DAFTAR ISI

LEMBAR PENGESAHAN. ...t e e rran e e e e e i
LEMBAR PERNYATAAN ..., i
KATA PENGANTAR ...ttt a e e e e e s s aaar e e e e e e ii
AB ST RAK e a e e e e e a e aaaaaaaa Y
[ I o ] SO vii
DAFTAR GAMBAR. ... e a e X
DAFTAR TABEL ... Xiii
BAB |. PENDAHULUAN ...ttt 1
1.1 Latar BElaKang ........ccuveeiuieeiiieeiiie s 1

1.2 Permasalaian .........cooueiiiiiiiiiiie e 3
1.2.1 1dentifikasi Masalah ... 3

1.2.2 RUmuSan Masalah ..........ccccooiiiiiiiii e 3

1.3 Ruang Lingkup Masalah.............cccccoiiiiiiie e 4

1.4 TUJUAN PEranCaNGAN ........vveeiuveeeirieesieeesieeessteeeesraaeassseeesssaeessseeesseeesseeessns 4

1.5 Metodologi Penelitian ..........cccooivieiiiiiie e 5
1.2.1 Pengumpulan Data..........ccccovieeiiiee i 5

1.2.2 ANALISIS DALA .....cvviiiiieiiiieiie et 6

1.6 Kerangka PeranCangan .............cccuveeiiuieeiiiieeiiieeesieeesiie e siveeesiene e saneesnne e 7

1.7 Sistematika PENUIISAN...........coiiiiiieiieiie s 8
BAB 1. DASAR PEMIKIRAN .....ooiiiiiiiiiie et 9
2.1 KAIMPANYE ..ttt e et a e e e e e s et e e e e e e e s raaaeeaa e 9
2.1.1 Pengertian Kampanye ..........coovreiiuieeiiiee e e et e e snee e 9

2.1.2 Strategi Persuasi Kampanye.............ccccveivieeiiiee e 11

2.2 TKIAN ... 13

2.3 Strategi Kreatif..........oooiiiii e 14

2.4 Desain Komunikasi ViSual ...........occveiiiiiiiiiiiiiiee e 16

vii



2.4. 1 UNSUF-UNSUE DESAIN .. oot 16

2.4.2 PrinsSip-prinsip DESAIN ........c.coiiiiiieiiieiie e 17
2.4.3 TIPOGIAT ..o 18
244 NNVAIMNA.....coiiiie et 20
2.4.5 OG0 ..ttt 22
2.4.6 LAYOUL ...ttt 23
2.5 COPYWITTING .veeveiiiieiiii ettt ettt 25
2T 1Y, =T L PSSR 25
2.6.1 Pemilinan Media..........ccoiuiieiiiieiii e 27
2.6.2 Strategi MEMIA .......oooveeiiieiie e 28
2.6.3 INTEINEL. ...t 29
2.6.4 MODIIE PRONE ... 29
2.6.3 Aplikasi MODIIE ........c.oeeeieee e 29
2.6.4 USEI INTEITACE ...ooviiiiie it 29
2.4 PsSikologi Dewasa AWal...........cc.ceiiuieiiiie e 30
2.5 GaYA HIAUPD ..t 32
2.5.1 Gaya Hidup MOGEIN .....coiiieiiiee et 32
BAB I1l. DATA DAN ANALISA MASALAH .....ccccooviiiiieiieiiec e, 34
Ll DLA .. 34
3.1.1 Data Institusi Pemberi Proyek............cccocveiviieiiiic i, 34
3.1.2 Data ObJEK ..o 36
3.1.3 Data Khalayak Sasaran ............ccccccvueeeiiieeiiiee e 42
3.1.4 Data Proyek SEJENIS.......ccciiiieiiieeciie e ciis e 44
3.1.5 Data Hasil Observasi dan WawanCara.............ccceuvvereeirieesneeneesenenns 49

B2 ANALISIS ..t 52
3.2.1 Analisis Data ODjJeK..........cceeiiiiieiiiecce e 52
3.2.2 Analisis Kampanye SEJENIS .........ccvveeiiiieeiiiee e e s 55
3.2.3 ANAliSIS SWOT ...t 56
3.2.4 Analisis Media terhadap Teori Desain ..........cccccocvvveeiiiiiine e, 59
3.2 SKEMA ANALISIS......uiiiiiiiieiiii e 61

viii



BAB IV. KONSEP DAN PERANCANGAN .....oooiiiiiiiiiiee e 62

4.1 KONSEP PEranCangaN ..........ccourureieeiiiriieeeniieeee st e e s snneeeessnree e s e 62
4.1.3 KONSEP PESAN ...ttt 62

4.1.3 KONSEP KIEALIT .....c.viiiieieiiieiie e 63

4.1.3 KONSEP MEBAIA ...t 65

4.1 4 KONSEP VISUAL ..o 68

4.2 Proses PeranCanQan ............c.eeeiureerieeeiiiie s et 70
4.2.1 SEUAT LOQO. ..ttt 70

4.2.2 Studi Aplikasi MODIle ..o 71

4.2.3 SKEtSA VISUAL.......coiuiiiiiiiii e 73

4.3 HaSil PEraNCANQAN ........ceiiiiiiie ittt 74
BAB V. PENUTUP . 90
5.1 KESIMPUIAN ... e et e e 90

D.2 SANAN ...ttt 91
DAFTAR PUSTAKA . ..ot 92
LAMPIRAN ...ttt bbbttt ettt

ix



