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Web design is one of the most important factor of a website that determined 

whether the user like the website or not. Because visual design is the very first thing 

that anyone will experience when the open the website. It does not matter whether 

the website is actually useful, if the user simply does not like the design they will 

leave immediately.  When someone look or experience at something new at that 

moment they immediately decide whether or not they like it. This impression is 

called first impression. In a research of emotion for example, in a book “Very first 

impressions” (Bar et al., 2006) the author stated that consistent first impressions 

can be formed very quickly based on whatever information perceive within 39 

milliseconds. 

In this research we will try to create a design for a new website called 

Yokinvestasi.com and find out how much does the user like the website. 

Yokinvestasi.com is an online simulation application aimed to help investor to 

calculate how much does they have to spent to invest as efficiently as possible. The 

simulation utilize the single index model to calculate the investment portfolio part. 

Because Yokinvestasi.com is a new website, the design is also still new. That is 

why this research aimed to find out if the user accept the website or not. 

For this research to be conducted, we use the model of technology acceptance 

model to measure how does the user perceived the website Yokinvestasi.com in the 

field of usefulness and the ease of use. We also measure whether the user will return 
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to use Yokinvestasi.com again in the future by collecting behavioral intention data. 

To obtain these data we use online questioner by the help of google form and share 

it to the user. By the end of this research we have obtain 109 valid respondent. The 

respondent have answer of total 13 question, 5 perceived usefulness question, 5 

perceived ease of use question, and 3 behavioral intention question.     

Based on the result of this research, the design of Yokinvestasi.com can be 

improved even further to increase the average score of both the perceived usefulness 

and perceived ease of use. For example, the mobile design based on the respondent 

answer is still lacking and hard to use. This is because the plug-in google docs inside 

the website is simply too big for mobile screen. The image and data simply does 

not scale well for mobile use. Other than the mobile design, Yokinvestasi.com is 

still lack of other functionality other than the investment decision support system. 

For Yokinvestasi.com to thrive in the future, these suggestion must be taken to the 

core. 
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