
71 
 

DAFTAR PUSTAKA 

American College of Sports Medicine. Starting a Walking Program. Diakses pada 

www.acsm.org (3 Maret 18:31).  

 

Arsyad, Azhar. (2004). Media Pembelajaran. Jakarta: PT. Raja Grafindo Persada. 

 

Buck, M., Ruetz, D., and Freitag, R. (2017). ITB World Travel Trends Report 

2016/2017, Diakses pada itb-berlin.com/academy (28 Februari 15:45). 

 

Blanco, Javier. Global Report on City Tourism. Madrid: The World Tourism 

Organization. 

 

Bretz, Rudy. (1971). Teknologi Komunikasi Pendidikan. Jakarta: Rineka Cipta. 

 

Blyablina, A. (2015). The Contribution of Guides in Developing Tourist 

Experiences During Historical Theatrical Tours: The Case of Stockholm 

Ghost Walk, A Masters of Science, Tourism Studies Thesis, Presented to Mid-

Sweden University. Sweden 

 

Cecilia, S.G. (2008) City Image – As Tourism Destination, Academy of Economic 

Studies, Faculty of Commerce, Department of Tourism-Services, diakses pada 

tanggal 19-3-2018, http://steconomiceuoradea.ro/anale/volume/2008/v4-

management-marketing/224.pdf 

 

Dagun, M., Save. (2006). Kamus Besar Ilmu Pengetahuan. Jakarta: Lembaga 

Pengkajian Budaya. 

 

Desintha, S., Barlian, Y.A., Wirasari, I. (2015). Photography Ethics of Amateur 

Photographers. Bandung Creative Moment (BCM) Journal. 

 

Hancock. C. (2012). The Benefits of Regular Walking For Health, Well Being and 

The Environment. London: C3 Collaborating for Health. 

 

Hendratman, Hendi. (2014). Computer Graphic Design. Bandung: Informatika. 

 

Jonathan, Sarwono. (2006). Metode Penelitian Kuantitatif dan Kualitatif. 

Yogyakarta: Graha Ilmu. 

 

Kaplan, Andreas M.; Michael Haenlein (2010) Users of the world, unite! The 

challenges and opportunities of Social Media. USA : Business Horizons. 

 

Kusrianto, Adi. (2007). Pengantar Desain Komunikasi Visual. Yogyakarta: CV. 

 

Mulyadi, Erwin. (2014). Kamus Fotografi. Jakarta: PT Elex Media Komputindo. 

 

Neuhofer, B., Buhalis,D. (2013). Technology Enhanced Tourist Experiences: a 

holistic exploration of how technology can enhance tourist experiences. USA.  

http://steconomiceuoradea.ro/anale/volume/2008/v4-management-marketing/224.pdf
http://steconomiceuoradea.ro/anale/volume/2008/v4-management-marketing/224.pdf


72 
 

 
Otterbring, T.,  Wästlund, E.,  Gustafsson, A.,  Shams, P. (2014). Vision (im)possible? The 

effects of in-store signage on customers’ visual attention, Journal of Retailing and 

Consumer Services, 21(2014)5: 676-684  

 

Rustan, Surianto. (2011). Font dan Tipografi. Jakarta: PT Gramedia Pustaka Utama. 

 

Rustan, Surianto. (2014). Layout. Jakarta: PT Gramedia Pustaka Utama. 

 

Riduwan. (2004). Metode Riset. Jakarta: Rineka Cipta. 

 

Sidharta, Lani. (1995). Pengantar Sistem Informasi Bisnis. Jakarta: PT. Elex Media 

Komputindo. 

 

Sugiono. (2010). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


