DAFTAR TABEL

Tabel 1. 1Hasil Kuesioner Pra-Survey mengenai Brand Positioning pada The
EXECULIVE BANAUNG ...t 6
Tabel 1. 2 Hasil Kuesioner Pra-Survey mengenai Brand Knowledge pada The
EXECULIVE BANGUNG ...ocvviivieie ettt et te e raeae e nne s 8

Tabel 1. 3Hasil Kuesioner Pra-Survey mengenai Purchase Intention (Minat Beli)

pada The EXecutive BandUNQ...........ccoouiiiiiiiiiiciese s 10
Tabel 2 LJurnal Internasional.......... ..o, 24
Tabel 2 2 Jurnal NaSIONaL...........cccciiiiiiiie s 29
Tabel 2 3SKripsi TerdahUlU............ccoeiiiiiiicec e 42
Tabel 3 1Variabel Operasional...........c.cooiiieieiiiii e 44
Tabel 3 2SKala LIKEIT.......coiiieiieeee e 46
Tabel 3 3Kriteria INterpretasi SKOT ........cocviiiieiiic e 52
Tabel 3 4Parameter Uji Validitas dalam Model Pengukuran.............cccccccovvveieinennn. 56
Tabel 3 5UJI Validitas ......c.oooviiiiiiiiiiieee e 56
Tabel 3 6Uji REAIIDIIITAS ........ocooiviiiiiiiiieee e 57
Tabel 4. 1Distribusi Jawaban Responden Mengenai Variabel Brand

(oo TSY 1 (10 T3 To TSSO 64
Tabel 4. 2Distribusi Jawaban Responden Mengenai Variabel Brand Knowledge..... 68

Tabel 4. 3Distribusi Jawaban Responden Mengenai Variabel Purchase Intention... 78

Tabel 4. 4Hasil Convergent Validity...........cccooveiiiieiieieccceee e 75
Tabel 4. 5Hasil Discriminant Validity (Cross Loading) .........ccccocevvveveevieieese s, 75
Tabel 4. 6Hasil Uji RealibIlitas............coovviiiiiiie e 77
Tabel 4. TNIAl R-SQUAIE........couiiiiiiiie e 79
Tabel 3.8Path COBTIICIENT.........cveieece e 80

Xii



	DAFTAR TABEL

