DAFTAR ISl

ABSTRAK e i
ABSTRACT L. i
HALAMAN PENGESAHAN ..o ii
PEDOMAN PENGGUNAAN LAPORAN......cccoiiiiiierieise e, WY
KATA PENGANTAR.....cootct ettt st %
DAFTAR IS] ..ottt ree e aee e Vi
DAFTAR LAMPIRAN ...ttt iX
DAFTAR GAMBAR ..ottt X
DAFTAR TABEL ....cviiiiceee e Xii
BAB | PENDAHULUAN ..o 1
[.1 Latar BelaKang........cocoveieiiiiiece e 1

1.2 Identifikasi Masalah ... 2

[.3 Rumusan Masalah ... 3

[.4 Batasan Masalah...........cccccovoiieniiieiieec e 3

1.5 Tujuan Penelitian.........ccooeveiiiiniiiiineeeee e 3

1.6 Manfaat Penelitian..........cccocovviiniiiiineeee e 3

1.7 Metodologi Penelitian ...........ccocooviiiininineee e 4

1.8 Sistematika PENUIISAN..........ccooveriviieiieece e 4

BAB Il STUDIPUSTAKA ..ttt 6
ILLPIOVINST RIQU ..o 6

I1.1.1 Pakaian Tradisional Melayu Riau..............cccccoevvevnennnn. 7

11.1.2 Ornamen Melayu Riau..........ccoooriviniiniieieiesc e 9

TL2MOtIT e 12

[1.2.1 Pengertian Motif ..........cccoe i 12

TL3BUSANE ... e 14

[1.3.1 Pengertian BuSana...........ccoceveveiininieneie e 14

11.3.2 Busana Modest Wear ..........cccccvevveieieeneeieseese e 15

11.3.3 Perkembangan Modest Wear .............ccccevvvevreiireennn. 16

TLATEKSE ..o 17

Vi



11.4.1 Pengertian Tekstil ... 17

11.4.2 Digital Print ..o 18
I1.5Unsur-unsur dan Prinsip-prinsip Seni Rupa dan Desain..... 19
[1.5.1 Unsur-unsur Seni Rupa dan Desain...............ccccue.e.. 19
11.5.2  Prinsip-prinsip Seni Rupa dan Desain...................... 22
BAB IIl  PROSES PERANCANGAN........cciitieineneieese e 25
I11.1 Latar Belakang Perancangan..........c.cccccveveveeveenieseeseennens 25
[11.1.1 Data Lapangan .........cccocveveerrienieeneenec e 25
111.1.1.1 Perkembangan Modest Wear di Indonesia27

111.1.1.2 Perkembangan Baju Kurung di Riau........ 27

111.1.1.3 Penerapan Ornamen Pucuk Rebung ......... 29

111.1.1.4 Analisa Brand Pembanding ..................... 30

[11.1.2 Analisa Perancangan...........c.cooveveierenenenesennenns 31

I11.2 Konsep PeranCangan ..........cccuvevveeniieesnieesnieessineessiene e 34
[11.2.1 Deskripsi KONSEP......cccciverieiieieeie e 34
[11.2.2 Konsep Image board...........ccoovvviiieieneniience, 35
[11.2.3. Customer Profile / Target Market ..............c.c...... 35
[11.2.4 Konsep Lifestyle board .............ccooeiiiininiiiiinnn 36

[11.3 Hasil EKSPIOrasi .........cccovviieiiiiiccciccece e 36
111.3.1 Eksplorasi AWal ............ccccooviieieeiiiieieeee e 37
111.3.1.1 Eksplorasi Awal | .........ccccooeiiiinininnnn. 37

111.3.1.2 Eksplorasi Awal Il ..........cccooeviiinininnnnn. 38

111.3.2 Eksplorasi Lanjutan ............ccccccoveviiiieineve s, 41
111.3.3 Eksplorasi Terpilih.........c.cccoooeiiiiiiiiieeieee 47

1.4 Desain Produk ..........cccoevieeeiieiieesie e 49
I11.4.1 SKetsa Produk..........cccoevveieeiiesieee e see e 49
111.4.2 ProSes Produksi ..........cooveierienienesie e 55
111.4.3 Konsep Merchandise...........ccccevvevieeieeiieciee s, 55

HLS Produk AKNIT ... 56
I11.5.1 Visualisasi Produk............cccevvriienieiiniiene e 56
111.5.2 Visualisasi Merchandise ...........cccocovviiinenienennnns 57

vii



BAB IV PENUTUP ..o 58

V.1 KEeSIMPUIAN ..o 58
V.2 Saran dan ReKomeNndasi .........ceeeeveeeeeieeeeeeeeeeeeeeeeeeeeae 59
DAFTAR PUST AK A oottt 60
LAMPIRAN .ottt e et e e e e e e e e e et e e e e eaeeenans 61

viii



