULT AND DATA ANALYSIS 

 4.1 CHARACTERISTICS OF RESPONDENTS…………………….42 

 4.2 RESEARCH RESULT……………………………………………..44 

  4.2.1 ANALYSIS VARIABLE OF SCMP…………………….44 

  4.2.2 ANALYSIS VARIABLE OF CA………………………...46 

  4.2.3 ANALYSIS VARIABLE OF SCP……………………….48 

  4.2.4 ANALYSIS VARIABLE OF FP………………………....51 

  4.2.5 DATA ANALYSIS………………………………………...52 

   4.2.5.1 MEASUREMENT MODEL EVALUATION....53 

   4.2.5.2 AVERAGE VARIANCE EXTRACTED………54 

   4.2.5.3 CROSS LOADING……………………………...55 

   4.2.5.4 SQUARE ROOT AVE……………………….....56  

   4.2.5.5 EVALUATION STRUCTURAL MODEL……59 

   4.2.5.6 STRUCTURAL MODEL TESTING………….59 



   4.2.5.7 SIGNIFICANT INFLUENCE TESTING……..60 

  4.2.6 ANALYSIS OF HYPOTHESIS TESTING……………...64 

   4.2.6.1 ANALYSIS OF DIRECT IMPACT……………64 

   4.2.6.2 ANALYSIS OF INDIRECT IMPACT…………66 

CHAPTER V CONCLUSION 

1.1 CONCLUSION………………………………………………….68 

1.2 SUGGESTION………………………………………………….68 

1.2.1 SUGGESTION FOR BUSINESS INDUSTRY…………....68 

1.2.2 SUGGESTION FOR FUTURE RESEARCHER…………69 

REFERENCES……………………………………………………………….....70 


