DAFTAR ISI

HALAMAN JUDUL....oiiiiiiie et ee e annnan s i
HALAMAN PERSETUJIUAN. ...t i
HALAMAN PERNYATAAN. ...t et ii
KATA PENGANTAR. ...ttt sttt st te et ae st ae e aeannnaeanneeas WY}
HALAMAN ABSTRAK ...ttt tte et st ste e saae e ntae s eeenneeas Vi
[N I B 1 Y S PRR viil
DAFTAR TABEL.....co ittt et e e e ae e e e Xi
DAFTAR GAMBAR. ...ttt e et ae s Xii
DAFTAR LAMPIRAN. ...ttt ettt e et ae e aae e e e ane e raeaeenees Xiii
BAB | PENDAHULUAN
1.1 Gambaran Umum Objek Penelitian............occooviiiiiiiiiiicce e 1
1.1.1  Profil PErusahaan...........c.ccceieiieiiiieie et 1
1.1.2  Visi dan Misi Perusahaan............cccceveienineninie s s 1
1.1.3  LOQO PeruSaNaan.........cccoueiuueruriieerieeiesieeseesiees staeseasseesseeneesseesessneesseenee e 2
1.1 4 PrOQUK.....oceiiiciie et e 2
1.2 Latar BelaKang..........ccoviiveieeieeiie ettt et enaesneenne e 3
1.3 Perumusan Masalah...........ccocoiiiiiiiii e 9
1.4 TUJuAN PeNEIILIAN.......ccviiieceicece et et eree s 9
1.5 Kegunaan PenelItIAN..........cccocviiieeieiie it 9
1.5.1 Kegunaan PraKtiS..........ccciveieiieiiiiecie e st ses e se e e e ans 9
1.5.2 Kegunaan TEOMLIS.......cucueiiiriiieeie e stee e st 10
1.6 Sistematika PENUIISAN. .........cccuiiiiiiiie e e 10
BAB Il TINJAUAN PUSTAKA DAN LINGKUP PENELITIAN
2.1 Tinjauan Pustaka Penelitian............cccccocieiiiiiecie e 11
2.1.1 PEMASAIAN. ... .ciitieitie it ettt ettt ettt sttt e nr e sn e e e e e nn e anee s 11
20,2 JBSA.. ettt e r e r e e 12
2.1.3  Bauran PemMASAIaN...........coueiuieiieiiiesiie sttt e sree e 12
2.1.4  Perilaku KONSUMEN......ccviiiiiieiieise ettt 16
2.1.5 Proses Keputusan Pembelian...........ccccocvveiiiiiiieiie e e 19

2.1.6 Hubungan Bauran Pemasaran Terhadap Proses Keputusan Pembelian..22
2.2 Penelitian TerdanUlU..........c.oooiiiiiiiiii s 24

viii



2.3 Kerangka PEMIKIFAN. ........cciiiiiiicie e e 33

2.4 HIPOLESIS PENEIITIAN. .....veiiiiieecie et s 35
2.5 Ruang LingKup Penelitian..........cccoce i e 35
BAB 11l METODE PENELITIAN
3.1 .JENIS PENEIHTIAN. ...ttt et sreenne e 37
3.2 Operasionalisasi Variabel dan Skala Pengukuran..............ccoceoeneiincicnenennn, 37
3.2.1 Variabel Penelitian...........ccoooeiieiiiiiece e e 37
3.2.2  SKala PengUKUIAN. ........cccooiiiieieie et 39
3.3 Populasi dan SamMPel...........cooiiii i 40
3.3 1 POPUIBSI. ... s 40
3032 SAMPEL . s 40
3.3.3  Teknik SAMPIING......ccviiiiiieic e 41
3.4 Teknik Pengumpulan Data...........cccoveieiiiiiinieise e e 42
341 JENIS DALA.....eeceieiiiece ettt e 42
3.4.2 Teknik Pengumpulan Data...........cccceiviiiiiieiesie s 42
3.5 Uji Validitas dan Reliabilitas...........ccccoveiiiiiiiiiie e s 43
3.5.1  UjJi ValAItaS......ccvieeecie ettt st 43
3.5.2  UjJi Reliabilitas.......cccccoveiieieciiecii e e e 45
3.6 TeKNik ANALISIS DALA.........ccviieieiiie e s 46
3.6.1  ANalisis DeSKIIPLIT.........ccviiieie e e 46
3.6.2 Method of Successive Interval (MSI)........ccccooeiiviiiiniecie e, 48
3.6.3  Uji ASUMSIH KIASIK.......ccveirerieciiesiiie et 49
3.6.4 Analisis Regresi Linier Sederhana............ccccccovveviiiveieciesiesscieese e 51
3.7 Pengujian HIPOTESIS. .....ccvvcieiiieieiie ettt e e e enaeeree s 51
3.7.1 Pengujian Hipotesis Secara Simultan (Uji F).......cccccovveiviieiiiiiiieenns 51
3.7.2  KOEFISIEN DELEIMINGSI.....cvivveeiieiiiie ettt s 52
BAB IV HASIL PENELITIAN DAN PEMBAHASAN
4.1 Karakteristik RESPONUEN..........coviiiiecie et 53
4.1.1 Karakteristik Responden Berdasarkan Jenis Kelamin............................ 53
4.1.2 Karakteristik Responden Berdasarkan USia.............ccccceeveiieiiieciveenenne, 54
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan...........ccccocovveivecnnnenn. 55
4.1.4 Karakteristik Responden Berdasarkan Jumlah Pendapatan................... 55
4.1.5 Karakteristik Responden Berdasarkan Berapa Kali Pembelian.............. 56



4.2 HaSH PENEIILIAN. ......cviiiiiiie e
4.2.1 Analisi Deskriptif Variabel...........ccooooiiiiiiiic e
4.2.1.1 Analisis Deskriptif Variabel Bauran Pemasaran...........cc.ccccevvenenes
4.2.1.2 Analisis Deskriptif Variabel Proses Keputusan Pembelian.............
4.2.2 Method of Successive Interval (MSI)........cccoooiiiiiiiiiisee
4.2.3 Uji ASUMST KISIK.......ccooiiiiiiiiiicc e e
4.2.3.1 UJINOIMAITAS......coeiviiiieiieieie i s
4.2.3.2 Uji MURIKOHNIEITEAS. ......oiviieieie e
4.2.3.3  UjJi Heterokesdasitas. ..........ccoerveruerierieiienie e st
4.2.3.4 Uji AULOKOTEIASI.......ooiviiiieiiiiiiiecice e
4.2.4 Analisis Regresi Linier Sederhana...........ccoccovveieiiiencnie e
4.2.5 Pengujian HIPOTESIS. ......ccviieiiiiieie et
4.2.5.1 UjJi SIMUIAN (F)..ooviiviieiiieiieeeeeee e e
4.2.6 Koefisien Determinasi.........ccceriiererieiiie e e
4.3 Pembahasan Hasil Penelitian.............cccooeiiiiiniincceeceeee
BAB V KESIMPULAN DAN SARAN
5.1 KESIMPUIAN. ...ttt ettt enae e
0.2 SANAN....oiiiiiiii e
5.2.1 Saran Bagi Perusahaan............cccccocvvviieciiiie i e
5.2.2 Saran Bagi Peneliti Selanjutnya............cccoovveieiieieiiicsie e
DAFTAR PUSTAKA .. .ot et
LAMPIRAN

57
58
58
61
62
62
62
64
65
66
67
68
68
68
69



