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ABSTRACT 

The importance of conducting research on the determinants of online 

entrepreneurship intentions, is motivated by the role of entrepreneurs who contribute 

7.05% to national GDP. The development of information technology and the internet 

that continues to grow also lies behind the intention of someone in entrepreneurship, 

especially business school graduates through the availability of e-commerce. the 

increase in the labor force in February 2017 was 131.55 million people compared to 

August 2016 and the percentage of entrepreneurs was only 3.1%. But the number of 

university graduates who choose entrepreneurship is only 22.6%. The development of 

information technology and the internet that continues to grow also lies behind the 

intention of someone in entrepreneurship, especially business school graduates through 

the availability of e-commerce. 

This study evaluated the effect of variables from the concept of innovation 

diffusion theory (IDT) and theory of planned behavior (TPB), namely relative 

advantage, compatibility, complexity, subjective norm, and perceived behavioral 

control toward online entrepreneurship intention graduated from SBM ITB and FEB 

Telkom University. 

Data were collected through questionnaires distributed via email and social 

media, such as line, whatsapp, instagram to SBM ITB business school graduates and 

FEB Telkom University. From the questionnaires, there were 400 valid questionnaires. 

Data analysis technique using multiple linear regression analysis processed with SPSS. 

Based on the evaluation of the effect of the variables on online entrepreneurship 

intention, it is found that the variable of compatibility, subjective norm, and perceived 

behavioral control have positive positive effect on Online entrepreneurship intention. 

While the relative advantage and complexity variables do not have influence on online 

entrepreneurship intention. With the variable compatibility is the most influential 

variable to online entrepreneurship intention. 

Based on the results of the research, business is expected to maintain and accept 

other social views that can encourage online entrepreneurial intentions, then it is 

expected that business school graduates do not judge that education only stops there. 

And do not judge that education is not an important thing, there is still a lot of 

knowledge that can be obtained even though not from teaching and learning process 

campus, and also it is necessary to increase the habits of online entrepreneurship in 

order to improve the performance of their business so that the impact on business 

development which then generate greater profits. Habits in online entrepreneurship is 

very possible obtained through the social drive of the family or people closest to them 

and the example of one's success in online entrepreneurship. 
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