DAFTAR GAMBAR

Gambar 1. 1 Zachman FrameWOrK ..........cccovieiieiiiienienesie e 8
Gambar I1. 2 Komponen Framework TOGAF .........ccccociiiiiiiieenene e 9
Gambar Il. 3 Fase Pada TOGAF ADM.......ccccoiiiiiiiinieie s 9
Gambar 1. 1 Konseptual Model............cccooveiiiiiiieiesc e 18
Gambar 1V. 1 Logo Perum PerfUtaNni.........c.ccceveiieiieieiienese e 29
Gambar 1V. 2 Struktur Organisasi Perum Pehutani.............cccooevevenencicicinnee, 31
Gambar 1V. 3 Struktur Organisasi Tl........ccccccevviieiieiieie e 32
Gambar 1V. 4 Struktur Divisi Pemasaran Non Kayu..........ccccoecevvveveiieeieenesiennnnn 32
Gambar 1V. 5 Value ChaiN.........cccooiiieee s 34
Gambar V. 6 FisShDone Diagram..........ccoceviiiiiiiiieienese e 38
Gambar V. 1 StruKtur GaVOBNANCE..........uuieririeiesiieiesieereeie et neenes 44
Gambar V. 2 Value Chain DIiagram .........ccccceeeirieienenieseseseseeeee e 56
Gambar V. 3 Solution Concept DIagram ..........ccccerererenenineneeese e 57
Gambar V. 4 Business Baseline Flow Diagram Penjualan ...........c...ccccccoevevieenne. 61
Gambar V. 5 Business Baseline Flow Diagram Perencanaan Pemasaran ............ 62
Gambar V. 6 Business Baseline Flow Diagram Perencanaan Penjualan.............. 63
Gambar V. 7 Business Baseline Flow Diagram Pengelolaan Pelanggan.............. 64
Gambar V. 8 Business Baseline Flow Diagram Pengelolaan Mitra ..................... 65
Gambar V. 9 Business Baseline Flow Diagram Penilaian Kinerja Penjualan ...... 66
Gambar V. 10 Business Target Flow Diagram Penjualan .............ccccocooceninnnnne. 67
Gambar V. 11 Business Target Flow Diagram Perencanaan Pemasaran............. 68
Gambar V. 12 Business Target Flow Diagram Perencanaan Penjualan .............. 69
Gambar V. 13 Business Target Flow Diagram Pengelolaan Pelanggan .............. 70
Gambar V. 14 Business Target Flow Diagram Pengelolaan Mitra...................... 71
Gambar V. 15 Business Target Flow Diagram Penilaian Kinerja Penjualan...... 71
Gambar V. 16 Business FOOtprint Diagram ...........ccccevevveiieieeieseese e 73
Gambar V. 17 Product Lifecycle Diagram..........cccccevveieiieie i 94
Gambar V. 18 Functional DecomMpOSItION...........cccererereneniniseeiee e 94
Gambar V. 19 Business service/ information diagram ...........ccocceeeverenenenennnn 96
Gambar V. 20 ERD Penjualan ..........ccccoveiiieiiiiiic e 110
Gambar V. 21 ERD PEMASAIAN .......ccuiiieiiiieiieie ettt 111

Gambar V. 22 Logical Data Diagram Pemasaran ...........c.cceceevvererenenenenesennns 112


file:///E:/kuliah/semester%207/TA/DAH%20BENER/TAKUHH/TA%20Perhutani%20-%20Ranti%20Dwita%20Putri.docx%23_Toc12431169

Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.
Gambar V.

23 Logical Data Diagram Penjualan.........c...cccccoooevveieiieenesie s, 112
24 Dissemination Diagram ........ccccoveveeieiieeieiieseese e seese e 113
25 Application Communication Diagram ...........ccccceeeveneienieninnnnns 126
26 Application and User Location Diagram............ccccceeeverenennnnnns 128
27 Application use-case diagram Penjualan.............ccccooevviieineenne. 129
28 Application use-case diagram Pemasaran ............ccccevevveivesueenne. 129
29Environment and Location Diagram .........c.ccoeeereeieeniennenieeseenen 137
30 Platform Decomposition Diagram............cccceevevenenenenenenennnns 138
31 Project context Penjualan ...........cccoeveveeieeie e s 148
32 Project context PEmMasaran...........cccovevvereereeseeseeseeseeseesee e 149
B3 WVBS ..o e 153
34 Benefit DIAgram .......cccooveiiieiieiese e 155
35 Business Value ASSESIMENT ........c.coererereninineeieneesie e 158



