REFERENCE

Aaker, D. A. (1991). Managing Brand Equity: Capitalizing on the value of a brand
name, NY: The Free Press.

Aaker, D. A. (2005). Managing Brand Equity: Capitalizing on the value of a brand
name. NY: The Free Press.

Abdulkareem, M. A. (2009). Effect of Brand Equity and Customer Satisfaction on the
Performance of Nigerian Bottling Company Limited. Unpublished MBA thesis;
Department of business Administration, Ahmadu Bello University Zaria,
Nigeria.

Banerjee, A. (2017). GSM vs CDMA: Whats the different? web:

https://www.androidauthority.com/gsm-vs-cdma-689328

Dornyei, Z. (2007). Research methods in applied linguistics. New York: Oxford
University Press.

Emari, H., & Jafari, A. (2012).The mediatory impact of brand loyalty and brand
image on brand equity. african journal of bussiness management.

Farah Ahmad., Najeeb U. K., and Sherwani, Islamia, J. M. (2015). An Empirical
Study on the effect of Brand Equity of Mobile Phones on Customer Satisfaction.

Garvey O. M., Emmanuel A., Boman S. A., Ikegwuiro P. U. (2016). Assessing
Brand Equity and Customer Satisfaction as Tools for Profit Optimization in
Nigeria.

Gulden Kaya Uyanik & Nese Guler (2013). A Study on Multiple Regression
Analysis.

Ha, H.Y., Janda, S., & Muthaly, S. (2010). Development of brand equity:

Evaluation of four alternative models. The Service Industries Journal.

101



Hesse, B., Wiggers, K. (2017). CDMA vs. GSM: What’s the difference between
these cellular standards? web: https://www.digitaltrends.com/mobile/cdma-vs-gsm-

differences-explained
Hill Nigel, Roche Greg, and Allen Rachel (2007). Customer Satisfaction: The

Customer Experience Through the Customer's Eyes. The Leadership Factor.

Huang, C. C., Yen, S. W., Liu, C. Y., & Chang, T. P. (2014). The relationship among
brand equity, customer satisfaction, and brand resonance to repurchase intention
of cultural and creative industries in Taiwan. The International Journal of
Organizational Innovation.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi
Komunikasi dan Informasi (1* ed). Bandung: PT. Refika Aditama

Keller K. L. (2013). Strategic Brand Management. Building, Measuring, and
Managing Brand Equity. 4/E Australia: Pearson

Keller K. L. (2014). The Journal of Marketing. Conceptualizing, measuring, and
managing customer-based brand equity.

Khan, M. N., Rizwan, M., Islam, F., Ul Aabdeen, Z., Rehman, M. (2016). The Effect
of Brand Equity of Mobile Phones on Customer Satisfaction: An Empirical
Evidence from Pakistan.

Kotler, P. & Armstrong, G. (2012). Principles of Marketing. 14/E New York:
Pearson.

Kotler, P. & Keller K. L. (2012). Marketing Management. 14/E New York: Pearson.

Kotler, P., Bowen, J., Makens, J. (2013). Marketing for hospitality and tourism.
Pearson education, Inc. Upper Saddle river.

Lassar, W., Mittal, B., & Sharma, A. (1995). Measuring customer based brand equity.
Journal of consumer marketing.

Megandanu, R. & Rahardjo, M. (2012). Analisis Pengaruh Brand Awareness Pada
Iklan Provider Telekomunikasi Seluler Indonesia di Televisi. Bandung:

Diponegoro Journal of Management.

102



Misbahuddin., Hasan, Igbal., (2013). Analisis Data Penelitian dengan Statistik (2™
ed.) Jakarta: Bumi Aksara.

Naveed Anjum, Muhammad Rizwan, Mubashir Khaleeq, Hafiz Muhammad Wasif
Rasheed (2013). Influence of Brand Loyalty in Telecommunication Sector in
Pakistan.

Neolaka, A. (2014). Metode Penelitian dan Statistik (1* ed). Bandung : PT Remaja

Rosdakarya.

Oliver, R. (1997). Satisfaction: A Behavioural Perspective on the Consumer. New

York: McGraw Hill.

Pouromid, B., & Iranzadeh, S. (2012). “The evaluation of the factors affects on the
bra” The evaluation of the factors affects on the brand equity of Pars Khazar
household appliances based on the vision of female consumer.

Pride, W. M. & Ferrel, O. C. (2016). Marketing 18/E. South-Western College Pub.

Prayogo, Hanggoro Setyo (2018). Inilah perusahaan dengan brand-brand terbaik.

https://www.wartaekonomi.co.id/read168632/inilah-perusahaan-dengan-brand-
brand-terbaik.html

Riduwan., dan Kuncoro, E. A. (2014). Cara Menggunakan dan Memakai Path

Analysis (Analisis Jurnal). Bandung: Alfabeta.

Roberts, K. (2015). Brand Loyalty Reloaded. New York. Red Paper.

Rouse, M. (2016). Definition of Telecommunication (telecom) web:
http://searchtelecom.techtarget.com/definition/telecommunications

S. K., & Given Lisa M. (2008). Convenience Sample. In The SAGE Encyclopedia of
Qualitative Research Methods. Thousand Oaks, CA: Sage.

Santoso, S. (2013). Menguasai SPSS 21 di Era Informasi (1* ed). Jakarta: PT Elex

Media Komputindo.
Sarwono, Jonathan., dan Budiono, Herlina., (2012). Stratistik Terapan Aplikasi Untuk
Riset Skripsi, Tesis dan Disertasi. Jakarta: PT. Alex Media Komputindo.

103



Siddiqi. (2011) Service Quality and Customer Satisfaction in a Telecommunication
Service Provider.

Silalahi, Ulber. (2015). Metode Penelitian Sosial Kuantitatif. Bandung: PT Refika
Aditama.

Sukestiyarno. (2014). Statistika Dasar (1* ed). Yogyakarta: CV. Andi Offset.

Sunjoyo., Setiawan, Roni., Carolina, Verani., Magdalena, Nonie., dan Kurniawan,
Albert., (2013). Aplikasi Untuk SPSS Untuk SMART Riset (1* ed.). Bandung:
Alfabeta.

Sunyoto, Danang., (2011). Analisis Regresi dan Uji Hipotesis (1* ed.) Yogyakarta:
PT. Buku Seru.

Supardi., (2016). Aplikasi Statistika dalam Penelitian (5" ed,). Jakarta: Change
Publication.

Susanty & Kenny (2015). The Relationship between Brand Equity, Customer
Satisfaction, and Brand Loyalty on Coffee Shop: Study of Excelso and
Starbucks.

Thakur, S. (2011). Service quality, customer satisfaction and customer loyalty: a
study with special reference to Indian banking industries. The Journal of Sri
Krishna Research & Educational Consortium.

Torres, A. & Tribo, J. (2011). “Do satisfied customers lead to greater brand equity?”,
Journal of Business Research.

Washburn, J. H., & Plank, R. E. (2002). Measuring brand equity: An evaluation of a
consumer-based brand equity scale. Journal of Marketing Theory and Practice,
10(1), 46-62.

Yoo, B., Donthu, N., & Lee, S. (2000). An examination of selected marketing mix
elements and brand equity. Journal of the Academy of Marketing Science, 28(2),
195-211.

Zeithaml, V., Bitner, M., Gremler, D. (2010). Services Marketing: Integrating

Customer Focus Across the Firm.

104



Zekiri, Jusuf. (2011). Measuring Customer Satisfaction with Service Quality Using
American Customer Satisfaction Model (ACSI Model).

Zikmund, W.G., Babin, B.J., Carr, J.C., & Griffin, Mitch. (2010). Business Research
Methods, (8" ed.). South Western: Cengages Learning.

Zoho Corporation Pvt. Ltd. https://www.zoho.com/survey/measure-and-build-brand-

loyalty.html

105



