DAFTAR PUSTAKA

Amstrong, G., & Kotler, P. (2015Marketing An IntroductionEngland: Pearson
Education Limited.

APJII. (2018)Infografis Penetrasi & Perilaku Pengguna Internetlbnesia Survey
2017.Asosiasi Penyelenggara Jasa Internet Indonesia.

Chafey. (2013)Digital Marketing: Strategy, Implementation and Btiae.Pearson
Education Limited.

Chan, C. C. (2017). Intelligent value-based custossgmentation method for
campaign management: A case study of automobadeeExpert Systems
with Applications 34 (2008R754—-2762.

Davenport, T. H. (2014)Big Data @ Work.Boston, Massachusetts: Harvard
Business Review Press.

GamesMAX, T. P. (n.d.). Retrieved from https://wuelkomsel.com/games/paket-
gamesmax

Gugdemir, H., & Selim, H. (2015). Integrating mdtiteria decision making and
clustering for business customer segmentatfiotustrial Management &
Data Systems, Vol. 115 Issue:1©22-1040.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis, Konvergensi
Teknologi Komunikasi dan Informa8landung: Refika Aditama.

Indrawati, d. (2017)Perilaku Konsume Individu dalam Mengadopsi Layanan
Berbasis Teknologi Informasi dan Komunikd&andung: Refika Aditama.

James, G., Witten, D., Hastie, T., & Tibshirani, 013). An Introduction to
Statistical Learning with Applications in RNew York: Springer
Science+Business Media.

Larose, D. T., & Larose, C. D. (2019pata Mining and Predictive Analysis.
Hoboken, New Jersey: John Wiley & Sons, Inc.

Lee, M-C. (2009). Understanding the behavioural intentplay online games:
An extension of the theory of planned behawv@mline Information Review,
Vol. 33 Issue: 5849-872.

55



Lee, M.-C. (2009). Understanding the behaviourtdrition to play online games:
An extension of the theory of planned beha@nline Information Review,
Vol. 33 Issue: 5849-872.

Marshall, G. W., Solomon, M. R., & Stuart, E. WO{B).Marketing Real People,
Real ChoicesHoboken NJ: Pearson.

Min, H., Min, H., & Emam, A. (2002). A data minirgpproach to developing the
profiles of hotel customers.

Min, H., Min, H., & Emam, A. (2002). A data minirgpproach to developing the
profiles of hotel customersinternational Journal of Contemporary
Hospitality Management, Vol. 14 Issue:274-285.

Mujadid, M. F. (2017). Analisis Churn Prediction Mgunakan Metode Logistic
Regression Dan Smote (Synthetic Minority Over-SamgplTechnique)
Pada Perusahaan Telekomunikasi.

newzoo. (2018, May 3). the-indonesian-gamer-2017 Retrieved from
https://newzoo.com/insights/infographics/the-indaar-gamer-2017/

Peker, S., Kocyigit, A., & Eren, P. (2017). A hybrapproach for predicting
customers’ individual purchase behavi&lybernetes, Vol. 46 Issue: 10
1614-1631.

PT Telekomunikasi Indonesia Tbk. (2017 onsolidated Financial Report.
Jakarta: PT Telekomunikasi Indonesia Tbk.

PT Telekomunikasi Selular. (2013Annual ReportJakarta: PT Telekomunikasi
Selular.

PT Telekomunikasi Selular. (2014nnual ReportJakarta: PT Telekomunikasi
Selular.

PT Telekomunikasi Selular. (201%nnual ReportJakarta: PT Telekomunikasi
Selular.

PT Telekomunikasi Selular. (2016Annual ReportJakarta: PT Telekomunikasi
Selular.

PT Telekomunikasi Selular. (201 Annual ReportJakarta: PT Telekomunikasi
Selular.

56



Sarvari, P. A., Ustundag, A., & Takc, H. (2016).rfBemance evaluation of
different customer segmentation approaches based R&M and
demographics analysikKybernetes, Vol. 45 Issue; ¥129-1157.

Serhat Peker, A. K. (2017). A hybrid approach fi@dicting customers’ individual
purchase behavioKybernetes, Vol. 46 Issue: ,10614-1631.

Tsiptsis, K., & Chorianopoulos, A. (200®)ata Mining Techniques in CRM: Inside
Customer Segmentatioest Sussex: John Wiley & Sons, Ltd.

Wong, E., & Wei, Y. (2018). Customer online shogpéxperience data analytics:
Integrated customer segmentation and customisedcssr prediction
model.International Journal of Retail & Distribution Mamggment, Vol. 46
Issue: 4 406-420.

57



