
 

 

i 
 
 

 

Daftar Pustaka 

 

Buku  

 

Abdullah, T. dan Tantri,F. 2012. Manajemen Pemasaran. Jakarta: PT. Rajagrafindo 

Persada. 

Dahlstorm, Robert. 2011. Green Marketing Management. South Western Cengange 

Learning. Mason US.  

Darmawan, Deni. 2013. Metode Penelitian Kuantitatif. Bandung: Remaja Rosdakarya 

 Haryani, Reni, SE, M. Akt dan Sartana, Brury Trya, M,M M,Kom. 2010. Praktik 

Green Marketing Pada Perusahaan-Perusahaan Di Indonesia. 

Kotler, Phillip dan Kevin Lane Keller. 2016. Marketing Management (15th edition). 

Harlow Education Limited. 

Ottman, J. A. 2006. Green Marketing. Sheffield: Green Publishing Limited. 

Sangadji dan Sopiah. 2013. Perilaku Konsumen Pendekatan Praktis. Yogyakarta : 

Andi Offset. 

Sekaran, Uma dan Roger Bougie. 2013. Research Methods For Business. West 

Sussex : John Wiley & Sons Ltd. 

Sudaryono. 2014. Perilaku Konsumen Dalam Perspektif Pemasaran. Jakarta : 

Lentera Ilmu Cendekia 

Sugiyono.2014. Metode Penelitian dan Pengembangan. Bandung : Alfabeta. 

Sugiyono. 2015. Metode Penelitian dan Pengembangan. Bandung : Alfabeta. 

Sunyoto, Danang. 2013. Perilaku Konsumen. Jakarta : CAPS (Center of Academic 

Publishing Service). 

Tjiptono Fandy, Ph.D. 2014. Pemasaran Jasa. Yogyakarta: Andi Offset 

 

Jurnal 



 

 

ii 
 
 

Adji, J.dan Samuel, H. 2014. Pengaruh Satisfaction dan Trust terhadap minat beli 

konsumen (purchase intention) di Starbucks The Square Surabaya. Jurnal 

Manajemen Pemasaran Petra, 2(1); 1-10. 

Boztepe, A. 2012. Green Marketing and Its Impact on Consumer Buying Behaviour. 

European Journal of Economic and Political Studies, 5-21. 

Bukhari, Syeda Shazia. 2011.Green Marketing and its impact on consumer behavior. 

Journal of Businessand Management. 3(4),375. 

Chen, Y, S. and Chang, C. H. 2012. Enchance Green Purchase Intentions: The Roles 

of Green Perceived Value, Green Perceived Risk, and Green Trust. 

Management Decision. 50 (3), pp: 502-520 

Chen, Y. S., and Chang, S. H. 2013. Greenwash and green trust: the mediation effects 

of green consumer confusion and green perceived risk.Journal of Business 

Ethics, 114: 489-500. 

Chen, Y-S., Lin, C-Y., dan Weng, C-S. 2015. The Influence of environmental 

Friendliness on Green Trust: The Mediation Effects of Green Satisfaction and 

Green Perceived Quality. Journal of open access sustainability, 7, 10135-

10152. 

Dagher, G. & Itani, O. 2012. The Influence of Environmental Attitude, Environmental 

Concern and Social Influence on Green Purchasing Behavior, Review of 

Business Research. Volume 12, No.2, pp.104-111. 

Dehghanan, H., and Bakhshandeh, G. 2014. The impact of green perceived value and 

green perceived risk on green purchase behavior of Iranian consumers. 

International Journal of Management and Humanity Sciences, 3 (2): 1349-

1357. 

Kaufmann, Hans Ruediger; Mohammad Fateh Ali Khan Panni & Yianna Orphanidou. 

2012. Factors Affecting Consumers’ Green Purchasing Behavior: An 

Integrated Conceptual Framework. Amfiteatru Economic, Vol. XIV, No. 31, 

pp.50-69. 

Lee, J., Park, D. H., & Han, I. 2011. The Different Effects Of Online Consumer 

Reviews On Consumers Purchase Intentions Depending On Trust In Online 



 

 

iii 
 
 

Shopping Malls: An Advertising Perspective. Internet Research. 21(2): pp: 

187-206. 

Lee, K. (2008), “Opportunities for green marketing: young consumers”, Marketing 

Intelligent and Planning, Vol. 26 No. 6, pp. 573-586. 

Mostafa, M. M. 2007. Gender differences in Egyptian consumers green purchase 

behavior : the effects of environmental knowledge, concern and attitude. 

International Journal of consumer Studies, 31(3): 220-229 

 

Nabsiah Abdul Wahid, Elham Ranbar and Tan Shwu Shyan. 2011. Factors 

Influencing the Green Purchase Behaviour of Penang Environmental. 

Volunteers. International Business Management. 5 : 38-49. 

Pratama, M. A. 2014. Profil Green Consumer Indonesia: identifikasi segmen dan 

faktor-faktor yang mempengaruhi perilaku pembelian green product. Jurnal 

Ilmiah Mahasiswa Universitas Surabaya, 3 (1): 13-24. 

Putra, Adi Prima. 2016. Pengaruh environmental behaviour terhadap green 

purchasing pada masyarakat Kota Bandung. jurnal Ilmiah Mahasiswa 

Universitas Telkom Bandung. 

Rizky Kharismawan Shaputra.2013. Penerapan Green Marketing Pada bisnis Produk 

Kosmetik. Malang: Jurnal JIBEKA Volume 7, No 3 Agustus 2013 : 47-53 

Shabani, Nazanin, Mohammad, Taghinejad, Hamed Beyrami, and Marjan N. 2013. 

The Study of Green Consumers Characteristics and Available Green Sectorist 

in The Market. International Research Journal of Applied and Basic Science. 

Science Explore Publication.  

Wahid, N. A., Rahbar, E., & Shyan, T. S. (2011). Factors influencing the green 

purchase behavior of Penang environmental volunteers. International 

Business Management Volume 5, No. 1, pp.38-49. 

Widodo, Arry., Yusiana, Rennyta. Stevanie., Chicilia. 2015. pengaruh green 

marketing terhadap nilai yang dipersepsikan dalam keputusan pembelian pada 



 

 

iv 
 
 

ades (studi kasus pada mahasiswa/I fakultas komunikasi dan bisnis Telkom 

University).jurnal Ecodemica vol III, No.2. 

 

Xu, Y. 2013. The research analysis of the green label’s impact on the consumer 

purchase behavior. International Business Management, 2(3): 23-39. 

 

 

Website: 

www.kompasiana.com 

www.destinasibandung.co.id 

  

 

 

 

http://www.kompasiana.com/
http://www.destinasibandung.co.id/

