DAFTAR ISI

HALAMAN JUDUL ..ottt sttt [
HALAMAN SAMPUL ..ottt i
HALAMAN PENGESAHAN .....ccooiiiee et ii
HALAMAN PERNYATAAN. ...ttt 1\
KATA PENGANTAR ..ottt sttt sttt te e ena e eneens v
ABSTRAK .ot bbb vii
ABSTRACT ..ottt ettt st re e ne e e viii
DAFTAR IST ottt re e na e iX
DAFTAR GAMBAR. ... .ottt sttt Xiii
DAFTAR TABEL ...ttt Xiv
DAFTAR LAMPIRAN ..ottt ettt ana e XV
BAB | PENDAHULUAN ..ottt 1
1.1 Gambaran Umum Objek Penelitian Perusahaan .............cccocvinininininnennn, 1
1.1.1 Sejaran Perusanaan............coeieiiiiiiiieieeees s 1
1.1.2 Visi dan Misi PEruSaNaan ..........ccccveiiiiieiie ettt sre e 2
1.2 Latar Belakang Penelitian.............ccccovveiieiiiieiicsece e 2
1.3 Perumusan Masalah ............ccccoveiiiiiiic i 12
1.4 Pertanyaan Penelitian ..........cccooiieiiiieiiee e 13
1.5 Tujuan Penelitian .......cc.ooeiiiiiiieeee s 13
1.6 Manfaat PENEIItIAN .........cocvei i e 14
1.7 Ruang LingKup Penelitian ............cccooveiieiiiiccicce e 14
1.8 Sistematika PenUIISaN ...........ccoveiieieie e 15
BAB Il TINJAUAN PUSTAKA ...t 17



2.1 Tinjauan Pustaka Penelitian............ccccvoiiiieiicii s 17

2.1.1 Keputusan PembBelian...........ccvoieiiiiiie e 17
2.1.2 Kepercayaan (TTUSL) ......cccveiueieiieieseeieste et estesie e e te e sre e aesresnaestesneenesreaneesrenes 19
2.1.3 Persepsi Risiko (Perceived RISK) .........coiiiiiiiieiiiseeeee e 20
2.1.4 Kemudahan (E8S OF USE) .......coueiiiiiiiiiie e 22
2.2 Penelitian TerdahulU...........ccooiiiiiiee e 23
2.3 HIpOteSIS PENEIITIAN ... e 26
2.3.1 Pengaruh Perceived Risk terhadap TrUSE.........cccoeoiviiiiiinineiceeeese e 26
2.3.2 Pengaruh Ease of Use terhadap TrUSE.........ccoeieieiiiniie e 27
2.3.3 Pengaruh Perceived Risk terhadap Purchase Intention .............cccocevviviveineccsnenne 28
2.3.4 Pengaruh Ease of Use terhadap Purchase INtention ...........c.cccceveivinininenencnens 29
2.3.5 Pengaruh Trust terhadap Purchase INtention..........cccoevvvvieeievivsiene e 29
2.4 Kerangka PEMIKITaN ..........cccoeiiiiiiicce s 30
BAB 11l METODE PENELITIAN. ...ttt 33
3.1 Karakteristik Penelitian ..o 33
3.2 Alat Pengumpulan Data..........c.cooiriiiniiieiesesesessee s 34
3.2.1 Variabel dan INAIKALOr ... 34
3.2.2 SKala PENQUKUIAN ..ottt sttt st et eee 39
3.3 Tahapan Penelitian ............cccoooiiiiiiiie e 41
3.4 Populasi dan SAMPEL..........cccveiiiieiiece s 42
Bt o o0 - S 42

B ST 141 o< S 43



3.4.3 TEKNIK SAMPIING ...vecveeiiiiee e sreens 43

3.5 Pengumpulan Data dan Sumber Data...........c.cccceveeieiieieese e 44
3.5.1 DALA PIIIMET ...ttt bbbt 44
3.5.2 Data SEKUNGET .....c.ccviiiiieiiie e 44
3.6 Validitas dan Reliabilitas. ..........c.cooiiiiiiiiii 44
B.8. 1 VALIAITAS ... e 44
3.6.2 RelIADIIITAS. ....c.eeueieieiiii e 45
3.7 Teknik Analisis Data dan Pengujian HipoteSis ........ccocevvveveiiieieene e 46
3.7.1 GOOdNESS-Of —Fit INAICES ......covieiiieeiiieiiee e 49
3.7.2 Pemodelan Persamaan Struktural ..o 52
3.7.3 PengUJian HIPOTESIS. ...cueiieiiitiiie ettt sttt sre e pe s srees 53
3.7.4 EFeK DEKOMPOSISI ....vviuviiiieiiiieiie ettt ettt sttt sne e pe e sreees 53
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ........cccoiiiiiieiiiee, 55
4.1 Karakteristik RESPONAEN ........cceoviiieiiic e 55
4.1.1 Responden Berdasarkan Screening QUESTION..........cccuovrirererieieise s 55
4.1.2 Responden Berdasarkan Jenis Kelamin ..........cccoooiiiiinininenessce s 56
4.1.3 Responden Berdasarkan USIa..........cccccieieiieieiieic s 56
4.2 HaSil PENEIITIAN . .......oiviiiiiiei s 57
4.2.1 Uji Validitas dan Uji Reliabilitas ...........ccccoveeeeneieiiiiiieisss s 57
4.2.2 Penilaian Kecocokan Model (Goodness Of Fit) ........ccccvvrireriiiininii e 60
G B U T 1 0 0] (= LTSRS 62
4.2.4 Perhitungan Efek DeKOMPOSISI........ccuiiiiriiiiieisisise e 65

Xi



4.3 Pembahasan Hasil PENEIITIAN.........eeeeeeeee e 65

4.3.1 Pengaruh Perceived Risk terhadap TruSt..........ccccoceiiiiieiiiie e 65
4.3.2 Pengaruh Ease of Use terhadap TrUSE..........ccovieieeiiii e e 66
4.3.3 Pengaruh Perceived Risk terhadap Purchase Intention ............c.ccoccevveieieivcinennenn, 66
4.3.4 Pengaruh Ease of Use terhadap Purchase Intention ............ccccoceoeiviiiiiicncnenne, 66
4.3.5 Pengaruh Trust terhadap Purchase Intention.............cccccevvieviiiecie s, 67
BAB V KESIMPULAN DAN SARAN ....oooiiieeee e 68
5.1 KESIMPUIAN ...t 68
5.2 SAIAN ...t 69
5.2.1 SArAN PrakLiS.....c.eeuiiiiitiiiiiieieeieiee ettt 69
5.2.2 SArAN TEOTITIS ..vvviieiiteiteete ettt 71
DAFTAR PUSTAKA Lottt sttt aneenne s 73
LAMPIRAN L.ttt ettt ne e 77

Xii



