ABSTRACT

As one part of marketing communication media, social media has an influence in increasing brand awareness. Social media also may determining someone's buying interest on products or services. Apart from social networks like Instagram, Twitter and Facebook, many companies also rely on web blogs or blogs. The companies fill the blog with feature articles with soft selling material and also advertorial that offer products directly to the readers/consumers.
After acquiring a property portal namely urbanindo.com in November 2017, a Singapore based property portal that enlarging their wings to Indonesia, 99.co Indonesia (99.co/id) has been focus using their company web blog (99.co/blog/indonesia) to gain traffics. Beside, they also trying to build their brand awareness as a property portal in Indonesia through the blog. Blogs are used as a mainstay of social media 99.co Indonesia because it contributes quite high traffic organically.
Before merging with urbanindo.com, 99.co stands with the brand name “99.co Indonesia”. After November 2017, 99.co operates in Indonesia with two brands, UrbanIndo and 99.co Indonesia. Mid-2018, 99.co Indonesia decided to use only one brand, namely 99.co Indonesia (99.co/id). However, brand awareness that owned by 99.co Indonesia is still no better than urbanindo.com. This can be seen from the site visitor data and also based on comparison data from Google Trends. 
The unique things happened a year after the acquisition of urbanindo.com by 99.co Indonesia. the traffic of 99.co/blog/indonesia increase rapidly. Based on the background of the problem on phenomenon, this study was conducted. This study aims to analyze the effect of blog usage (variabel credibility, trustworthy, unbiased, and believeable) towards brand awareness of 99.co Indonesia, name and also their logo. 
A sample of 400 subjects participated in an online questionnaire that spread by the company’s platform like blog post it self and newsletter blast. To analyze results questions, this study uses multiple regression analysis methode.
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