LIST OF FIGURE

Figure 1.1 PT. Teh Botol S0SIro Logo .....uueeeueeneecsuernnensnecsnecsnenssnesseecsnecsanes 11
Figure 1.2 RTD Tea Market Leader .......ineecsenisensecssnecsenssnesssecsssecanes 14
Figure 1.3 Consumer Loyalty ........ciiiicnisiicnsnicssnicssnnissssncssssncssssncsssssessssscses 16
Figure 1.4 Chart of Tea RTD Brand in Each City........ceenveeeneriseensecseecnnees 17
Figure 2.1 Purchase Decision Process ...........eeecsennsensecssnecsenssnenseecssecsaens 26
Figure 2.2 Research Framework .......ciineeineeniecsennsnensecssnecsenssnesssecsnecaees 39
Figure 3.1 The Research Design ......ccuecniiineeisecsseecsnenssnensenssnecssessssesssecsssecsanes 41
Figure 3.2 Research Stages........ueecnniecsennseensecssnecsenssnensecsssecssessssssssesssseessens 49
Figure 4.1 Respondents based 0N Age........ccceveerreecserssnenseenssnecsaesssacsssecssseesanes 57
Figure 4.2 Respondent based on Gender ..........ceecneriseensecssnecsaenssnecseecsnecaees 58
Figure 4.3 Respondent based on Job......iueeiueeneecsernsnensenssnecsnenssaenseeesnecanes 59
Figure 4.4 Respondent based on How Long Consumed Teh Botol Sosro ......60
Figure 4.5 Respondent based on How Often Buy Teh Botol Sosro................. 61
Figure 4.6 Heteroscedascity Test Result (Scatterplot).........ceeeveecseecseeccneennns 64



