


Abstract

This study investigated the effect of product quality to re buying interest in Bandung. This study aimed to determine the level of influence product quality Yamaha MIO 125 M3 towards buying interest re-consumers in Bandung and how much influence the quality of products that are built through eight dimensions of quality of product performance, the uniqueness of the product, product reliability, product suitability, durability of the product, ease of maintenance and repair products, aesthetics, perceived on consumer buying interest re Yamaha MIO 125 M3.
This type of research and analysis techniques used is a method of analysis and description of the verification method of analysis. Descriptive analysis method is a method of research that aims to describe, explain about the characteristics of the variable (product quality and consumer buying interest re) simultaneously using a simple regression analysis.
These results indicate the quality of the product has a significant influence on the interest Buy Repeat with determination coefficient of 0.573 which means that these variables impact the buying interest re amounted to 57.3%, while 42.7% were caused by other variables outside the two variables those who are not involved in this study Partially author of the research conducted at PT Surya Putra Motor Bandung of independent variables tested the Product Quality. One dimension of the quality of the products most greatly affect the buying interest re is an aesthetic dimension that Yamaha must always improve product design and choice of colors that have in their products.
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