DAFTAR ISI

HALAMAN PENGESAHAN ...t i
HALAMAN PERNY AT AAN ettt a e e i
KKATA PENGANT AR ettt e e e e iii
A B S T R A e et e a e e e \Y
A B S T R A C T ettt et e ettt e e e e e e e e ettt e e e e e e e e e e et aaaeeaaas Vi
DA R T AR LS oo ettt e e et e ettt e e e e e e e e e eeaeeeeaeaaas vii
DAFTAR TABEL ... ettt ettt e e e e e e e e et eeeeaeeeeas iX
DAFTAR GAMBAR ...t ettt e e e e e e e e e et e e eaeeeaanaes X
B A B | oo e — e e e e ———taaeeeerar————————aaaaaaa 1
1.1 Objek Penelitian ... 1
1.2 Latar BelaKang ... 1
1.3 Perumusan MaSalah..........oooeeeee 8
1.4 Tujuan PeNEIITIAN .......ccooiiiiiiiceeeee e 10
1.5 Manfaat Penelitian ... ....eeeeeeeeeeeeee e 11
1.6  Sistematika Penulisan Tugas AKNIF..........ccccoeiiiiiieciisc e 12
BAB Ll e e 13
2.1 Teoridan Penelitian Terdahulu ............ooooommoooee e 13
2.1.1  Pemasaran Digital ...........cccooveiiiiiiicccccee e 13
212 KomuniKasi PEmMaSaran ...........oeeeoeeeeeeeeeee e 14
2.1.3  Social Media Marketing.........ccccooerereneneneniseseee e 16
214 Electronic WOord-Of-IMOULN...........eeeeieeieeeeeeeeeieieeeeeeeeeeeeeeeeeeeenees 16
2.15 CONSUMET BENAVIOUT ... ..eeeeieeieeeeeeeteteeeeeeeeeeeeeeeeeseeeseeeneeenees 19
2.1.6 PUICHASE INTENTION ...ttt eeeeeeeneeeeeeenenenee 22

2.2 Penelitian TerdanUIU............eeeeeeeee e eeeeeeeeeeeeeeeeeenenees 23
2.3 Pengembangan HIPOtESIS ........covveiiiiiiieiii e 28

2.3.1  Pengaruh Information Quality terhadap Information Usefulness... 28
2.3.2  Pengaruh Information Quantity terhadap Information Usefulness. 28

vii



2.3.3  Pengaruh Information Credibility terhadap Information Usefulness
28

2.3.4  Pengaruh Information Usefulness terhadap Information Adoption 29

2.3.5  Pengaruh Information Adoption terhadap Purchase Intention........ 29
2.4 Kerangka PEmIKIran .........ccccccoiieiiiieiiese e 29
2 = 1 1 OSSPSR 33
3.1 JeniS Penelitian ......cooveieiiee e 33
3.2 Definisi Operasional Variabel ............cccccovviiiiiiiici e 34
3.2.1  Skala PenguKuran..........cccccceeieiiieiiece s 38
3.3 Tahapan Penelitian ...........cccooeiieii i 39
3.4 Populasi dan SamPpel ... 41
AL POPUIBST ... 41
342 SAMPEL..oiii 41
3.5  Pengumpulan Data dan Sumber Data............cccooeeririiinieienenc e 42
351 Data PrIMEr oo 42
3.5.2  Data SEKUNGET .....ooviiiiie e 42
3.6 Uji Validitas dan Reliabilitas .............ccccoevviiiiiiiiicicccceee e 42
3.6.1  UJiValiditaS ......ccceiieiiiiie e 42
3.6.2  UJi Reliabilitas ........cccooiiiiiiiiiice e 43
3.6.3  Uji GOOANES OF Fil......ccviiiiiiiiiiiiiieieese e 44
3.7 Teknik AnalisSiS Data.........cccccueiierreieiieneee e eie e 46
3.7.1  Permodelan Persamaan Pengukuran dan Persamaan Struktural ..... 48
3.7.2  Asumsi yang Diperlukan dalam LISREL .............ccccooevvveviiieinennn. 50
I T O T o 110 ] (=T [OOSR 50
DAFTAR PUSTAKA ...ttt 52

viii



