DAFTAR ISl

HALAMAN SAMPUL

ABSTRAK L. [
ABSTRACT ..ttt sttt et et be st beeneereene e e i
HALAMAN PENGESAHAN.........coo ittt i
PEDOMAN PENGGUNAAN LAPORAN ......cooiiiieeeese e iv
KATA PENGANTAR ...ttt v
DAFTAR TSI ..o bbb vii
DAFTAR LAMPIRAN ..ottt e IX
DAFTAR GAMBAR ..ottt X
DAFTAR TABEL .....oooiiee ettt xii
BAB I PendanulUan ...........cccooiieiiiiiiiee e 1
I.1 Latar Belakang .........ccceiveiiiiiieee e 1
1.2 1dentifikasi Masalah ..., 2
1.3 RUMUSaN Masalah ..., 2
I.4 Batasan Masalah............cccoovviiiiiieiic e 3
1.5 Tujuan PeranCangan ..........ccceeerererinenieienie s 3
1.6 Manfaat Penelitian..........cccccvovvieeie i 3
1.7 Metode Penelitian..........ccoooveieiiiiiiiieeee e, 3
1.8 Sistematika Penulisan............ccccocovivriiiiiinieneie e, 4
BAB Il Tinjauan PUStaka ............ccocuririiiiniieeee e 6
[1.1 Unsur Rupa dan Prinsip DeSain .........cccceveverencneneniceeeee, 6
HL1.2UNSUN RUPA ..o 6
11.1.2 Prinsip DESAIN ......ccveieiieiiecie st 10
1.2 OFNAMEN.....iiiiiie e 12
T3 IMOLIT o 12
LA TEKSHl .o 14
[1.5 Fashion atau FESYEN ..o, 14
11.6 Aksesoris Fashion (Scarf).........cccoiiiiiiieneeeee, 15
I1.7 Reka Latar (Surface Design)........cccccvevieiiieeieeiie e 15
1.8 Digital Printing........ccoeiiiiiiiiiiiiiccc s 16
11.9 Paksi Naga Liman .........cccooveiiiiiiiiic s 16
11.10 Perkembangan Perangkat Lunak Pengolah Motif .................. 19

vii



BAB [l Proses PeranCangan ...........cccocovevvrimieiiniiieniisee e 22

[11.1 Latar Belakang Perancangan ..........c.ccoceoererencneneneseeeenen, 22

I1.1.1 Data Lapangan ........cccccoveviiieiinirieieeseesecsee e 22

I11.1.1.1 Wawancara ke Keraton Kasepuhan Cirebon.............. 23

I11.1.1.2 Wawancara ke Pengrajin Batik Daerah Cirebon........ 24

[11.1.1.3 Wawancara ke Batik Fraktal ...............cccccoovriinininnnn, 26

111.1.1.4 Observasi Eksperimental pada Perangkat Lunak ....... 26

[11.1.1.5 Observasi daring........c.ccoeceevereeneniesieneene e 27

111.1.2 Data Eksplorasi Awal ............cccooeieiiiiiiiniieeeee, 29

[11.1.3 Analisa PErancangan............ccceovvereereieeseese e seesie e 42
111.2 KONSep PEranCangan ..........cceovuieiiiiieiiieeiieeesieessieessnes e s sssnessnsneens 44
111.2.1 Analisa Brand Pembanding ..........cccccoovvevieveiiieiiene e 46
[11.2.2 DeSKIIPST KONSEP ....cvviiieieiieiiesie st 50
111.2.3 Konsep Imageboard.............cocooiiiiiiinicieieic e, 51
[11.2.4 Customer Profile / Target Market..........ccccooeiiieniiininininee, 52
111.2.5 Konsep Lifestyle board...........ccccovveviieiiececc e 52
1.3 Hasil EKSPIOTaSi........ccveiiiiiiiccecie et 53
I11.3.1 EKSplorasi Lanjutan .............ccccovveiieieiie i 53
111.3.1.1 Komposisi Motif Lanjutan ...........cccoceoevenennnnniennen, 58

111.3.2 Eksplorasi Terpilin.........cccooeiiiiiiiiiiee e, 66
1.4 DeSAIN PrOUUK .....oovvieieiiieiecie e 70
11.4.1 SKetsa Produk ..........ccooeieiiiiiiiiceseee e 70
[11.4.2 Proses ProduKSi.........c.cceveiiieiiiiiisieeeiee e 73
111.4.3 Konsep Merchandise ...........ccccovveieeieiie i 75
4.3 1 Brand ......ccocoveveieiee e 75

[11.4.3.2 Merchandise .........cccoveeereeieiie e 76

IS Produk AKNIE ..o 77
I1.5.1 Visualisasi Produk ..........cccceoviiiieneie e 77
BAB IV KESIMPUIAN.......ooiiiiie e 83
IV. 1 KeSIMPUIAN. ..ot 83

IV.2 SAIAN ..o e 84
DAFTAR PUSTAKA . ...ttt 86
LAMPIRAN ...ttt ettt 88

viii



