DAFTAR ISI

HALAMAN PENGESAHAN ..ot i
HALAMAN PERNYATAAN ..ottt ii
ABSTRAK ...ttt i
ABSTRACT .. \Y
KATA PENGANTAR .ttt Y
DAFTAR ISL. .ottt vii
DAFTAR GAMBAR ..ottt nes X
DAFTAR TABEL ...t Xi
DAFTAR LAMPIRAN ...ttt Xii
BAB | PENDAHULUAN ..ottt 1
1.1 Gambaran Umum Objek Penelitian ..............ccccoveveiieii i, 1
1.1.1 Sejarahn USaNa ........ccoveiiiiiiieiesiesieeeseee e 1
1.1.2 Visi dan Misi USaNQ.........cccccueiiiiiiiiieniiie e 1
1.1.3 StruKtUr OrganiSaSi ........cccverveerueeieiiesieaiesee e eseesree e e srae e enre e 2
1.1 4 Produk USaNa........cccviiiiiiiiiiesiesisese e 3
1.1.5 1000 USANA .....eiiiiiiiiiiiieieieie e 4
1.1.6 Legalitas Usaha dan Alamat Usaha ............ccccoeeveiiiininiiieeen, 4
1.2 Latar Belakang Penelitian .............ccccovveviiie i, 4
1.3 RUMUSAN MaSAIAN ..ot 9
1.4 Tujuan Penelitian .........cooooiiiiiiieee e 10
1.5 Kegunaan Penelitian ..........ccocviiiiiiiiiieeeee e 10
1.5.1 Kegunaan AKademisS .........ccceiveiiiieieeie e 10
1.5.2 Kegunaan PraktiS .........cccccoviiriieiiiic e 10
1.6 Sistematika PenuliSan ..........cccocevieiiiiiiiieeneee e 10
BAB Il TINJAUAN PUSTAKA ...t 12
2.1 RaANGKUMAN TEOMT ...uveevieiiie ettt 12
2.1.1 Pengertian PEMAsaran ..........cccccveveeiiuieiiesieesie e s 12
2.1.2 Pengertian Manajemen Pemasaran ...........cccceeerenenenenieseseenan, 12
2.1.3 BaUuran PemMASAraN. ........ccccueieeiiieiieiiee e siee e seeesiee e e siee e 13
2.1.4 Komunikasi PEMAaSaran............ccceeverueeieeseeresreesneseeseesnessesseesens 13

vii



2. 1.5 Perikalanan........cccueeeeeeeeeeeeeeeeeee e 15

2.1.6 Langkah-Langkah Dalam Keputusan IKlan .............ccccooivinennee. 16
2.1.7 Pengukuran Efektivitas IKIan ..........c.ccoooiiiiiniicee, 17
2.1.8 Sosial Media Marketing..........cccovvveveiieiieene e 17
2.1.9 Direct Rating Method ..........ccccooiveiiiie e 18
2.1.10 Studi Komparatif...........ccoooiiiiniiiice e 19
2.2 Kerangka Pemikiran...........ccooeieiiieniiiiisieeeee e 19
2.3 Penelitian Terdahulu .........ccooveiiiiiiii 20
BAB Il METODE PENELITIAN ....coiiiiiiiicee e 22
3.1 JENIS PENEITIAN. ....c.eiiiecii e 23
3.2 Variabel Operasional ..o 23
3.3 SKala PeNQUKUIaN..........cccoviiiee e 27
3.4 Tahapan Penelitian...........ccccovoiiiieiicie e 28
3.5 Populasi dan Sampel ..........ccoooiieiicii e 30
3.5, L POPUIBST ...t 30
3.5.2 SAMPEL .o 30
3.5.3 Teknik SamPliNg......ccoveveiieiiie e 31
3.6 Pengumpulan Data..........ccccceeiiiieiicic e 32
3.6.1 SUMDEEN DALA ....ocvveeeeireiie e e e 32
3.6.2 Metode Pengumpulan Data............ccoovieriiieienencesesceeeene, 32
3.7 Uji Validitas dan Reliabilitas...........c.cccovevieieiiciiccecc e 34
3. 7.1 UjJi ValditaS.....ccveivieie e 34
3.7.2 Uji Reliabilitas ........ccoooiiieiiiiee 34
3.8 Teknik ANaliSiS Data.........c.ccveruirieiieriieieseese e see e 35
3.8.1 Analisis DesKriptif........c.ccoveviiiiiieiicc e 35
3.8.2 Direct Rating Method ............cccoeiiiiiiiie e 36
BAB IV HASIL DAN PEMBAHASAN ... 39
4.1 Karakteristik RESPONUEN .......c.vviiieiiie e 39
4.1.1 Karakteristik Responden Berdasarkan Jenis Kelamin................. 39
4.1.2 Karakteristik Responden Berdasarkan Usia ...........c.ccccceeiiveennn, 40
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan...............c........ 41
4.2 Hasil Uji Validitas dan Reabilitas Kuisioner Penelitian ..............c........ 42

viii



4.2.1 Uji Validitas ......cccoeieeiiiie e 43

4.2.2 UJi REaDIITAS .....c.eoiiiiiiiieeee e 44
4.3 Analisis Efektivitas Iklan Dengan Metode DRM ..........ccocoviiiieienn, 45
4.3.1 DIMENST ATEENTION ..ot 45
4.3.2 Dimensi Readthroughness ..........ccccocvvveiieieccccecce e 47
4.3.3 DIMENST COGNITIVE ... 48
4.3.4 DIMensi AfFECLION .....ccvviieiieiee e 49
4.3.5 DIMENSI BENAVIOK ....c.viiviiiiiiieieiesiesie s 50
4.4 Analisis Deskriptif Studi Komparatif ............cccooooovveiiiiiciiiecccee, 53
4.4.1 ReSPON AMENTION ..ot 53
4.4.2 Respon Readthroughness...........cooevviininiiiciene e 54
4.4.3 RESPON COGNILIVE .....eciviiieieieie et 55
4.4.4 Respon AffECtiON .......ccviiiiiece e 56
4.4.5 ReSPON BENAVION .......ccviiiiiiieie st 57
4.4.6 Hasil Direct Rating Method............ccooviniiiiiinc e, 58
BAB V KESIMPULAN DAN SARAN ...ttt 59
5.1 KeSIMPUIAN ..ot 59
0.2 SANAN ..ttt 59
5.2.1 Bagi Perusanaan............ccccoouereiiniieniiieeee e 59
5.2.2 Bagi Peneliti Selanjutnya...........ccccooviiiiiiiiiieienccseceeee, 60
DAFTAR PUSTAKA
LAMPIRAN



