ISBN 978-979-25-0221-3

PROCEEDINGS

International Seminar on Business and Management
“Improving Business Competitiveness Through Integrated System”

~ Bandung, April 27-28, 2011

T e ————

Widyatama University De La Salle Lipa
Bandung, Indonesia Philippines



@ International Semindr on Business and Management @
o/ Improving Business Competitiveness Through Integrated System

Widyatama Bandung, April 27 - 28, 2011 De La Salle Lipa
TABLE OF CONTENT
PREFACE i
TABLE OF CONTENT : ‘ . ii
WELCOMING SPEECH vii

RESEARCH PRESENTATION
Sub Themes A : Industrial Economic and Strategic Management

1. Cahyaningsih: The Effect of Corporate Characteristic Toward Corporate Social Responsibility

DiSCIOSUTE. .. ..viiiiiiiiiiiiit it iiii ittt ettt e ittt s et ta bt ssencasbssssassasansen A-1
2. Dewanti Retno; et.al.: Building Regional Potential Competitiveness Through the BATIK Small

Medium Enterprise (SME)......c..cueerirenienimmiiiiniinieiieiiiiieieiie it erraneessusssiassnssnnn A9
3. Hanoum, Syarifa; et.al.: Formulating Strategy of An Automotive Component SMEs Cluster In

East Java - Indonesia................coueennnn, asasusaaes eatettsesessesitaueeatancietsuesasianssannarantises A-17
4. Hartono, Widjaja: Creative and Innovative Business: Key Success Factor to Increase

Competitiveness in Global Era............cccoiiiiiiiiiiiiiiiiiiiii e A-25
5. Hongdiyanto, Charly: Export Strategy of Indonesia Cocoa Facing Trade Liberalization........ A-30
6. Ismail, Zakaria; Ramli Bahroom: Achieving Business Competitive Advantage in the

Education Industry in Malaysia: A Case of OUM’s Differentiation Strategy................c..... A-36
7. Kusuma, Meidiahna: The Influence of Cultural Factors in Media Industry........................ A-42
8. Kusumastuti, Dyah: Aligning Human Resources and Business Strategy..c.oeuverininieniiiecenans A-48
9. Magnale; Sujatna Umesh Bolake: Improving Busiriess Competitiveness through Integrated

3T (- 1 T U PP A-56
10. Mohamad, Wardah; Tuan Fatma Tuan Sulaiman: Creativity — Gaining Competitive

Advantage for the Small BuSINess...........ccuveieniirnerirereieeueeierrerereieeieraerensnneneenns A-61
11. Prabowo, Eri: The Journey of Asset Management at Saguling Electric Power Plant, PT.

Indonesia Power of PT. PLN......c...ociiiiiiniiiiiiiniinicinsenniinniices o vesensinresereseaas A-65

. . . ROAL Y L

12. Puspitasari, Devy Mawarnie: Analysis of Good Corporate Goverq‘a e Applcation toward

Banking Productivity in Indonesia.................cccccovivvinsnninnnnnnn, ) .%';,'3.3 ¢ SO A-70

L. S |

13. Sanny, Lim: Resource Base View for Competitiveness of Franchise Business in Education....... A-76

14. Shafii, Zurina; Amrizal: Improving Business Competitiveness Through Integrated Banking
System: Case Study Analysis in Bank Islam Malaysia Berhad (BIMB) and Bank Syariah Mandiri

(BSM).. e e et et e e e e ee e ven e eae s eees A-80

»e



@ International Seminar on Business and Management @
Improving Business Competitiveness Through Integrated System
Widyatama Bandung, Apnl 27-128,2011 De La Salle Lipa

15. Sutami, Eka; et.al.: The Effect of Voluntary Disclosure of Environmental Performance and
Level of Externalities to Corporate Economic Performance...........ccerveeersiuveeesssevereeessueens A-87

Sub Themes B : Marketing and General Management

1. Anwar, T. Adriansyah; Remilda, Sofyan: The Influence of Brand Image and Customer Value

on Customer Loyalty of Nokia High-End in Bandung............ccoeveniieieiiinninniiiiiiiinnnnnnnnn B-1
2. Maya Ariyanti: The Factor Analysis of Marketing Mix Blackberry Internet Service (BIS)..... B-8

3. Diryana, Ivan; et.al.: The Effect of Buyers’ Characteristics on The Selection of Categories of
Indonesian Domestic Airling ServiCe........cccvuvieiieriiiiitiiiciiiiimiiiiiieeseiriiieessneeneressnon B-11

4. Wien Dyahrini; Alfiah Hasanah: The Implementation®of Total Quélity Management (TQM)

Based On Staff Perception to the Operational Performance of PT. Kereta Api Indonesia....... B-15
5. Firdaus, O. Mohammad, et.al.: Medical Knowledge Sharing of Physicians on Medical Record
(Literature ReVIEW).......cuuiiuiiriuiiiiiiiiiiiiiiiiretir e e tnieneee e cste st sae ittt ssesatetasansaenes B-23
6. Hapsari, Y. Ayuningtyas; Tezza A. Anwar: The Influence Of Customer Relation On Customer
Value Of Universitas Sangga Buana YPKP Bandung............ccceveeriicrnniuiaiianiinianinnnninnn B-28
7. Kurniawan, Ryan: Environmental Vision Of Tourism Destinations In Creating Domestic
Tourist  Satisfaction (Study Area Tourism In Shopping Street Cihampelas
Bandung).......cc.covrenannnnn. B-34
8. Lunarjanto, Andy; Irvan Prayoga: When Private Tumns Public: Investigate Research on the
Impact of Market Development Strategy to the Perception of Quality.............ccoceeeeieiiiin B-41
9. Manivasugen, Yendistriani: The Correlation Between Sales Promotion Tools and Consumer
Purchasing Decision at SOGO Department Store Pondok Indah Mall.....c.....c..ocooiviiiinn B-48
10. Manivasugen, Yendistriani: The Correlation Between Micro Analysis Factors of Location and
Consumer Purchasing Decision in Plaza Semanggi.............cccccvvniviiiiniiininiiniinn ., B-56
11. V.S Mangale; Suhas Khandal: Magnify Impact on Customer through Emotional
Advertisement... B-64
12. Muchsam, Yoki; Falahah : Gain Competitive Advantage Through CRM
IMPlemMentation. ... ...cccuuiiiiuiiiimiiiirniiinrerii e ererese s s e sttt se s e e na e aas B-71
13. Noor, Any: Perception of Service Quality, Price and Flight Safety of Indonesian Low Cost
Airlines (LCA).c.ouviininnonieiaeiiiian B-78
14. Rumanti, Augustina Asi
with Company’s Competit B-86
15. Widjaja, Fransisca Budyanto; Ivan Prasetya: Online Features and Buying Intention in
B-92

16. Martinez, Erickson; Edgar Allan Castro: Correlates between Communication Symmetry,
Message Persistence and Change Commitment: DLSL Communications Chalanges during a Post

Transition Period (A Work in Progress).........ovouuueeriieiiiiiereirenseceisenienitiimiinaee. B-99

iii



@ ; International Seminar on Business and Management @
&/ Improving Business Competitiveness Through Integrated System
Widyatama Bandung, April 27 - 28, 2011 De La Salle Lipa

17. Abdullah, Yusuf; Pipin Sukandi: The Influence of Market Strategy and Value Creation on
Marketing Performance (A Survey on Bank Perkreditan Rakyat at West Java Province)......... B-105

Sub Themes C : Education and Human Capital

1. Adawiyah,' Wiwiek Rabiatul: Workplace Spirituality as a Moderator on Soft TQM and Job
Satisfaction’s ASSOCIALION. .. ...ccveuruerererenrueeireereriiieneeererertsneeresaseeennnsrennseensesssnoesens

2. Hero Gunawan: Teaching English to Achieve Students’ Competitiveness in the Global Market.. C-9

3. Hung, Yishuo; Heh Jason Huang: A ical Choices Between Business Students
and Seasoned Managers: a Social C ck ............................................... C-13

4. Yani Iriani; R. Lisye Herlina: The Influences of Work Culture to The Employee Work

Productivity in PT DewasutrateX Cimahi.............cccuuuuueiierierrnnnneeerrnnesreeennnneereeerneneenn C-18
5. Islam, K. Dahirul; et.al.: A Synopsis on House of Quality (HOQ) Matrix for the Transformation
of the Students, Requirements into Technical Requirements: the Way Quality Function
Deployment (QFD) Secures Student Satisfaction..............cevvuueevereenirnniniineennineenneaneenen C-23
6. Dwi Kurniawan : Identifying Leadership Development Factors in Indonesian Islamic Boarding
Schools (Pesantren) Using Factor Analysis Method...............c.ccocevvvveennnnnn... etenereraene, C-28
7. Pramuka, B. Agus: Does Quality Assurance In Higher Education Determine Quality Culture?.... C-35
8. Purwadi, Didik: Analysis of Factors should be Considered on Human Resource Planning for
Agroindustrial Sector in INAONESIA. .. ......uuireririiiieeeerrennreieierrerneneersncesereennsenseeseeenen C-42
9. Sujatna, Eva Tuckyta Sari : Thematic Progression in Business English
C45

10. Sari, Puspita: Creating an Effective Presentation in English for Business Communication Class.  C-51

" 11. So, Idris Gautama; et al: Aspects that Influence Students Interest to Become Entrepreneurs

" (Case Study at Binus University)........cccceeeuiiirueeennnieenneerennernneeneesoceneenes C-54

12. Subagyo, B. Adi; et al.: Changing of Knowledge and Attitude in Tailor Made Training: An

Experimental RESEArch..........uuuuuuieucieerrereeeniiuienenrtierieseseesasnnnerrnnnsesnnsessrsenssene C-60

13. Simanjuntak, Menara; Haryadi Sarjono: How to Build Professionalism at A Workplace
TOAAY'S. .o e et e e s e e s e s eais

14. Hung, Yishuo; Heh Jason Huang EM d Gender Differences in Behavior
Integrity ' : C-70

15. Ida Zuraida: Unearthing Strategies to Augment Human Resources Competitiveness in the
Business World: Focusing on the Language ASPECt...............cceeeeeereeeeeeeeeereneerneesenssassnes

C-66

C-76

16. Lunar, Bernando: De La Salle Lipa’s Share on the One Million Trees and Beyond Project of De
* LaSalle Philippines: Its Current Achievements, Challanges and Opportunities...................... C-80

v



@ . International Seminar on Business and Management @
o/ Improving Business Competitiveness Through Integrated System
Widyatama Bandung, April 27 - 28, 2011 De La Salle Lipa

Sub Themes D : Accounting and Finance

1. Chun, Loo Sin; Norsuhaida Binti Husin: The Impact of Corporate Bond Rating Changes on

Stock Returns: Evidence from Malaysia..........cccccivviieieieisieiunsinniriiiieincieiennenn. D-1
2. Zakaria, Adam: The Early Years Implementation of Revised PSAK 16: Cost or Revaluation

Model For Property, Plant, and Equipment D-8
3. Kurniawan, Reza: Financial Performance Analysis Using Financial Ratios...........c.c..c.ceuu. D-14

4. Oktavia, Evi; Ria Yuliani: Role of Internal Audit in Supporting Effectiveness of Internal
© Control Micro Credit..........occvvrruiiiniiiieiiimniiiineiiiiiiii et icenerissteeteeesesiasnanene D-20

5. Saharim, Ricky Adiputra, et.al: Value Relevance off 35 and Book Value of Equity With
Eamings Management as Moderating Variable for M ufacturing Comppny Listed in Indonesia

Stock Exchange Period of 2005 - 2008.................. Ll eeeatersesresosemdirneronosstnasenenssenson D-27
6. Santosa, Perdana Wahyu: The Longterm Performance Trends Analysis and Managing
Expectation for Active Value of PT Semen Gresik, Tbk................ eteseeterotstetsecnarnrsasennes D-36
7. Sarebanha, M. Reza; Iman Zare: Study of Company’s Accepted Effect on Enough Disclosure
Rate in Financial Statements in Tehran Stock Exchange..........ccocoiviniiiiiiiiniiininnininn D-44
8. Sherlita, Erly: The Relevance of Accounting Information in Bond Market...........c.ccccovee... D-52
9. Tulasombat, Sirikul;- Chanchai Bunchapattanasakda: Effects of Exchange rates on
Thailand’s Export VOIUMES.........ccceeveniriennreenceeneccsenanen eeesenerrecrtetuesniessassnseesanns D-60
10. Yunike; et.al.: Effect of Internal Mechanism of Good Corporate Governance and Firm Size to
Earnings Management as An Intervening Variable for Manufacturing Company Listed In
Indonesia Stock Exchange Period 0f 2004 —2008..............cccciieviiiiniiiiiiniiiiincinnenen D-67
Sub Themes E : Information System
1. Fajar, Abdulah; et.al.: A Mapping of Common Information Model : A Case Study of Higher
Education InSttution............cccceeviriiiiiiiiniiniiiiii i e erreerineniean E-1
2. Gui,A gs;;et.al,;q‘g ernance Measurement................... S PR E-7
SRR
3. Henda iﬂ&tﬂ. RM Information System Control Evaluation at PT. CA.................. E-11
4.  Julisar: Information Technology to Integrate Supply Chain Management and Just In Time......... E-19
5. Murnawan, Ros Sumiati: Analysis of Enterprisg-Archi els Using Performance
Quantitative Analysis Technique..........c.cccccee..... sf a: qml ........................... E-26
¢ t 7 t
13 4
6. Saptadi, Singgih; et.al.: Internet Adoption and Bu.g. _‘-ﬁ‘ﬂﬁ ’:l‘echnology Alignment in
Indonesia SMES : A Literature ReVIEW..........cceueueiiiiiiiiieerimmeniniiiiiiitiissiianieeieinns E-35
7. Yuniarti, Rita; Alya Maryam: The Influence Of Point of Sales Information System on
Inventory
E-41

COMITOL. o e et ie ittt e eteetetetrtessacnsesssnsarssssssenssssossnsnnensossssssssssnsansassnsnss



: @ International Seminar on Bllsmess and Management
\-/ Improving Business Comipetitiveness Thirough Initegrated System

Ay g e o

8. Vem, Through th‘e Clouﬂs A Leammg Management System
for Departi€rit:.......iceeeeeiiinnneeeeeenneneneereenrennenens

9. Istambul, M. Rozahi: The Desngn Planning Budget Nééds of Refigees Toward Disaster Using
Spatial Analysis of Buffer Zone......eeneererrrenerenns P PO SUPON

ark Antony G et.al.:

-

Sub Themes F : Industrial Engineéﬁug"ﬁiiﬂ.'(’)iré‘i‘aﬁmi Management
1. Arindya, Radita: Process Modification at Sempah Térmmal to Cope With the Increase of
.Associated Condensate Production Economlcally....; ...................................................

2. Arumsari, Anthon Salusu; Improving the Performance of Physwal Asset Thirough Optunal
.Preventive Maintenance Determmatxon...... et eaees etreereiernncrnesiannes eceseessanes

3. Bawono, Baju: Optimization Experimental Desig‘n’ 6f-Ch‘areoal Pressed....cc.ccuuenrrereieenennnn.

4. Candra, Sevenpri: The Road of ERP Success: A Framawork Model For Successful ERP
Implementation ............cceuvvueiervvinnreeeeeneenns Ceeevneeresetsebetetnecnsnsanranns TP

5. Hidayat, Rahmat; Yudha H.: Determining the Value of the Internal Rate of Return (IRR) with
Newton Raphson Algorithm

6. Laurence: Using Time Wighted Chart: An Early Dewc‘tioh‘Tools of Lateness......................

7. Purnomo, Agus Analysxs of Bullwhip Effect Value Inﬂtlenced Vanatlon Supply and Demand
(Simulation in Supply Chain Retail "Y" in The Clty OfBahdu‘ng) ................... ceesieeeanaeanen

8. Sedani, Chetankuniar M; Ramesh R. Lakhe: Ifnﬁa‘t:wf ISO Cei‘hﬁcatlon dnd Other Factors on
Manufacturing Performance: Investigation from Indlan' SMEs...

9. Soebandrija, Khristian Edl,Nugroho: Value- Chmanezmnt -An Integrated System and
Enhanced Business Compétitiveness in FMCG Indu’stry Case Study .................................

10. Nurwandi, Luthfi: Determination of Cost Prddﬁct Desxgn Wxth Ltmgest Route Problem (A Case
Study on Vespa Pedal Coupling) . vonersse

o Manaaeﬁset PPt

11. Prihadi Waluyo: Preliminary Study of Dlsaster Need ‘
SNI Integrated N [T SO SR S S foaomes

|

Bandung, April 27 - 28, 2011 . De La Salle Lipa

F-1

F-6

F-12
F-18

F-22

F-30
F-33
F-40
F-47
F;52

F-571 =



@ . International Seminar on Business and Management @
\/ Improving Business Competitiveness Through Integrated System )
Widyatama Bandung, April 27 - 28,2011 De La Salle Lipa

The Factor Analysis of Marketing Mix Blackberry Internet Service
“ (BIS)
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ABSTRACT

The market growth of the telecommunication sector has been significant in the last fifieen years. One of the reason
because people always need to communicate each other whenever and wherever they are. So for this reason, Research
In Motion (RIM) in 2004 with blackberry product came to Indonesia. Blackberry has service for push email, telephone
cellular, short message, browsing, and messenger. The growth of blackberry in Indonesia was growth very quickly.
Blackberry user in Indonesia more than 1 million (ATSI, 2010). This research intends to gain data and information
related the factor analysis of marketing mix blackberry internet service in Bandung. The study and discussion of the
descriptive analysis on the telecommunication industry yielded conclusions that only six factors are important in
customer decision to choose the blackberry internet service. They are variation of program pricing, the number of

intermediaries, variation service package, speed of access, fitur and coverage.
Keywords: Marketing Mix, Blackberry, Factor Analysis.

1. INTRODUCTION

The market growth of the telecommunication sector has been significant in the last fifteen years. One of the reason
because people always need to communicate each other whenever and wherever they are. So for this reason, Research
In Motion (RIM) in 2004 with blackberry product came to Indonesia. Blackberry has service for push email, telephone
cellular, short message, browsing, and messenger. The growth of blackberry in Indonesia was growth very quickly.
Blackberry user in Indonesia more than 1 million (ATSI, 2010). The blackberry user growth because shifting of the
target market. In the begin blackberry user only for business people, know everybody especially in young people use
blackberry for connect each other. The other reason rising the demands for blackberry in line with the growing of the
social networkers like facebook, and twitter.

The demand of blackberry makes the competition tighter. The competition between Telkomsel, Indosat, XL, Axis and
“3” more competitive. All operators have a marketing strategy to achieve their goals. The marketing strategy consists of
selecting target market and developing marketing program. In this situation the company must give the program that
easy to understand by customer. For this reason the company should understand marketing mix factors that important in
customer mind. Based on the aforementioned background, the central theme of the research is “The Factor Analysis

Of Marketing Mix Blackberry Internet Service (BIS)”.

1.2 Research Objectives

This research intends to gain data and information related the factor analysis of marketing mix blackberry internet
service in Bandung

1.3 The Use of the Research

In conducting the research on the telecommunication industry in Bandung, the author aims to contribute as follows:

1. Theoretical Contribution
The research contributes to the knowledge aspect by confirming the variables and the development of research

indicators especially in the field of marketing management regarding the aspect of marketing mix in
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telecommunication industry, and can be a source information or reference for future research in the
telecommunication industry.

2. Practical Contribution
The research also contributes to practical use by offering some insights for the industry to develop effectiveness in
marketing mix program.

2. FRAMEWORK

The Telecommunicaticn industry is growing rapidly at present. This growth is due to the increasingly fierce
competition. In order to maintain the market share, producers must be able to implement good marketing strategies.
They involve satisfying the needs and wants of the customers which may be achieved by providing good products or

services.

In order for a product or service to be acceptable for a customer, a company needs to decide upon the suitable strategy.
It is from companies that are able to exhibit an advantage over the competition that the customers will buy their
products or services. Porter (1985) proposed that in order to have an advantage over the competitors, a company needs
to apply the following strategies: (a) differentiation, (b) low cost, and (c) focus.

Bearden, Ingram and LaForge (2004) proposed that marketing strategies consist of selecting a target market and
developing a marketing mix to satisfy that marketing needs. A target market is a defined group of consumers or
organizations with whom a firm wants to create marketing exchanges. A marketing mix is the overall marketing offer to
appeal to the target market. It consists of decisions in four basic areas: product (development of a product, service, or
idea to exchange), pricing (what to charge for the exchange), and integrated marketing communications (how to
communicate with the target market about the possible exchange), and distribution (how to get the product, service, or
idea to the target market to consummate the exchange). The indicator for this research are variation service package,
speed of access, stability of access, user friendly, brand awareness, product easy to remember, fitur, pricing, variation of
pricing program, advertising, sponsorship, discounting, reward, brand image, personal selling, the number of

intermediaries, and coverage.

3. RESEARCH METHOD

The research implements the economics science approach especially the management science focused on marketing
management such as product, price, place, promotion in the telecommunication industry. The study involved
distributing a survey to 200 respondents who were user of Blackberry Internet Service (BIS) from Telkomsel, Indosat,
XL, and Axis in Bandung. Based on the objectives, this research is a descriptive study. Observations were conducted

using cross-sectional time horizon.

Keeping in mind that the main aim is to reduce the factor of marketing mix variables, therefore the approach and
solution techniques used as the analysis tool in this study is the factor analysis.

4. RESULTS AND DISCUSSION

Factor analysis use to extract factors in marketing mix that important to the customer for decision to choose provider
blackberry internet service.. The marketing mix factors are variation service package, speed of access, stability of
access, user friendly, brand awareness, product easy to remember, fitur, pricing, variation of pricing program,
advertising, sponsorship, discdunting, reward, brand image, personal selling, the number of intermediaries, and
coverage. Before factor analysis, we use the barletts test sphrecity & Kaiser Mayer-Olkin (KMO) to check number of
valid cases for each variable. The result for KMO and Barletts test can see in Tabel 4.1.
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Table 4.1 KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. | 609
Bartlett's Test of Sphericity Approx. Chi-Square 577.805
Df 153
Sig. .000

From the table, the result of KMO are 0,609 with significant value 0,000. The result are more than 0,5 and the
significant value less than 0,05, indicate the variable valid. :

The result from factor analysis is that only 6 (six) factors that customer think that important. The six factors are
variation of program pricing, the number of intermediaries, variation service package, speed of access, fitur and
coverage. This factor is important to customer because the target market now for blackberry internet service is young
people who spend not much money for communication. That indicate that the variation of program pricing is important
than the other. The other reason customer always wants something easy, so they think the number of intermediaries is
important.

5. CONCLUSIONS

The study and discussion of the descriptive analysis on the telecommunication industry yielded conclusions that only
six factors are important in customer decision to choose the blackberry internet service. They are variation of program
pricing, the number of intermediaries, variation service package, speed of access, fitur and coverage.
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