ABSTRACT

This research entitled “INFLUENCE OF POLITICAL ADVERTISING ON TELEVISION TO
POLITICAL CHOICE OF PROSPECTIVE ELECTIONAL CANDIDATE IN INDONESIA” which aims

to determine :1) The eption of respondents to political advertising o vision, 2) Political choice

of respondent; 3) I cal choice of prospective

electional candidat ung,and Pekanbaru. The
influence of politic The political choice are
interpreted as the dects ose are affected by two main
factor. The internal factor of decision to chod§@ and the external factor of decision to choose. The
sampling method that used on this research is nonprobability sampling, with 100 respondent from all

around Indonesia. And this research also use method simple regretion to measure the influence

between independen classical assumption test

to meet the statistic search are normality test,

heteroscedasticity t ierity test. .The rch are: 1) the political

advertising on tele are on a good t al choice of prospective

electional candidate tising on television have a
significant influenc idate in Indonesia. The
recommendation for the performance and the
quality of the adver e; 2) advices for another
researchers to enlarge [ advertising on television to

attitude and trust.
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