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Indonesia 
T

his Study aim
s to 

identify the factors 

that influence the 

interest of G
en Z

 in 

using the Q
R

IS 

paym
ent system

 in 

the e-w
allet 

T
his study 

used 

system
atic 

literature 

review
 

G
en Z

 

Indonesia 

Technology 

A
cceptance 

M
odel, E

-

w
allet, Q

R
IS 

- 
Perceived ease of use, 

perceived usefulness, 

prom
otion, trust, and 

social influence has a 

positive and significant 

influence on the interest 

of G
eneration Z

 in using 

Q
R

IS as a paym
ent 

technology for e-w
allets 

(W
aliyuddin &

 

R
ahadi, 2023) 

Indonesia 
T

his research aim
s to 

determ
ine and 

analyze the influence 

of Financial and 

D
igital literacy on 

Q
R

IS 

T
his study 

used 

quantitative 

m
ethodology  

424 Indonesian 

respondents 

D
igital 

L
iteracy, 

Financial 

L
iteracy, Q

R
IS 

Paym
ent 

T
his study used 

the purposive 

sam
pling 

technique for 

sam
pling. T

he 

study w
as based 

on prim
ary data 

collected through 

questionnaires 

B
ased on the findings of 

this study, financial and 

digital literacy variables 

partially and 

sim
ultaneously did not 

have a significant effect 

but had favourable odds 

on the use of Q
R

IS 

paym
ent 

 



(Y
oesoef, 2023) 

Indonesia 
T

his study aim
s to 

determ
ine w

hether 

self-efficacy, personal 

attachm
ent, privacy 

issues, and 

technological 

innovations influence 

the Q
uick R

espond 

Indonesian Standard 

usage determ
ination 

T
he study 

approach is 

quantitative 

T
he research 

population of 

this study is the 

100 Z
 

generation in 

L
hokseum

aw
e 

C
ity 

Self-efficacy, 

Personal 

attachm
ent, 

Privacy issues, 

Technological 

innovation, 

Q
R

IS 

T
he study is 

categorized as 

casual and 

m
easures 

dependent 

variables through 

independent 

variables.  T
he 

regression 

equation   in   this   

study   is   to   

determ
ine   how

   

m
uch   influence   

the independent 

variable dependent 

variables. 

T
he result  analysis  

dem
onstrates  that  self-

efficacy  and  privacy  

issues  do  not  influence  

G
en  Z

 determ
inants to 

use Q
uick R

espond 

Indonesian Standard 

(Q
R

IS). In contrast, 

personal attachm
ent and 

technological innovations 

positively affect the Z
 

generation to use the 

Q
R

IS platform
 

(Sholihah, 2023) 
Indonesia 

T
he research aim

s to 

understand the 

continuity factors of 

Q
R

IS adoption in 

G
eneration Z

 through 

T
he study 

approach is 

quantitative 

T
he study used 

prim
ary data 

from
 100 

generation Z
 

Q
R

IS users 

C
ontinuance 

intention, 

Q
R

IS, 

E
xpectation 

T
he analysis in 

this study used 

SE
M

-PL
S to 

analyze the 

relationship 

T
his study findings 

show
ed that perceived 

usefulness significantly 

affect satisfaction and the 

intention of the continuity 



the E
xpectation 

C
onfirm

ation M
odel 

(E
C

M
) theory 

C
onfirm

ation 

M
odel (E

C
M

) 

betw
een 

exogenous 

variable and 

endogenous 

variable w
ith 

Sm
artPL

S 

of Q
R

IS adoption. 

Furtherm
ore, satisfaction 

also significantly affects 

the intention of continuity 

of Q
R

IS adoption. In 

addition, confirm
ation 

affect the perceived 

usefulness and satisfaction 

of Q
R

IS users from
 

G
eneration Z

 

(Putri et al., 

2023)  

Indonesia 
T

his study aim
s to 

determ
ine the 

influence of 

perceived ease of use 

and risk of use, and 

financial literacy on 

the decision to 

transact using Q
R

IS 

on M
SM

E
 (M

icro 

Sm
all and M

edium
 

T
he study 

approach is 

quantitative 

T
he sam

ple w
as 

determ
ined 

using the Slovin 

form
ula, w

hich 

obtained a 

sam
ple of 99 

M
SM

E
 

Perceived 

E
ase, R

isk of 

U
se, Financial 

L
iteracy on 

D
ecisions to 

M
ake 

T
ransactions 

U
sing Q

R
IS 

T
he data analysis 

technique in this 

study used 

m
ultiple linear 

regression analysis 

T
he results of this study 

indicate that perceived 

ease of use has a positive 

and significant effect on 

the decision to transact 

using Q
R

IS on M
SM

E
 in 

South D
enpasar, the risk 

of use has a positive and 

significant effect on the 

decision to transact using 

Q
R

IS on M
SM

E
, and 



E
nterprises) in South 

D
enpasar. 

financial literacy has a 

positive and significant 

effect on the decision to 

transact using Q
R

IS on 

M
SM

E
. 

(R
afferty &

 

Fajar, 2022) 

Indonesia 
T

his paper exam
ines 

the integrated Q
R

 

C
ode Paym

ent 

Service (Q
R

IS) 

adoption by retailers 

in Indonesia 

 

T
he study 

approach is 

quantitative 

T
he follow

ing 

dem
ographic 

profile show
s 

the result of 300 

respondents 

w
ho either ow

n 

or w
ork in 

m
icro to 

m
edium

 

business in 

Jakarta, 

Indonesia, that 

have 

im
plem

ented 

Q
R

IS in their 

business 

Q
R

 C
ode 

Paym
ent, 

Integrated 

Paym
ent, 

B
usiness 

O
perations, 

C
ashless in 

D
eveloping 

C
ountries 

T
his research 

using the PL
S-

SE
M

 approach to 

analyze the data of 

this study 

Q
R

IS com
patibility w

ith 

the business also has a 

positive influence on the 

intention to; w
hereas the 

business needs and 

lifestyle to m
ake fast, 

secure, consistent, and 

user-friendly transactions, 

paym
ent m

ethods using 

Q
R

IS are considered 

suitable by retailers to 

perform
 a transaction 



(N
afisa et al., 

2022) 

Indonesia 
T

his research aim
s to 

investigate the role of 

financial technology 

in the econom
ic filed, 

focusing on the Q
R

IS 

paym
ent m

ethod w
ith 

M
SM

E
 research 

object 

A
 bibliom

etric 

study 

T
he papers on 

the use of Q
R

IS 

Financial 

Technology, 

D
igital 

paym
ent, 

Q
R

IS, M
SM

E
s 

T
his study use a 

bibliom
etric 

analysing m
ethod 

to conclude 

various literature 

used in w
riting on 

Fintech, nam
ely 

the Q
R

IS paym
ent 

m
ethod for a 

M
SM

E
s 

From
 this research, it can 

be concluded that there is 

already a lot of public 

aw
areness regarding 

digital transform
ation in 

the econom
ic field but no 

all people use it like 

M
SM

E
s w

ho actively 

w
ork w

ith M
erchants 

using the Q
R

IS paym
ent 

m
ethod 

(A
nggadipati &

 

N
ainggolan, 

2022) 

Indonesia 
T

he purpose of this 

study is to exam
ine 

w
hat factors affect 

the digitals paym
ent 

using Q
R

IS on 

m
erchants in all 

provinces of 

Indonesia w
ith a 

m
acroeconom

ic 

approach 

T
his study use 

a m
ultiple 

linear 

regression 

m
ethod 

T
he population 

and sam
ple used 

in this research 

are specifically 

chosen for this 

investigation 

D
igital 

Paym
ents, 

Q
R

IS, C
ovid-

19 

- 
T

he results of this 

research found that the 

factors affecting digital 

paym
ent using Q

R
IS on 

m
erchant in Indonesia 

provinces during C
O

V
ID

-

19 are financial inclusion, 

level of education, and 

individuals using the 

internet to find 



inform
ation about goods 

and services 

(B
utarbutar et al., 

2022) 

Indonesia 
T

he m
ain goal of this 

study is to exam
ine 

the variable that 

affect M
SM

E
s in 

Pem
antangsiantar 

C
ity behavioral 

intention to utilize the 

Q
R

IS digital paym
ent 

instrum
ent 

T
he study 

approach is 

quantitative 

T
he num

ber of 

sam
ples 

produced by 

m
ultiplying 28 

by 9 yields 252, 

w
hich is then 

rounded up to 

250 M
SM

E
 

entrepreneurs 

research 

sam
ples 

Q
R

IS, 

B
ehavioral 

intention, 

D
igital 

paym
ent, 

M
SM

E
s 

U
sing the Partial 

L
east Square 

Structural 

E
quation M

odel 

(PL
S-SE

M
) 

technique, 

estim
ates, and 

hypotheses of the 

study m
odel are 

tested 

T
he results of this study 

conclude perform
ance 

expectancy and social 

influence have a positive 

but not significant effect 

on behavior intention. 

T
his study also concludes 

that effort expectancy, 

hedonic m
otivation, trust, 

lifestyle com
patibility, and 

habit positively and 

significantly affect 

behavioral intention. T
he 

m
anagerial im

plications 

of this research m
ention 

that habit and trust are 

m
ain factors for M

SM
E

 

factors to adopt paym
ent 

system
s w

ith Q
R

IS 



(Y
asar et al., 

2022) 

Indonesia 
T

he study w
as 

conducted to analyze 

the perceptions (ease 

of use, w
ord of 

m
outh, and risk) that 

influence the decision 

to use Q
R

IS 

electronic m
oney in 

the m
illennial 

generation in D
K

I 

Jakarta 

T
he research 

m
ethod uses a 

quantitative 

descriptive 

approach 

96 m
illennial 

generations 

respondents 

w
ho know

 and 

have experience 

using Q
R

IS 

electronic 

m
oney 

E
lectronic 

M
oney, 

M
illennial 

G
eneration, 

Perception 

T
he data w

ere 

statistically 

analyzed using the 

IB
M

 SPSS 

Statistics softw
are 

version 28 

T
he result show

ed that 

there w
as a sim

ultaneous 

and partial significant 

effect on the variables of 

perception ease of use and 

risk on the decision to use 

Q
R

IS electronic m
oney in 

the m
illennial generations 

In Jakarta, but the 

perceptions of w
ord of 

m
outh generally partial 

effect is not significant 

(Puspitasari &
 

Salehudin, 2022) 

Indonesia 
T

he goals of this 

study w
as to look at 

the relationship 

betw
een effort 

expectancy, social 

influence, 

innovativeness, 

perceived usefulness, 

governm
ent support, 

T
he study 

approach is 

quantitative 

T
his study 

included 275 

Indonesian 

respondents 

w
ho had m

ade 

paym
ents 

through Q
R

IS 

Q
R

IS, 

C
ashless 

Paym
ent 

System
, 

G
overnm

ent 

Support, 

Innovativeness, 

Perceived 

T
he data w

ere 

statistically 

analyzed using the 

IB
M

 SPSS 

Statistics softw
are 

T
his study’s findings 

indicate that G
overnm

ent 

Support has a positive and 

significant relationship 

w
ith behavioral intention 

to continue using Q
R

IS, 

both directly and through 

the m
ediation of trust and 

perceived usefulness, 



and behavioral 

intention to use Q
R

IS 

in the future 

U
sefulness, 

T
rust 

Furtherm
ore, effort 

expectancy, social 

influence, innovativeness, 

perceived usefulness, and 

trust all have a direct 

im
pact on behavioral 

intention 

(R
achm

acandrani 

et al., 2023) 

Indonesia 
T

his study aim
s to 

determ
ine the effect 

of inform
ation 

quality, system
 

quality, and ease of 

transaction Q
R

IS user 

satisfaction in B
atik 

B
lim

bing M
alang 

M
SM

E
s 

T
he study 

approach is 

quantitative 

T
he num

ber of 

sam
ples in this 

study w
as 103 

E
ase of use, 

inform
ation 

quality, system
 

quality, user 

satisfaction 

T
he analytical 

m
ethod used is 

m
ultiple 

regression analysis 

T
he results of the study 

found that inform
ation 

quality did not 

significantly influence 

Q
R

IS user satisfaction. 

T
hen, system

 quality and 

ease of transaction have a 

positive and significant 

effect on satisfaction. 

E
ase of transaction is the 

m
ost dom

inant variable 

affecting user satisfaction 

(A
zhari et al., 

2023) 

Indonesia 
T

his study aim
s to 

determ
ine first, the 

T
his research 

uses a 

- 
Sm

all and 

M
edium

 

- 
T

he results of the study 

conclude that first, the 



know
ledge of M

SM
E

 

actors in 

Pem
atangsiantar 

using Q
R

IS. Second, 

the benefits of using 

Q
R

IS for M
SM

E
 

actors and the three 

obstacles for M
SM

E
 

actors in 

Pem
antangsiantar 

city in using Q
R

IS. 

qualitative 

approach 

m
ethod 

E
nterprise 

(M
SM

E
), 

Q
R

IS, 

Paym
ent 

System
 

m
ajority of M

SM
E

 actors 

know
 that Q

R
IS is a 

digital paym
ent 

instrum
ent issues by B

ank 

Indonesia. Second, the 

existence of Q
R

IS helps 

m
erchants M

SM
E

 to 

m
ake paym

ent m
ore 

practical, fast, and secure. 

T
hird, the internet 

netw
ork is less stable in 

conducting transactions so 

that it becom
e an obstacle 

for M
SM

SE
 actors and 

also consum
ers in 

conducting 

(Pontoh et al., 

2022) 

Indonesia 
T

he purpose of this 

research is to analyse 

the influence of 

Perceived E
ase of 

U
se, Perceived R

isk 

T
his research 

uses a 

qualitative 

approach 

m
ethod 

T
his research 

m
ethod use 

questionnaire 

data collection 

techniques w
ith 

Q
R

IS, 

Perceived ease 

of use, 

Perceived risk, 

C
onsum

er 

- 
T

he result show
ed that 

perceived ease of use has 

significant effect on 

m
erchant intention in 

using Q
R

IS as a digital 



and C
onsum

er T
rust 

tow
ard M

erchant 

Intention in using 

Q
R

IS 

the respondent 

data of 100 

people 

trust, M
erchant 

intention 

paym
ent m

ethod, w
hile 

perceived risk and 

consum
er trust has on 

significant effect on 

m
erchant intention in 

using Q
R

IS as a digital 

paym
ent m

ethod 

(R
ahm

an &
 

Susanto, 2022) 

Indonesia 
T

his study aim
s to 

determ
ine the effect 

of know
ledge, 

perceived usefulness, 

perceived of ease of 

use, perceived of risk 

on the intensity of 

interest in using 

Q
R

IS on m
icro, 

sm
all, and m

edium
 

enterprise in the city 

of Padang 

T
his research 

is quantitative 

T
he sam

ple 

used in this 

study w
as 100 

sam
ples w

ith 

the criteria that 

M
SM

E
s have 

used Q
R

IS for 

at least 1 m
onth 

in the city of 

Padang 

Q
R

IS, 

K
now

ledge, 

Perceived 

usefulness, 

perceived ease 

of use, 

perceived risk 

T
his research 

using the PL
S-

SE
M

 approach to 

analyze the data of 

this study 

T
he results of this study 

are: that know
ledge, 

perception of benefits, 

perception of ease and 

perception of risk all have 

a positive and significant 

effect on the intensity of 

interest in using Q
R

IS on 

m
icro, sm

all, and m
edium

 

enterprise in Padang C
ity 

 


