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ABSTRACT 

 

Prepaid card Simpati product  is a popular product among people in the 

city of Bandung this can be seen from the products that have good quality. But the 

price of prepaid cards Simpati more expensive than competitors' products. 

However customers still prefer prepaid cards Simpati and use prepaid cards 

Simpati. This study investigated the effect of brand equity in the purchasing 

decision of prepaid cards Simpati in Bandung. 

The purpose of this study was to determine and analyze how much influence 

brand equity consisting of brand awareness, brand association, perceived quality, 

and brand loyalty on consumer purchasing decisions in subscribing to prepaid 

cards Simpati.  

The method used is quantitative type of research is a descriptive study and 

causal. Sampling was done by sampling method with sub nonprobability sampling 

technique that is incidental sampling. Respondents were examined in this study of 

100 people who are users of prepaid cards Simpati in Bandung. 

The results showed that the brand equity has significantly influence the 

purchase decision of prepaid cards Simpati in Bandung, with simultaneous 

influence of 60% while the rest of 40% influenced by other factors not described 

in this study and based on the partial test results known that brand equity has 

significantly influence the purchase decision of prepaid cards Simpati in 

Bandung. 
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