DAFTAR ISI

HALAMAN PENGESAHAN .....coottitiititeteest ettt il
HALAMAN PERNYATAAN ..ottt il
KATA PENGANTAR ..ottt v
ABSTRAK .ottt vi
ABSTRACT ...ttt sttt ettt vil
DAFTAR IST ..ottt viil
DAFTAR TABEL.....oooiiiiiiiieeee ettt xii
DAFTAR GAMBAR ...t X111
DAFTAR LAMPIRAN ....ooitiiiiietesee ettt sttt Xiv
BAB Lttt 1
PENDAHULUAN.....oottitt ittt sttt sttt sttt 1
1.1 Gambaran Umum Objek Penelitian ............ccccoecevennnnnicciccicnnnnsceccceee 1
1.1.1 Logo Perusahaan ............c.ccocueeiiiiiiieiieniicieee et 1

1.2 Latar BelaKang........ccccccoirrrniieicicciirnecc ettt 2
1.3 Rumusan Masalah ...........ccoiiiiiieeeeee e 7
1.4 Tujuan Penelitian.... ..ottt 8
1.5 Manfaat Penelitian ..........ccooeiririeinnieeecee e 8
1.6 Sistematika Penelitian. ..........cccooveueiireiniieeeeee e 9
BAB L1ttt 11
TINJAUAN PUSTAKA ...ttt 11
2.1 Landasan TEOTT .......cerurueuiririeienirieienisiete sttt 11
2.1.1 PaTTWISALA ...eeiiiiieiieieeiteieee ettt sttt s 11
2.1.2 POMASATAN ...c..eiiuiiiiiiiiieeiie ettt ettt st et 11
2.1.3 Social Media Marketing...........cceevueeeieenieniieiieeie e 11

viii



2.1.4 Destination IMage .........ccceeiieiiieiieiieeieeee et 12

2.1.5 INtention t0 VISIt...coeiiiiiiiieiieieie e 13
2.2 Penelitian TerdalULU ....ooo.eee et e e e e e e e e eeneeaeeenn 14
2.2.1 Penelitian Skripsi Terdahulu ...........cccoooiiiiiiiiiiiiiiiiiceeee 14
2.2.2 Penelitian Terdahulu Jurnal Nasional.............cccccoivviiiiiiiii, 17
2.2.3 Penelitian Terdahulu Jurnal Internasional ...............cccooevviviiiiiiiinnnnn.. 19
2.3 Kerangka Pemikiran ..........ccccceoeoinnnnieiciciiinccecc e 21
2.4 Hipotesis PEenelitian ..........cccceiinrriniiieiciiiirnseeec et 22

2.4.1 Hubungan Antara Social Media Marketing Dengan Destination

TIMNAEE. ... et s 23
2.4.2 Hubungan Antara Social Media Marketing Dengan Intention to Visit.23
2.4.3 Hubungan Antara Destination Image Dengan Intention to Visit.......... 24

2.5 Ruang Lingkup Penelitian..........cccovveveieeiiinnnnicccccrnneceecceenseeenes 24
BAB TIL ..ottt 26
METODE PENELITTAN ....cc.iiiiiiiiiiiinenenteteteeeetesese ettt 26
3.1Jenis Penelitian .......c.ccueueeiinininiiiciciciccttr e 26
3.2 Variabel Operasional dan Skala Pengukuran..........ccocoveeecionnnnncccnenee 26
3.2.1 Variabel Operasional .............cccueecuierieeiiienieeiienie et 26
3.2.2 Skala Pengukuran...........ccoeoeeriieiiienieeiieiie ettt 29

3.3 Tahapan Penelitian .........c.cccovrrieieueuiiiininncecc e 30
3.4 Populasi dan Sampel..........coovviieieiiiinnncccc e 30
34,1 POPUIAST ...ttt e 30
342 SAMPECL..ciiiiiiiieiieee e 31

3.5 Data yang Diperlukan dan Teknik Pengumpulan Data...........cccccorrrrrreneneee. 33
3.5.1 Data yang Diperlukan ............ccoocieniiiiiiiniiiiieieccee e 33
3.5.2 Sumber Data........cooeiiiiiiiiiiieee e 33
3.5.3 Teknik Pengumpulan Data ............ccccoeeiiieniiiiieniieieececee e 33



3.6 Uji Validitas dan Reliabilitas ..........coceoerieinineiiniieineeceeeeee e 34

3.6.1 Uji Validitas.....cc.eeviieiiiiieeiiecie ettt ettt 34
3.6.2 Uji Reliabilitas ........ccceeiiieiiiiiiiciieiieeiceie et 35
3.7 Teknik Analisis Data........cccoeiririeiiinieiiee e 36
3.7.1 Analisis DesKIiptif.......cccueeiiiiiiiiiieieeiiee e 36
3.7.2 Analisis Structural Equation Modelling (SEM).........cccccceevieniranennne. 38
3.7.3 Analisis Partial Least Square (PLS).....c.cccccooiiiiiiiiieiieeieeeee 39
3.7.4 Analisis Outer Model ........ccccoviiriiiinieniiiiicceeee e 40
3.7.5 Analisis Inner Model..........cccooieriiiiniiniiiiiiieceeeeeeee e 41
3.7.5 Uji HIPOLESIS. ..eeuvieiiieiieeiieeiteeiie ettt ettt ettt sttt e ae e e seneensee e 45
3.7.7 UJE MEAIAST...eienvieiiieiieeiie ettt ettt ettt eee 46
BAB IV e ettt 48
HASIL PENELITIAN DAN PEMBAHASAN......ccceitiirininteeeeeeeeee e 48
4.1 Karakteristik ReSpONden ..ot 48
4.1.1 Karakteristik Responden Berdasarkan Usia............ccceveeveiieniincnnene 48
4.1.2 Karakteristik Responden Berdasarkan Jenis Kelamin ...........c..c..c...... 49
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan ..........cccccocevienennne 50
4.2 Hasil Penelitian........ccccoueiiiiieiiiieiieeeee et 51
4.2.1 Analisis Deskriptif ........cccoeiiiriiiiiiiiieieee e 51
4.2.1.1 Tanggapan Responden Mengenai Variabel Social Media
IMATKEEING. ..ooeiieniieeiieie ettt ettt et etaesaaeens 51
4.2.1.2 Tanggapan Responden Mengenai Variabel Destination Image..... 56
4.2.1.3 Tanggapan Responden Mengenai Variabel Intention to Visit ....... 60
4.2.2 Analisis SEM-PLS ..o 61
4.2.2.1 Hasil Uji Pengukuran Model (Outer Model) ..........cccevierviniennene 61
4.2.2.2 Hasil Uji Pengukuran Struktural Model (Inner Model)................. 66
4.3 Analisa Hasil Penelitian dan Pembahasan ............cccocoeiieinnniinncinccens 71

4.3.1 Pengaruh Social Media Marketing (X) terhadap Destination Image



4.3.2 Pengaruh Social Media Marketing (X) terhadap Intention to visit

[ 4 TS OSSOSO PSPPSR 73
4.3.3 Pengaruh Destination Image (Z) terhadap Intention to Visit (Y)......... 74
4.3.4 Pengaruh Social Media Marketing terhadap (X) terhadap Intention to
Visit (Y) melalui Destination Image (Z) .......cooceeveeniieiieniieieeieeieeeeeeee. 75
BAB Ve et 76
KESIMPULAN DAN SARAN ...ttt 76
5. T KESIMPULAN ..ttt 76
5.2 SATAN ..ottt ens 76
5.2.1 Saran Bagi Pengelola .........c.cooovieiiiiiiiiiiiiicceeeee 76
5.2.2 Saran Bagi Penelitian Selanjutnya ..........cccoeceevieeiiienieniieenienieeeee, 77
DAFTAR PUSTAKA ...ttt 78
LAMPIRAN ...ttt ettt et st 84

Xi



