ABSTRACT
T-shirts and jackets are a fashion object that grows very fast in the eyes of

many people, in addition to being an item to meet the needs of clothing. T-shirts
and jackets are items that can make the individual more confident, seen from the
materials, colors, and design of the shirt products.

This study aims to see the effect of Brand Resonance as a variable
mediating the relationship of Brand Equity, to Repurchase Intention. In this study
Brand Resonance is a variable that can strengthen the relationship of each
exogenous variable and endogenous variables. This study also evaluates the direct
effects of each variable and indirect influence.

Data collection in this study is using questionnaires with the number of
respondents as much as 300 with 29 items of questionnaires. Respondents in this
study are customers of Prostreet Indonesia products. The analysis technique used
is Structural Equation Modeling or SEM analysis to test the effect of
decomposition and indirect influence. The results of data collection in this study
were processed using data analysis software LISREL 8.80

The results of this study indicate that Brand Resonance becomes a variable
that can strengthen the relationship between two variables. Brand Resonance
strengthens the relationship between Brand Equity and Repurchase Intention.
Other variables also show significant value of influence on the variable of the
goal. There are some variables that do not give a significant effect, but the
relationship is reinforced by Brand Resonance.

The conclusion that can be taken from this research is with the existence of
Brand Resonance variable the influence of Brand Equity to Repurchase Intention
becomes bigger if mediated through Brand Resonance, with the value of 4,54
Therefore suggestions that can be submitted to increase Brand Resonance
Prostreet Indonesia. The company must improve the production quality of fabrics,
and designs.
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