DAFTAR PUSTAKA

Prasetya Mulya Library:
http://library.prasetiyamulya.ac.id/index.php?p=show_detail&id=73178

Cerita Prasmul: https://www:.ceritaprasmul.com/charles-tantiono-alumnus-s1-prasmul-co-
founder-wakacao/

Apostolopoulos, & Liargovas. (2016). Regional parameters and solar energy enterprises:
Purposive sampling and group AHP approach. International Journal of Energy
Sector Management, 10(1), 19-37.

Clow, K. E., & Baack, D. (2012). Integrated Advertising, Promotion, and Marketing
Communications (5th ed.). Harlow: Pearson Education.

HIQA. (2013). Guidance on Developing Key Peformance Indicators and Minimum Data
Sets to Monitor Healthcare Quality. Health Information and Quality Authority.

Hutton, J. G. (1996). Integrated Marketing Communications and the Evolution of Marketing
Thought. Journal of Business Research, 155-62.

Kotler, P., & Armstrong, G. (2018). 7th Edition: Principles of Marketing. Harlow: Pearson
Education.

Lavidge, R. J., & Steiner, G. A. (1961). A Model for Predictive Measurement of Advertising
Effectiveness. Journal of Marketing, 59-62.

Lubis, A. (2016). Peningkatan Kinerja Melalui Strategi Benchmarking. 2018,
http://jurnal.iain-
padangsidimpuan.ac.id/index.php/attijaroh/article/download/785/688

Olson, D. .. (2004). Comparison of Weights in TOPSIS Models.

Saaty, T. L. (1980). The Analytic Hierarchy Process. New York: McGraw-Hill.

Sindo News. (2019, Februari). https://ekbis.sindonews.com/read/1380049/34/survei-tingkat-
pemesanan-go-food-ungguli-grabfood-1550554847

Solomon, M., Marshall, G., & Stuart, E. (2012). Marketing: Real People Real Choices.

Suryadi, K., M, A., & Ramdani. (1998). Sistem Pendukung Keputusan. Bandung: PT
Remaja Rasdakarya.

Tenner, A., & DeToro. (1997). Redisgn : The Implementation Guide for Managers.
Addison-Wesley.

Trim, P. R., & Lee, Y.-1. (2008). A strategic marketing intelligence and multi-organisational
resilience framework. European Journal of Marketing, 42(7/8), 731-745.

Watson, G. H. (1993). Strategic Benchmarking. Wiley.

59



