
xii 
 

DAFTAR TABEL 

 

 

 

Tabel 2.1Strategi Merek .............................................................................................. 14 

Tabel 2.2 Keunggulan dan Kelemahan Brand Extension ........................................... 18 

Tabel 2.3 Penelitian Terdahulu ................................................................................... 24 

 

Tabel 3. 1Karakteristik Penelitian ............................................................................... 33 

 Tabel 3. 2Alat Pengumpulan Data ............................................................................. 33 

Tabel 3. 3Pedoman Penilaian Fit Indices .................................................................... 53 

 

Tabel 4. 1 Goodness of Fit Indices Eksogen ............................................................... 64 

Tabel 4. 2 Reliabilitas Eksogen ................................................................................... 65 

Tabel 4. 3 Goodness of Fit Indices Endogen .............................................................. 68 

Tabel 4. 4 Reliabilitas Endogen .................................................................................. 69 

Tabel 4. 5 Goodness Of Fit Indices Structural Equation Model (SEM) ..................... 70 

Tabel 4. 6 Kesimpulan Uji Hipotesis .......................................................................... 76 


