DAFTAR ISI

HALAMAN PENGESAHAN......ootiiieseseeeeee ettt i
HALAMAN PERNYATAAN ...ttt il
KATA PENGANTAR ..ottt v
ABSTRAK ..ttt enes vi
ABSTRACT ..ottt sttt eees vii
DAFTAR TSIttt ettt e e viil
DAFTAR TABEL ...ttt Xi
DAFTAR GAMBAR ..ottt xii
DAFTAR LAMPIRAN ...ttt Xiii
BAB T PENDAHULUAN .....ooutiiiiieetestesteeee ettt 1
1.1 Gambaran Umum Objek Penelitian ...........ccoeceeviieiiiinieniiieniecieeee, 1
1.2 Latar BelaKang ..........cccoooiieiiieiiieiieieeieee et 2
1.3 Perumusan Masalah...........cccccooviiniiiiiiniieiecee e 13
1.4 Tujuan Penelitian...........cccoeviieiiieiiieiieie et 13
1.5 Manfaat Penelitian...........cccoocueeiiieriieiieiii et 13
1.5.1 Manfaat Akademik..........cccoovieriiiniiniiiiee e 13
1.5.2 ASpek Praktis........ccocvieriieiiieiiieeiieiieeie et 14
1.6 Sistematika Tugas AKNIT .........cccoeviieiiiiiiieieeeee e 14
BAB II TINJAUAN PUSTAKA ...ttt aaee e 16
2.1 Teori Penelitian ..........ccoeouieiiieniieiiieiieeieeee et 16
2.1.1 PeMASATAN....c.uuiiiiiiiiiiieeiiieeitee ettt e et e e e st beeesanee s 16
2.1.2 Perilaku KONSUMEN .......cooviiiiieiieiiieieeie e 18

2.1.3 Teori Stimulus, Organism, Response (SOR) dalam Konteks
Perilaku KONSUMEN........cccoiviiiiiiieiieieeiieieetee e 22
2.1.4 IMPUISE BUYING .....ooeveeeeeiieeieeiieee ettt 23
2.1.5 Hedonic Shopping Motivation.................cceecueeeeeeceeeneeeceienneanns 27
2.1.6 Teori Positive EMOLIONS ........c.ccceeveeeeceeeieeiieeieeieeneie e 29
2.2 Penelitian Terdahulu ..........cccoeviiiiiiiiiiii e 32
2.2.1 Jurnal Nasional..........cccceevieiiiiiiieniieiiee e 32
2.2.2 Jurnal Internasional .............ccceeeviieriieiiienieiieeee e 35
2.2.3 SKIIPSIauvteuierienieietenieste ettt eiteteste ettt st seeneentenaentesbesbe e 39
2.3 Kerangka Pemikiran..........cccccoevieiiieniiiniieiecieeeece et 44
2.3.1 Hubungan Hedonic Shopping Motivation Terhadap Impulse . 44
BUYING oo 44

2.3.2 Hubungan Hedonic Shopping Motivation Terhadap Positive
EMOTION ...t 44
2.3.3 Hubungan Positive Emotion Terhadap Impulse Buying............ 44

2.3.4 Hubungan Hedonic Shopping Motivation terhadap Impulse
Buying melalui Positive EMOtION.............ccocecueeeveeieaciiaiieeannn. 45
2.4 Hipotesis Penelitian...........cccceevieiiieniieniieiecie et 49
2.5 Ruang Lingkup Penelitian...........ccccoevieriienieniiieiecieeieeeeeeeee e 49
BAB III METODE PENELITIAN.....ccuttiiiieee ettt e 50
3.1 Jenis Penelitian .........cccueeiiiiiieiiieiieeiecie e 50



3.2 Operasional Variabel dan Skala Pengukuran..........c.ccocooerveniennnne. 50

3.2.1 Variabel Operasional............cccooceeviiiniieniienieeiienee e 50
3.2.2 Skala Pengukuran..........cccceevuierieeiiienieeiienie e 56
3.3 Tahapan Penelitian ............ccceevuieriieiiienieeiieieeeeee e 56
3.4 Populasi dan Sampel .........cccoeoieriiiiiiiiiieiee e 57
3.4.1 POPUIAST ..ot 57
3.4.2 SAMPECL...eiiiiiiiiiiiiie e 58
3.5 Data Yang Diperlukan dan Teknik Pengumpulannya......................... 59
3.5.1 Data Yang Diperlukan..........cccooceeviiniiiniiniieieeie e 59
3.5.2 Sumber Data.....c.c.ooeeiiiiiiieiiiieeeeee e 60
3.5.3 Teknik Pengumpulan Data............cccoocveeiiieniiiniiniieieeieee 61
3.6 Uji Validitas dan Uji Reliabilitas ..........cccocvevieeiieniiniieieeiceeeee 61
3.6.1 Uji Validitas ......ccveeviieiieieeiieeieeieee et 61
3.6.2 Uji Reliabilitas.......cccceecuiiriiiiieiiecieecie e 62
3.7 Teknik Analisis Data.......c.ccoeiviiiiiiiiiinieieneeeeeeeee e 63
3.7.1 Analisis Deskriptif.......c.ccociiiiiiiieiiiiiicieeeee e 63
3.7.2 Uji Sensitivitas Data.........ccoeeuieviieiiiniiiiieiieeiee e 64
3.7.3 Partial Least Square Structural Equation Model (PLS-SEM) . 65
3.7.4 Merancang Model Pengukuran (Outer Model).......................... 66
3.7.5 Model Struktural (Inner Model).............cccouveeevveeceeencnenannenn. 68
3.7.6 Uji Kecocokan Model (Goodness of fit) .......ccccceeeuvevieecurennnnne. 71
3.8 Uji HIPOLESIS...eeeiieiiieiieeiieciieeie ettt ettt ettt ens 72
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......cooiiiieieee e, 73
4.1 Pengumpulan Data ..........ccceeeiieiiieiiiiniieieee e 73
4.2 Karakteristik Responden ............cccocveviieiiieniiiiienieeiieeeeee e 74
4.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin .............. 74
4.2.2 Karakteristik Responden Berdasarkan Usia..........c.cccccevvenenee. 75
4.2.3 Karakteristik Responden Berdasarkan Profesi.........c..ccccceueeee. 76
4.2.4 Karakteristik Responden Berdasarkan Pendapatan................... 77
4.3 Hasil Penelitian .........ccccooeeviiriiniieiinienieeieceeicete e 78
4.3.1 Analisis Deskriptif........cccccoieriiiiiiniiiiiieieceee e 78
4.3.2 Hasil Uji Sensitivitas Data ..........cccceeeiienieniiienienieeieeieeeee 89
4.4 Hasil Uji Pengukuran Outer Model (Outer Model) ............................ 90
4.5 Hasil Uji Pengukuran Struktural Model (Inner Model) ...................... 94
4.6 Analisa Hasil Pembahasan dan Pembahasan ..............ccccceoveeiienennne. 99
4.6.1 Analisa Pembahasan Uji Outer Model....................ccocccueennn.... 99
4.6.2 Analisa Pembahasan Uji Inner Model......................cccccue....... 100
4.6.3 Pengaruh Hedonic Shopping Motivation terhadap Impulse
BUYING oo 101
4.6.4 Pengaruh Hedonic Shopping Motivation terhadap Impulse
BUYING oo 102
4.6.5 Pengaruh Positive Emotion terhadap Impulse Buying............. 103
4.6.6 Pengaruh Hedonic Shopping Motivation terhadap Impulse
BUYING oo 103
melalui PoSitive EMOLION ...........c.cccueeeueeeeeiiieiieeieeeieesie e eve e 103
BAB V KESIMPULAN DAN SARAN.....cooiiiiieeiteeeeeeeeee e 105

X



5.1 KeSIMPUIAN......ociiiiiiiiieiieeeee e 105

5.2 SATAN ...ttt e 105

5.2.1 Saran Bagi Perusahaan ............c.coccevviienieiiinnieiiieiecieeee 106

5.2.2 Saran Bagi Penelitian Selanjutnya ...........cccooeeeviienienieennenne. 106

DAFTAR PUSTAKA ...ttt 108
LAMPIRAN ...ttt ettt st b ettt ettt ae bt enes 113



