Reference

Alalwan, A. (2015). Examining Customer Intention and Adoption of Internet

Banking in the Jordanian Context.

Alazzam, M. B., Al-Sharo, Y. M., & Al-Azzam, M. K. (2018). Developing
(UTAUT 2) model of adoption mobile health application in Jordan E-
government. Journal of Theoretical and Applied Information Technology,

96(12), 3846-3860.

Ali, Z. (2018). Understanding behavioural intention to play online game: The case
of VocBlast. InIOP Conference Series: Materials Science and

Engineering (Vol. 342). Institute of Physics Publishing.

Alshehri, M. A. (2012). Using the UTAUT Model to Determine Factors Affecting
Acceptance and Use of E-government Services in the Kingdom of Saudi
Arabia Mohammed Abdulrahaman Alshehri Communication Engineering

Submitted in fulfilment of the requirements of the degree of Doctor of.

Ally, M., & Gardiner, M. (2012). The moderating influence of device
characteristics and usage on user acceptance of Smart Mobile Devices. ACIS
2012: Proceedings of the 23rd Australasian Conference on Information

Systems, 1-10.

Ariyanti, M. (2016). Exploring Key Factors On Technology Acceptance of Mobile

Payment Users in Indonesia Using Modified Unified Theory of Acceptance

103



and Use of Technology (UTAUT) Model Use Case: ABC Easy Tap. In The

IIER International Conference, on (pp. 1-5).

Bader Alazzam, M., Mohammad Al-Sharo, Y., & Kamel Al-Azzam, M. (2018).
DEVELOPING (UTAUT 2) MODEL OF ADOPTION MOBILE HEALTH
APPLICATION IN JORDAN E-GOVERNMENT. Journal of Theoretical and

Applied Information Technology, 30(12).

Barrett, A. A., & Matthee, M. (2016). Rethinking Trust in E-Commerce in a
Context- aware, Mobhile World. International Conference on Information

Resources Management.

Budiarto, R. (2018). Analisis faktor adopsi aplikasi mobile berdasarkan
pengalaman, usia dan jenis kelamin menggunakan UTAUT2. Register:

Jurnal lImiah Teknologi Sistem Informasi, 3(2), 114.

Chang, A. (2017). UTAUT and UTAUT 2: A Review and Agenda for Future

Research. The Winners, 13(2), 10.

Chopra, K., & Wallace, W. A. (2003). Trust in electronic environments.
In Proceedings of the 36th Annual Hawaii International Conference on
System Sciences, HICSS 2003. Institute of Electrical and Electronics

Engineers Inc.

Da Costa Aleixo Monteiro Melhorado Baptista, G. (2016). Mobile banking and
mobile payment acceptance Information Management Specialization in

Information and Decision Systems, (September).

104



Dewi Mas Yogi Pertiwi, N. W., & Ariyanto, D. (2017). Penerapan Model UTAUT
2 Untuk Menjelaskan Minat dan Perilaku Penggunaan Mobile Banking di

Kota Denpasar. E-Jurnal Akuntansi, 18(2), 1369-1397. Retrieved from

D. Putri., Indrawati., L. Harsono. (2016). The Use of Modified Unified Theory of
Acceptance and Use of Technology 2 Model to Analyze Factors Influencing
Continuance Intention of E-Payment Adoption (A Case Study of Go-Pay

from Indonesia).

Fard, S. S., Tamam, E., Hassan, S. H. J., & Waheed, M. (2017). Determinants of
Online Purchase Intention and Moderating Role of Trust in Social Network

Websites in Malaysia,

Gayatrie, M. S., Kusyanti, A., & Saputra, M. C. (2017). Analisis Penerimaan Os
Windows 10 Dengan Unified Theory of Acceptance and Use of Technology

(UTAUT2), 1(6), 514-523.

Gharaibeh, M. K., Arshad, M. R., & Gharaibeh, N. K. (2018). Using the UTAUT2
Model to Determine Factors Affecting Adoption of Mobile Banking Services:
A Qualitative Approach. International Journal of Interactive Mobile

Technologies (1J1M), 12(4), 123.

Gharaibeh, M. K., Arshad, M. R., & Gharaibeh, N. K. (2018). Using the UTAUT2
Model to Determine Factors Affecting Adoption of Mobile Banking Services:

A Qualitative Approach.

105



Gouléo, A. P. B. A. (2014). E-Health Individual Adoption : Empirical Model Based

on Utaut2.

Gupta, A., & Dogra, N. (2017). TOURIST ADOPTION OF MAPPING APPS: A
UTAUT2 PERSPECTIVE OF SMART TRAVELLERS. Tourism and

Hospitality Management, 23(2), 145-161.

Indrawati, P. (2015). Metode Penelitian Manajemen dan Bisnis, Konvergensi

Teknologi Komunikasi dan Bisnis. Bandung: PT Refika Aditama

Indrawati. (2017). Perilaku Konsumen Individu, Bandung: PT Refika Aditama

Junadi, & Sfenrianto. (2015). A Model of Factors Influencing Consumer’s Intention
to Use E-payment System in Indonesia. Procedia Computer Science,

59(lccsci), 214-220. https://doi.org/10.1016/j.procs.2015.07.557

Kessler, S. K., & Martin, M. (2017). How do potential users perceive the adoption
of new technologies within the field of Artificial Intelligence and Internet-of-

Things? A revision of the UTAUT 2 model using Voice Assistants.

Kalamatianou, M. A., & Malamateniou, F. (2017). An Extended UTAUT2 Model
for e-Government Project Evaluation. Icds 2017: The Eleventh International

Conference on Digital Society, (c), 48-54.

Lai, P. (2017). the Literature Review of Technology Adoption Models and Theories

for the Novelty Technology. Journal of Information Systems and Technology

106



Management, 14(1), 21-38. https://doi.org/10.4301/s1807-

17752017000100002

Megadewandanu, S. (2016). Adopsi Teknologi Mobile Wallet di Indonesia

Menggunakan Model UTAUT2, 1-9.

Miladinovic, J., & Xiang, H. (2016). A Study on Factors Affecting the Behavioral

Intention to use Mobile Shopping Fashion Apps in Sweden, 1-75.

Oumlil, R., Bennani, A., & Abdelmonaim, A. (2013). Acceptance of E-
entrepreneurship : case of Morocco Acceptance of E-entrepreneurship : case

of Morocco, (June).

Putri, D. A., Harsono, L. D., & Indrawati. (2017). The Use of Modified Unified
Theory of Acceptance and Use of Technology 2 Model to Analyze Factors
Influencing Continuance Intention of E-Payment Adoption ( A Case Study of
Go-Pay from Indonesia ). International Journal of Science and Research,

6(11), 1322-1326.

Qasim, H., & Abu-shanab, E. (2016). Drivers of mobile payment acceptance : The

impact of network externalities.

Randse Afrikaanse Universiteit. Department of Information Studies., M., &
Kabanda, S. K. (2018). South African journal of information management.

SA Journal of Information Management, 20(1), 8.

107



Salah, S., Syarat, (2017). Pengukuran Tingkat Penerimaan Sistem E-Ticket Di
Taman Margasatwa Ragunan Menggunakan Model Unified Theory of
Acceptance and Use of Technology ( Utaut ) Pengukuran Tingkat Penerimaan
Sistem E-Ticket Di Taman Margasatwa Ragunan Menggunakan Model

Unified Th.

Sekaran, U. & Bougie, R. (2010). Research Methods for Business: A Skill Building
Approach (5th Edition). Haddington: John Wiley & Sons Ltd Sekaran, U. &
Bougie, R. (2010). Research Methods for Business: A Skill Building

Approach (5th Edition). Haddington: John Wiley & Sons Ltd

Singh, A., Alryalat, M. A. A., Alzubi, J. A, & Sarma, H. K. D. (2017).
Understanding jordanian consumers’ online purchase intentions: Integrating
trust to the UTAUT2 framework. International Journal of Applied

Engineering Research, 12(20), 10258-10268.

Trojanowski, M., & Kutak, J. (2017). The Impact of Moderators and Trust on
Consumer’s Intention to Use a Mobile Phone for Purchases. Journal of

Management and Business Administration. Central Europe, 25(2), 91-116.

U. Sekaran and R. Bougie, Research Method for Business, a Skill Building

Approach. Seven Edition. John Wiley & Sons Ltd., 2016

Venkatesh, V., Morris, M.G., Davis, G.B., and Davis, F.D. (2003) “User acceptance
of information technology: toward a unified view,” MIS Quarterly, (27:3),

425-478.

108



Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer acceptance and use of
information technology: Extending the unified theory of acceptance and use

of technology. MIS Quarterly, 36, 157-178.

Walton, S. M., Thong, J. Y. L., & Xu, X. (2012). CONSUMER ACCEPTANCE
AND USE OF INFORMATION TECHNOLOGY: EXTENDING THE
UNIFIED THEORY OF ACCEPTANCE AND USE OF TECHNOLOGY 1

Viswanath Venkatesh, 36(1), 157-178.

Xu, X. (2014). Understanding Users’ Continued Use of Online Games: An

Application of UTAUT?2 in Social Network Games.

Yeo, V. C. S,, Goh, S. K., & Rezaei, S. (2017). Consumer experiences, attitude and
behavioral intention toward online food delivery (OFD) services. Journal of

Retailing and Consumer Services, 35, 150-162.

109



