ABSTRACT

The purpose of this is research is to determine the influence of Logo PLN
BERSIH, NO SUAP to the imagew of PT PLN. Issues raised in this research is
how responses the respondents’ about Logo PLN BERSIH,NO SUAP. To
answer these problems,the authors use the verification analysis Uji t and the
results show that the logo of PT PLN BERSIH, NO SUAP turned ofut to have a
positive and significant influence in the image of PT PLN as a positive company
in the eyes of the public. Responder of PT PLN (Persero) corporate image get a
positive response, this reflects that in the eyes of the public, PT PLN is one of

state- owned companies in Indonesia are rarely involved casees of KKN.
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