
 

42 

DAFTAR PUSTAKA 

 

Ahmed, R., Seedani, S., Ahuja, M., & Paryani, S. (2015). Impact of Celebrity 

Endorsement on Consumer Buying Behavior. Journal of Marketing and 

Consumer Research, 12-20. 

Al-Smadi, M., Qawasmeh, O., Al-Ayyoub, M., Jararweh, Y., & Gupta, B. (2017). 

Deep Recurrent Neural Network vs. Support Vector Machine for Aspect-

based Sentiment Analysis of Arabic Hotels’ Reviews. Journal of 

Computational Science. 

Amolik, A., Jivane, N., Bhandari, M., & Venkatesan, D. (2016). Twitter Sentiment 

Analysis of Movie Reviews using Machine Learning Techniques. 

International Journal of Engineering and Technology, 7(6), 2038-2044. 

Chowdhury, G. (2003). Natural Language Processing. Annual Review of 

Information Science and Technology, 37, 51-89. 

Darma, I. M., Perdana, R. S., & Indriati. (2018). Penerapan Sentimen Analisis 

Acara Televisi Pada Twitter Menggunakan Support Vector Machine dan 

Algoritma Genetika sebagai Metode Seleksi Fitur. Jurnal Pengembangan 

Teknologi Informasi dan Ilmu Komputer, 998-1007. 

Erdogan, B. Z. (1999). Celebrity Endorsement: A Literature Review. Journal of 

Marketing Management, 291-314. 

Hmeidi, I., Al-Ayyoub, M., Abdulla, N. A., Almodawar, A. A., Abooraig, R., & 

Mahyoub, N. A. (2015). Automatic Arabic Text Categorisation: A 

Comprehensive Comparative Study. Journal of Information Science, 41(1), 

1-11. 

Hotho, A., Nürnberger, A., & Paaß, G. (2005). A Brief Survey of Text Mining. LDV 

Forum - GLDV Journal for Computational Linguistics and Language 

Technology, 19-62. 

Joachims, T. (1998). Text categorization with support vector machines: Learning 

with many relevant features. European conference on machine learning (pp. 

137-142). Berlin: Springer. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the World, Unite!: The Challenges 

and Opportunities of Social Media. Business Horizons, 59-68. 



 

43 

Khan, A., Baharudin, B., Lee, L. H., & Khan, K. (2010, February). A Review of 

Machine Learning Algorithms for Text-Documents Classification. Journal 

of Advances in Information Technology, 1(1), 4-20. 

Liu, B. (2012). Sentiment Analysis and Opinion Mining. Chicago, USA: Morgan & 

Claypool Publishers. 

Maharani, S. (2018, Februari 3). Retrieved from Kumparan: 

https://kumparan.com/@kumparanfood/perkenalkan-taste-of-asia-kfc-

luncurkan-menu-salted-egg-chicken 

Medhat, W., Hassan, A., & Korashy, H. (2014). Sentiment Analysis Algorithms 

and Applications: A Survey. Ain Shams Engineering Journal, 5, 1093-1113. 

Nadkarni, P., Ohno-Machado, L., & Chapman, W. W. (2011, September 1). Natural 

Language Processing: an Introduction. Journal of the American Medical 

Informatics Association, 18(5), 544-551. 

Phua, J., Jin, S. V., & Hahm, J. M. (2017). Celebrity-endorsed e-cigarette brand 

Instagram advertisements: Effects on young adults’ attitudes towards e-

cigarettes and smoking. Journal of Health Psychology, 23(4), 550-560. 

Rajman, M., & Besancon, R. (1998). Text Mining: Natural Language Techniques 

and Text Mining Applications. Data Mining and Reverse Engineering, 50-

64. 

Sabuj, M. S., Afrin, Z., & Hasan, K. M. (2017). Opinion Mining Using Support 

Vector Machine with Web Based Diverse Data. PReMI 2017 (pp. 673-678). 

Springer International Publishing AG. 

Smola, A. J., & Scholkopf, B. (2004). A Tutorial On Support Vector Regression. 

Statistics and Computing, 199-222. 

Tanesab, F. I., Sembiring, I., & Purnomo, H. D. (2017). Sentiment Analysis Model 

Based on Youtube Comment Using Support Vector Machine. International 

Journal of Computer Science and Software Engineering, 6(8), 180-185. 

Tripathy, A., Agrawal, A., & Rath, S. K. (2015). Classification of Sentimental 

Reviews Using Machine Learning Techniques. 3rd International 

Conference on Recent Trends in Computing 2015 (ICRTC-2015) (pp. 821-

829). Procedia Computer Science. 



 

44 

Van Dijck, J. (2013). The Culture of Connectivity: A Critical History of Social 

Media. Oxford University Press. 

Vidya, N. A., Fanany, M. I., & Budi, I. (2015). Twitter Sentiment to Analyze Net 

Brand Reputation of Mobile Phone Providers. The Third Information 

Systems International Conference. 72, pp. 519-526. Procedia Computer 

Science. 

Vo, H. T., Lam, H. C., Nguyen, D. D., & Tuong, N. H. (2016, May). Topic 

Classification and Sentiment Analysis for VIetnamese Education Survey 

System. Asian Journal of Computer Science and Information Technology, 

6, 27-34. 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


