DAFTAR PUSTAKA

Barkowitz, Kerlin, Hartley, dan Rudelius. (2012). Marketing, (11th Edition). McGrawhill

Bauboniené, Zivilé. Gulevi¢iaté, Gintaré. (2015). E-Commerce Factors Influencing
Consumers’ Online Shopping Decision. International Journal of Social Technologies. Vol. 5
Iss. 1.

Bhatnagar, A., Misra, S., dan Rao, H. R. (2c001). Online Risk, Convenience, and Internet
Shopping Behavior, Communications of the ACM. Vol 43 Iss. 11. Retrieved from
SemanticsScholar

Choi, Chungkwa. (2003). Does the Internet stimulate inward foreign direct investment?,
Journal of Policy Modeling, Elsevier, vol. 25 Iss 4, pp. 319-326. Published by
SemanticsScholar.

Cummins, Shannon. Peltier, James Warren. Nill, Alexander. Schibrowsky, John. (2014).
Consumer Behavior in the Online Context. Journal of Research in Interactive Marketing.
Vol. 8 Iss. 3. Retrieved from Researchgate.

Dhinata, Dwi Mahatma., Dewi, Ni Made Wulandari Kusuma. (2014). Peran Gender
Dalam Memoderasi Pengaruh Kepuasan Pelanggan Terhadap Loyalitas Pelanggan Rama
Krisna Oleh Oleh Khas Bali. E-jurnal Manajemen, Vol. 3 Iss. 8.

Djasalim Saladin. (2014) . Perilaku Konsumen dan Pemasaran Strategik. Bandung: CV.
Agung limu.

Dwitya, Aribawa. (2016). E-commerce Strategic Business Environment Analysis in
Indonesia. International Journal of Economics and Financial Issues, Vol. 6 pp. 130-134.
Retrieved from EconJournals

eCommercelQ (2018) Top E-Commerce Sites In Indonesia. Didapat dari :
https://ecommerceiq.asia/top-ecommerce-sites-indonesia/ [9 Januari 2018]

Gehrt, Kenneth C. Rajan, Manesh N., Shainesh, G. Czerwinski, David. O’Brien,

Matthew. (2012) "Emergence of online shopping in India: shopping orientation
segments”, International Journal of Retail & Distribution Management, VVol. 40 Iss. 10.
Gehrt, Kenneth C., Onzo, Naoto., Fujita, Kazuyoshi., Rajan, Manesh N. (2007). The
Emergence of Internet Shopping in Japan: Identification of Shopping Orientation-Defined
Segments. Journal of Marketing Theory and Practice. Vol. 15 Iss. 2. Retrieved from
TandofOnline
Ghozali, 1., Latan, H. (2015). Partial Least Square: Konsep, Teknik, dan Aplikasi
Menggunakan Program SmartPLS 3.0 (2nd ed). Semarang: Badan Penerbit Undip.


https://ecommerceiq.asia/top-ecommerce-sites-indonesia/

Hair, J., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data Analysis:

A Global Perspective (7th edition). New Jersey: Pearson Education, Inc.

Handa, Meenakshi., Gupta, Nirupma. (2014). A Study of the Relationship between
Shopping Orientation and Online Shopping Behavior among Indian Youth. Journal of Internet

Commerce. Vol.3 Iss.1. Retrieved from TandofOnline

Hasslinger, A., Hodzic, S. & Opazo, C. (2007). Consumer behaviour in online shopping.
Kristianstad University. Retrieved from ProjectParadise

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi
Komunikasi dan Informasi. Bandung: Refika Aditama.

Jayawardhena, Chanaka. Dennis, Charles. Wright, Len Tiu, Merrilees, Bill. (2009). E-
Consumer Behaviour. European Journal of Marketing. Vol. 43 Issue: 9/10. Retrieved from
Emeraldinsight

Kim, Youn-Kyung. (2002). Consumer Value: An Application To Mall And Internet
Shopping, International Journal of Retail & Distribution Management, Vol. 30 Iss. 12.

Kotler dan Keller. (2009). Manajemen Pemasaran. Jilid I. Edisi ke 13. Jakarta: Erlangga

Kurnia, Dian. (2016). Pengaruh Kepercayaan, Orientasi Belanja, Dan Kualitas Layanan
Terhadap Keputusan Pembelian Busana Secara Online, Bandar Lampung: Universitas
Lampung.

Luthfihadi, Muhammad dan Dewanto, Wawan. (2012). Technology Acceptance of E-
Commerce In Indonesia. International Journal of Engineering Innovation and Management
3. Retrieved From ITB Online Repository.

Miniwatts Marketing Group (2018). Top 20 Countries With Highest Number of Internet
Users. Didapat dari : https://www.internetworldstats.com/top20.html [9 Januari 2018]

Panda, Rajesh. Swar, Biranchi Narayan. (2015). Electronic Retailing: A Review of
Determinants of 'Online Shopping Intentions’ in India. Indian Journal of Science and
Technology. Vol. 9 Iss. 15. Retrieved from Indjst.org

Peter dan Olson. (2013). Perilaku Konsumen dan Strategi Pemasaran. Edisi Ke 9.
Jakarta: Salemba Empat.

Puspitasari, Indah. (2010). Analisis Pengaruh Faktor Demografis (Age, Gender, Income)
terhadap Hubungan Pondasi Relationship Marketing dengan Customer Loyalty (Studi Kasus:

PT. Indosat Regional Jawa Barat). Repositori Telkom University.



Razak, Abdul. (2017). Demografi Nasabah Sebagai Variabel Moderasi Pengaruh
Kepuasan, Kepercayaan, dan Komitmen Terhadap Loyalitas Pada Bank Di Sulawesi
Tenggara. Perpustakaan Nasional: Katalog Dalam Terbitan (KDT).

Richa, Dahiya. (2012). Impact of Demographic Factors of Consumers on Online
Shopping Behavior: A Study Of Consumers in India. International Journal of Engineering
and Management Sciences. Vol. 3 Iss. 1. Retrieved from SemanticsScholar.

Rodriguez-Ardura, 1., Ryan, G., Gretzel, U. (2012). Special Issue on Qualitative
Approaches To E-Marketing and Online Consumer Behaviour. Journal of theoretical and
applied electronic commerce research, Vol. 4 Iss. 5.

Sekaran, Uma. (2011). Metode Penelitian untuk Bisnis, Buku 2 Edisi 4. Jakarta: Salemba
Empat.

Sofiany, Sofiany. (2013). Analisis Orientasi Berbelanja Terhadap Tujuan Konsumen
Berbelanja Pada Situs E-Commerce Disdus.com. Binus Repository.

Statista (2018). B2C E-Commerce in Indonesia. Didapat dari:
https://www.statista.com/statistics/280925/b2c-e-commerce-sales-in-indonesia/ [9 Januari
2018)

Statista (2018). Internet User Penetration Rate In Indonesia. Didapat dari:
https://www.statista.com/statistics/254460/internet-penetration-rate-in-indonesia/ [9 Januari
2018)

Statista (2018). Number of Digital Buyers in Indonesia. Didapat dari:

https://www.statista.com/statistics/251635/number-of-digital-buyers-in-indonesia/ [9 Januari
2018)

Sugiyono (2015), Metode Penelitian Pendidikan (Pendekatan Kuantitatif, Kualitatif dan
R&D). Bandung: Penerbit CV. Alfabeta

Sujarweni, Wiratna. (2015). Metodologi Penelitian Bisnis & Ekonomi. Yogyakarta:
Pustakabarupress.

Vijayasarathy, Leo R. (2003). Shopping Orientations, Product Types and Internet
Shopping Intentions. Journal of Electronic Markets, Vol. 3 Iss. 1. Retrieved from
TandofOnline

Wang, Edward Shih-Tse. (2016). The Moderating Role of Consumer Characteristics in
The Relationship Between Website Quality and Perceived Usefulness. International Journal
of Retail & Distribution Management, Vol. 44 Iss. 6


https://www.statista.com/statistics/254460/internet-penetration-rate-in-indonesia/

Wu, Shwu-Ing., Tsai, Hsin-Ti. (2017). A Comparison of the Online Shopping Behavior
Patterns of Consumer Groups with Different Online Shopping Experiences. International
Journal of Marketing Studies. Vol. 9, Iss. 3.

Yolla, Margaretha., Lisan S. Hengky. (2012). Pengaruh Fashion Clothing Involvement
Terhadap Recreational Shopper Identity Dengan Gender Sebagai Variabel Moderasi. Jurnal

[Imu Manajemen dan Bisnis. Vol. 3 Iss. 2



