
x 

 

List of Figure 

 

Figure 1.1 Traveloka Logo ...................................................................................... 1 

Figure 1. 2 Indonesia’s Internet users ..................................................................... 5 

Figure 1. 3Indonesia’s online shopping Infographic............................................... 6 

 

Figure 2. 1 Research Framework .......................................................................... 31 

 

Figure 3. 1 Research stage .................................................................................... 49 

Figure 3. 2 Descriptive continuum line ................................................................. 56 

 

Figure 4. 1 Continuum line of Efficiency ............................................................. 69 

Figure 4. 2 Continuum line of System Availability .............................................. 71 

Figure 4. 3 Continuum line of Fulfillment ............................................................ 73 

Figure 4. 4 Continuum line of Privacy .................................................................. 75 

Figure 4. 5 Continuum line of Responsiveness ..................................................... 77 

Figure 4. 6 Continuum line of Contact ................................................................. 79 

Figure 4. 7 Continuum line of E-Satisfaction ....................................................... 81 

Figure 4. 8 Continuum line of E-loyalty ............................................................... 84 

Figure 4. 9 Outer model result .............................................................................. 85 

Figure 4. 10 Inner model result ............................................................................. 91 

 

 

  


