Abstrack

Companies in the field of banking services has been providing electronic banking services are
very diverse in the development of information technology, one of which is a Cash Deposit
Machine (CDM). This study aims to determine the effect of Perceived Usefulness, Perceived
Ease of Use and Attitude Towards Using toward Intention to Use the Cash Deposit Machine
(CDM) partially using approaches Technology Acceptance Model (TAM). Data were collected
through questionnaires to 100 respondents who are customers of PT XXX KCU Tasikmalaya
transfer transaction or save the number is less than Rp.5.000.000, samples were taken using
Convenience Sampling method. The program used to process the questionnaire is Statistical
Product and Service Solutions (SPSS) version 20, while the method used in this research is the
simple linear regression method and hypothesis testing using t-test. The results showed that
partially Perceived Usefulness and Perceived Ease of Use direct significant positive effect on the
Attitude Towards Using. Attitude Towards Using direct significant positive effect on Intention to
Use.
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