DAFTAR PUSTAKA

Afrianto, Dedy. (2016). E-commerce Indonesia Diibaratkan Gadis Cantik.
[online].  http://leconomy.okezone.com/read/2016/01/26/320/1297300/e-
commerce-indonesia-diibaratkan-gadis-cantik [5 Oktober 2016]

Alexa. (2016). Alexa's digital marketing tools help you engineer growth and drive
success.  [online].  http://www.alexa.com/topsites/countries/ID  [20
November 2016]

Al-Hawari, Mohammad A. (2014). Does customer sociability matter? Differences
in e-quality, e-satisfaction, and e-loyalty between introvert and extravert
online banking users. Journal of Services Marketing, VVol. 28 Iss 7 pp. 538
— 546.

Alma, Buchari. (2013). Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
Alfabeta

Amin, Muslim. (2016). Internet banking service quality and its implication on e-
customer satisfaction and e-customer loyalty. International Journal of Bank
Marketing Vol. 34 Iss 3 pp. 280 — 306.

Anwar, Sanusi. (2011). Metodologi Penelitian Bisnis. Jakarta: Salemba Empat.

APJII (Asosiasi Penyelenggara Jasa Internet Indonesia). (2016). Profil Pengguna
Internet Indonesia 2014. [online]. https://apjii.or.id/survei [19 Januari 2017]

Ardiyanto, Gilang F, Minarsih, Maria, dan Haryono. (2015). Pengaruh Kualitas
Pelayanan Dan Citra Merek Terhadap Kepuasan Konsumen Serta
Pengaruhnya Terhadap Loyalitas Konsumen Pada Produk Tv Lcd Samsung
(Studi Konsumen Di Elektronik Solution Java Supermall Semarang).
Journal of  Management, Vol 1, No. 1. Tersedia:
http://jurnal.unpand.ac.id/index.php/MS/article/view/300/296

Bukalapak. (2016). Situs jual beli online mudah & terpercaya. [online].
https://www.bukalapak.com/ [19 Oktober 2016]

Chahyati, Yatti. (2016). Warga Bandung Senang Belanja Online. [online].
http://ayobandung.com/read/20160519/63/9764/warga-bandung-senang-
belanja-online [14 November 2016]

DBS Asian Insight. (2015). E-Commerce In Asia: Bracing For Digital Disruption.
[online].https://www.dbsinsights.com/wpcontent/uploads/2016/07/151103
_insights_e_commerce_in_asia_bracing_for_digital_disruption.pdf [01
Februari 2017]

131


http://economy.okezone.com/read/2016/01/26/320/1297300/e-commerce-indonesia-diibaratkan-gadis-cantik%20%5b5
http://economy.okezone.com/read/2016/01/26/320/1297300/e-commerce-indonesia-diibaratkan-gadis-cantik%20%5b5
http://www.alexa.com/topsites/countries/ID%20%5b20
https://apjii.or.id/survei%20%5b19
http://jurnal.unpand.ac.id/index.php/MS/article/view/300/296
https://www.bukalapak.com/
http://ayobandung.com/read/20160519/63/9764/warga-bandung-senang-belanja-online%20%5b14
http://ayobandung.com/read/20160519/63/9764/warga-bandung-senang-belanja-online%20%5b14
https://www.dbsinsights.com/wpcontent/uploads/2016/07/151103_insights_e_commerce_in_asia_bracing_for_digital_disruption.pdf%20%5b01
https://www.dbsinsights.com/wpcontent/uploads/2016/07/151103_insights_e_commerce_in_asia_bracing_for_digital_disruption.pdf%20%5b01

Deborahrosabel. (2016). Special Reports Digital In 2016. [online].
http://wearesocial.com/sg/special-reports/digital-2016 [29 September 2016]

Ehpedia. (2015). Profil Pendiri Tokopedia, William Tanuwijaya dan Leontinus
Alpha Edison. [online]. http://www.ehpedia.com/2015/12/profil-pendiri-
tokopedia-william-tanuwijaya.html [19 Oktober 2016]

Eka, Randy. (2016). Survei: Masyarakat Indonesia Makin Selektif Berbelanja
Berkat ~ E-Commerce. [online]. https://dailysocial.id/post/survei-
masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce  [29
September 2016]

Elevenia. (2016). Situs Belanja Online yang Bikin Hepi. Klik Cari Hepi. [online].
http://www.elevenia.co.id/ [19 Oktober 2016]

Elrado, Molden, Srikandi, Kusumadji, dan Yulianto. (2014). Pengaruh Kualitas
Pelayanan Terhadap Kepuasan, Kepercayaan Dan Loyalitas (Survei pada
Pelanggan yang Menginap di Jambuluwuk Batu Resort Kota Batu). Jurnal
Administrasi Bisnis (JAB), Vol. 15, No. 2.

Ghozali, Imam. (2011). Aplikasi Analisis Multivariate Dengan Program SPSS.
Semarang: Penerbit Universitas Diponegoro.

Indrawan, Rully dan Yaniawati, Poppy. (2014). Metode Penelitian: Kuantitatif,
Kualitatif, dan campuran untuk manajemen, pembangunan, dan
pendidikan. Bandung: Refika Aditama

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis, Korvegensi
Teknologi Komunikasi dan Informasi. Bandung: Refika Aditama.

Kabarbisnis. (2016). Wow! Warga 5 kota ini paling keranjingan berbelanja online.
[online]. http://www.kabarbisnis.com/read/2863831/wow--warga-5-kota-
ini-paling-keranjingan-berbelanja-online [29 September 2016]

Kemendagri (Kementrian Dalam Negeri). (2015).
buku_induk_kode_data_dan_wilayah 2015.pdf. [online].
http://www.kemendagri.go.id/pages/data-wilayah [19 Oktober 2016]

Kotler, Philip T dan Keller, K. (2011). Marketing Management (14th Edition). New
Jersey: Pearson

Lahiya.  (2016). Pengertian  E-commerce dalam  Dunia  Bisnis.  [online].
http:/Awwwv.lahiya.comv/pengertian-e-commerce/ [20 November 2016]

Laudon, Kenneth C dan Traver, Carol G. (2014). E-Commerce 2014 (10th Edition).
New Jersey: Pearson.

Laurent, Felicia. (2016). Pengaruh E-Service Quality Terhadap Loyalitas
Pelanggan Go-Jek Melalui Kepuasan Pelanggan. Jurnal AGORA, Vol. 4,

132


http://wearesocial.com/sg/special-reports/digital-2016%20%5b29
http://www.ehpedia.com/2015/12/profil-pendiri-tokopedia-william-tanuwijaya.html%20%5b19
http://www.ehpedia.com/2015/12/profil-pendiri-tokopedia-william-tanuwijaya.html%20%5b19
https://dailysocial.id/post/survei-masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce/
https://dailysocial.id/post/survei-masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce/
https://dailysocial.id/post/survei-masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce%20%5b29
https://dailysocial.id/post/survei-masyarakat-indonesia-makin-selektif-berbelanja-berkat-e-commerce%20%5b29
http://www.elevenia.co.id/
http://www.kabarbisnis.com/read/2863831/wow--warga-5-kota-ini-paling-keranjingan-berbelanja-online%20%5b29
http://www.kabarbisnis.com/read/2863831/wow--warga-5-kota-ini-paling-keranjingan-berbelanja-online%20%5b29
http://www.kemendagri.go.id/media/filemanager/2013/05/28/b/u/buku_induk_kode_data_dan_wilayah_2015.pdf%20%5b19
http://www.kemendagri.go.id/media/filemanager/2013/05/28/b/u/buku_induk_kode_data_dan_wilayah_2015.pdf%20%5b19
http://www.lahiya.com/pengertian-e-commerce/

No. 2. Tersedia: http://studentjournal.petra.ac.id/index.php/manajemen-
bisnis/article/view/4737/4347.

Lin, Shihyu C. (2015). Female online shoppers: Examining the mediating roles of
e-satisfaction and etrust on e-loyalty development. Journal Internet
Research, Vol. 25 Iss 4 pp. 542 — 561.

Lupiyoadi, Rambat. (2013). Manajemen Pemasaran (Berbasis Kompetensi) (ed 3).
Jakarta: Salemba Empat

Mahrous, Tamer H. (2015). Customer participation in online co-creation
experience: the role of e-service quality. Journal of Research in Interactive
Marketing, Vol. 9 Iss 4 pp. 313 — 336.

Marixzon. (2014). Elevenia ~ eCommerce Pendatang Baru Di Indonesia. [online].
https://www.maxmanroe.com/elevenia-ecommerce-pendatang-baru-di-
indonesia.html [19 Oktober 2016]

Maxmanroe. (2017). Data Terbaru Peta E-Commerce Indonesia Menurut iPrice,
Siapa Terbaik Saat Ini?. [online]. https://www.maxmanroe.com/peta-e-
commerce-indonesia-menurut-iprice.html [14 Juli 2017].

Moon, Yun J. (2016). Consumer’s Shopping Values for e-Satisfaction and e-
Loyalty: Moderating Effect of Personality. International Journal of u- and e-
Service, Science and Technology, Vol.9, No. 2. Tersedia:
http://www.sersc.org/journals/IJUNESST/vol9 _no2/32.pdf

Nasehudin, Toto dan Gozali, Nanang. (2012). Metode Penelitian Kuantitatif.
Bandung: Pustaka Setia

Nidjo Sandjojo. (2011). Metode Analisis Jalur (Path Analysis) dan Aplikasinya
(Cetakan Pertama). Jakarta: Pustaka Sinar Harapan

Osman, Nurfika. (2015). RI's online shoppers to spend Rp 50t this year: survey.
[online]. http://www.thejakartapost.com/news/2015/01/22/ri-s-online-
shoppers-spend-rp-50t-year-survey.html [01 Februari 2017]

Pratama, Aditya Hadi. (2017). [Update] Kumpulan Toko Online Populer di
Indonesia. [online]. https://id.techinasia.com/toko-online-populer-di-
indonesia [14 Juli 2017]

Perwira, Bimo T, Yulianto, Edy, dan Kumadiji. (2016). Pengaruh E-Service Quality
Dan Perceived Value Terhadap Kepuasaan Pelanggan Dan Loyalitas
Pelanggan (Survei pada Mahasiswa S1 Universitas Brawijaya yang
Melakukan Transaksi Pembelian Online dengan Mobile Application
Tokopedia. Jurnal Administrasi Bisnis, Vol 38, No. 2. Tersedia:
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/
1508/1891

133


https://www.maxmanroe.com/elevenia-ecommerce-pendatang-baru-di-indonesia.html%20%5b19
https://www.maxmanroe.com/elevenia-ecommerce-pendatang-baru-di-indonesia.html%20%5b19
https://www.maxmanroe.com/peta-e-commerce-indonesia-menurut-iprice.html
https://www.maxmanroe.com/peta-e-commerce-indonesia-menurut-iprice.html
http://www.sersc.org/journals/IJUNESST/vol9_no2/32.pdf
http://www.thejakartapost.com/news/2015/01/22/ri-s-online-shoppers-spend-rp-50t-year-survey.html%20%5b01
http://www.thejakartapost.com/news/2015/01/22/ri-s-online-shoppers-spend-rp-50t-year-survey.html%20%5b01
https://id.techinasia.com/toko-online-populer-di-indonesia%20%5b14
https://id.techinasia.com/toko-online-populer-di-indonesia%20%5b14
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/1508/1891
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/1508/1891

Pitrajaya, Hari. (2017). Bukalapak Puaskan Pelanggan, Kantongi Net Promoter
Score NPS Tertinggi. [online].
https://arenalte.com/berita/industri/bukalapak-net-promoter-score-nps-
tertinggi/ [01 Februari 2017]

Pratiwi, Gita. (2016, 28 Maret). UKM Makin Minati Pemasaran Secara Online.
Pikiran Rakyat [online]. Tersedia: http://www.pikiran-
rakyat.com/ekonomi/2016/03/28/365147/ukm-makin-minati-pemasaran-
secara-online [14 November 2016]

Riduwan dan Kuncoro. (2011). Cara Menggunakan dan Memakai Path Analysis
(Analisis Jalur). Bandung: Alfabeta

Riduwan dan Sunarto. (2014). Pengantar Statistika untuk Penelitian. Bandung:
Alfabeta

Rizki, Kharisma H, Astusti, Endang S, dan Heru Susilo. (2015). Pengaruh
Kemudahan Dan Kualitas Informasi Terhadap Minat Dan Keputusan
Pembelian Secara Online (Survei Pada Konsumen www.ardiansmx.com).
Jurnal  Administrasi Bisnis (JAB), Vol. 28 No. 1. Tersedia:
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view
File/1127/1498.

Sarjono, Haryadi dan Winda Julianita. (2011). SPSS vs LISREL: Sebuah Pengantar,
Aplikasi untuk Riset. Jakarta: Salemba Empat

Sarwono, Jonathan. (2011). Path Analysis: Teori, aplikasi, Prosedur Analisis untuk
Riset Skrispi, Tesis dan Disertasi (Menggunakan SPSS). Jakarta: Elex
Media Komputindo.

Sedarmayanti dan Hidayat, Syarifudin. (2011). Metodologi Penelitian. Bandung:
CV Mandar Maju

Setiawan, W. (2016, September). Pasar E-Commerce Indonesia Terbesar di Asean.
Mix Marketing Communication. [majalah], ISSN 2337-1863, 9.

Sitorus, Ropesta. (2015). Market Place, Ada 4 Tipe E-Commerce Pilihan Pelaku
Usaha. [online].
http://entrepreneur.bisnis.com/read/20150914/88/472334/market-place-
ada-4-tipe-e-commerce-pilihan-pelaku-usaha [19 Oktober 2016]

Sugiyono. (2011). Metode Penelitian Kuantitatif Kualitatif dab R&D. Bandung:
Alfabeta

Sugiyono. (2013). Metode Penelitian Manajemen. Bandung: Alfabeta

Sugiyono. (2014).Statistika untuk Penelitian. Bandung: Alfabeta

134


https://arenalte.com/berita/industri/bukalapak-net-promoter-score-nps-tertinggi/
https://arenalte.com/berita/industri/bukalapak-net-promoter-score-nps-tertinggi/
http://www.pikiran-rakyat.com/ekonomi/2016/03/28/365147/ukm-makin-minati-pemasaran-secara-online%20%5b14
http://www.pikiran-rakyat.com/ekonomi/2016/03/28/365147/ukm-makin-minati-pemasaran-secara-online%20%5b14
http://www.pikiran-rakyat.com/ekonomi/2016/03/28/365147/ukm-makin-minati-pemasaran-secara-online%20%5b14
http://www.ardiansmx.com/
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/viewFile/1127/1498
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/viewFile/1127/1498
http://entrepreneur.bisnis.com/read/20150914/88/472334/market-place-ada-4-tipe-e-commerce-pilihan-pelaku-usaha
http://entrepreneur.bisnis.com/read/20150914/88/472334/market-place-ada-4-tipe-e-commerce-pilihan-pelaku-usaha

Suwardiman.  (2015).  Penetrasi  Internet Belum Merata. [online].
http://print.kompas.com/baca/opini/jajak-pendapat/2015/07/21/Penetrasi-
Internet-Belum-Merata [26 Oktober 2016]

Ting, Ong S, Ariff, Mohd S, Zakuan, N, Sulaiman, Z dan Saman. (2016). E-Service
Quality, E-Satisfaction and E-Loyalty of Online Shoppers in Business to
Consumer Market; Evidence form Malaysia. IOP Conf. Series: Materials
Science and Engineering, doi:10.1088/1757-899X/131/1/012012.

Tjiptono, Fandy. (2014). Pemasaran Jasa. Yogyakarta: Andi

Tokopedia. (2016). Jual Beli Online Aman dan Nyaman. [online].
https://www.tokopedia.com/ [19 Oktober 2016]

TrustedCompany. (2017). Cari Review Tentang Perusahaan. [online].
http://trustedcompany.com/id [27 Februari 2017]

Villanueva, Raquel C. (2015). Customer heterogenity in the development of e-
loyalty. Journal of Research in Interactive Marketing, Vol. 9 Iss 3 pp. 190 —
213.

W&S Holding. (2016), Marketplace Site Begin To Dominate E-Commerce Marke
tin Indonesia 2015. [online]. https://www.slideshare.net/WS-Group-
Market-Research/marketplace-site-begin-to-dominate-ecommerce-marke-
tin-indonesia-2015%20 [27 Februari 2017]

YLKI (Yayasan Lembaga Konsumen Indonesia). (2016). Bedah Pengaduan
Konsumen 2015. [online]. http://ylki.or.id/2016/01/bedah-pengaduan-
konsumen-2015/ [20 Oktober 2016]

Yoo, Chul W, Kim, Yong J, dan Sanders L. (2015). The impact of interactivity of
electronic word of mouth systems and E-Quality on decision support in the
context of the e-marketplace. Journal Information Management, Published
by Elsevier B.V. 496-505.

135


http://print.kompas.com/baca/opini/jajak-pendapat/2015/07/21/Penetrasi-Internet-Belum-Merata%20%5b26
http://print.kompas.com/baca/opini/jajak-pendapat/2015/07/21/Penetrasi-Internet-Belum-Merata%20%5b26
https://www.tokopedia.com/
http://trustedcompany.com/id%20%5b27
https://www.slideshare.net/WS-Group-Market-Research/marketplace-site-begin-to-dominate-ecommerce-marke-tin-indonesia-2015
https://www.slideshare.net/WS-Group-Market-Research/marketplace-site-begin-to-dominate-ecommerce-marke-tin-indonesia-2015
https://www.slideshare.net/WS-Group-Market-Research/marketplace-site-begin-to-dominate-ecommerce-marke-tin-indonesia-2015
http://ylki.or.id/2016/01/bedah-pengaduan-konsumen-2015/
http://ylki.or.id/2016/01/bedah-pengaduan-konsumen-2015/

