Abstract

Sixpax Clothing, Bandung, is one of the brands in the city of Bandung, started the focus with leather shoes black & white tees the concept in 2012. Sixpax the beginning of a career in the Road Trunojoyo, Now Sixpax Clothing in Bandung to grow rapidly through online media, which is Twitter. The main focus of the products Sixpax is Casual Basic. Sixpax Clothing of Bandung is a brand very hard in implementing the communication strategy of marketing. Marketing communication strategy is a form of communication that is intended to strengthen the marketing strategy to achieve the proper marketing and segmentation effectiveness. The method used in the study, which is the method of qualitative descriptive by using techniques in-depth the interview, observation immediately research in Sixpax Clothing, Bandung, which is also supported by data from the company and an informant for the people. Based on the results of data processing, utilization of the communication strategy, marketing was focused emphasis on aspects of strategy circles, especially the advertising through online media.
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